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Rough Proofs 


Brewery advertising managers are 
going to get together to try to im- 
prove the tone of beer advertising. 
Maybe they should concentrate on 
improving the tone of beer quartets. 

vgy¥ses sy’ 

The best advertising in the brew- 
ery field is done by the billy-goat. 
When he appears nobody has the 
slightest doubt that Bock beer and 
spring are at hand. 

2,5 3 

Everybody knows that the goat is 
the symbol of Bock beer, but only 
the consumer who has quaffed gen- 
erously of this potent elixir will even 
undertake to explain why. 

veweey 

“Advertising is essentially simple,” 
remarks President Deupree, of 
Procter & Gamble, not realizing how 
tough this is going to make it for a 
lot of agency solicitors. 

7, V F 

President Deupree is doubtless 
right in insisting that advertising is 
essentially simple, but he might have 
added that it is the exceptional busi- 
ness man who can reduce his own 
business to its simple essentials. 


vvy 
Amos ’n’ Andy interrupted a re- 
cent Pepsodent broadcast long 


enough to appeal to the trade to 
stock up liberally with the new prod- 
uct. They almost sold themselves on 
the idea of switching from groceries 
to drugs. 
vvey 
Looking back over twenty-five years 
and the expenditure of $20,000,000 
for advertising, George A. Hughes, of 
Edison General Electric Appliance 
Company, has only one regret—that 
he didn’t spend enough. This is an 
error which the representatives will 
gladly assist in helping him to avoid 
in the future. 
vvy 
Associated Oil will broadcast 
twenty-five college meets on the 
Coast this spring, hoping the listen- 
ers will be good enough to associate 
record-breaking speed on the track 
with record-breaking mileage on the 
road. 
°* #2 
According to the fan magazines, 
Major Bowes will net something like 
$350,000 from his various activities 
this year. No wonder the good major 
continues to ejaculate, “All right, all 
right.” 
vvy 
Nero Wolfe is the sort of detec- 
tive ninety-nine out of a hundred 
readers would like to be. He sits 
and thinks, and sits and drinks. 
vvegy 
Hartford Steam Boiler Inspection 
Company published an ad warning 
against flood hazards just before the 
waters invaded its own bailiwick. Its 
advertising manager may now trace 
his ancestry straight back to Noah. 
vvy 
Looks as if advertising men just 
can’t take it. Newspapers in the 
flooded areas all managed to con- 
\inue publishing, but most of the 
scheduled advertising copy was spur- 
los versenkt. 
vvwegy 
Wrigley’s million-dollar spectacu- 
lar on Broadway shows gigantic fish 
Wimming lazily in a beautiful green 
sea, and may create as many orders 
lor rods and reels as for chewing: 
£um. 
* +t 
John Caples says any animal will 
respond to the official hog-call of 
“Sooey!” if it means food. And if 
doesn’t, it becomes just plain 


hooey. 


it 


Copy Cus. 


BUSINESS MUST 
CUT WAISTLINE, 
BROWN ASSERTS 


High Mobility First Requisite 
of 1936 


Chicago, March 26.—This fast- 
moving age demands both advertis- 
ing and production that possess 
maximum adaptability to changing 
conditions, Harry Boyd Brown, na- 
tional merchandise manager of 
Philco Radio & Television Corpora- 
tion, Philadelphia, told Chicago Fed- 
erated Advertising Club today. 

Business today is at the mercy of 
scientists, engineers and research 
workers, whose discoveries often up- 
set the best laid production schedule 
and advertising campaign, Mr. Brown 
pointed out. He cited, too, the in- 
fluence of the consumer, who “wants 
everything that’s new.” 

Alertness to changing consumer 
habits, fashions, trends and other 
buying factors is indispensable in to- 
day’s marketing, he emphasized. The 
days of long deliberation have gone 
forever, he insisted. 

Mr. Brown’s pungent comments on 
the advertising scene brought him 
rewards given to few if any after 
dinner speakers. He finished his 
talk only to be called back for two 
“encores” by insistent applause. 

Skimming along with a rapidity 
akin to his theme, Mr. Brown said 
that Philco does an annual volume 
of $48,000,000 in the highly competi- 
tive radio manufacturing field by us- 
ing mobile tactics. 


How Philco Works 


“Every member of Philco’s board 
of directors is on the job in the 
plant,’ he explained. 

“When the president decides to 
spend $500,000 in newspaper adver- 
tising he calls for the executives he 
wants and they assemble in the next 
room. In 10 minutes Philco’s ready 
to go. 

“Our engineers and production men 
are always seeking to improve value. 

“Philco keeps fixed charges down 


to a minimum. If there were a 
drop in sales—we see that there isn’t 
—we don’t have top heavy fixed 


charges to cut down profits. 

“Every Philco man throughout the 
country is on a commission basis 
and pays his own expenses. When 
he telegraphs us, he pays for the 
wire. 


“We have no industrial tomb- 
stones as a result of mergers—no 
useless plants to roll up fixed 
charges. 


“Philco establishes an attainable 
sales quota for every section, every 
corner of the country. 

“We distribute through jobbers. 
They are ‘specialists’ who handle 

(Continued on Page 2) 
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Floods Both Help and Hurt 
Advertising in Many 
Parts of U. S. 


New York, March 26.—Many manu- 
facturers and retailers have seized 
upon the flood situation as advertis- 
ing capital, and in diverse ways have 
succeeded in turning the disaster to 
advantage. 

There was a large immediate loss 
of advertising volume, especially to 
business papers, resulting from the 
land and Pittsburgh districts are that 
floods. Reports from both New Eng- 
many important advertising cam- 
paigns have been interrupted due to 
inability to produce and ship copy 
and plates. One large publisher in 
New York estimated a loss in current 
volume amounting to $40,000. 


Railroad Offers Thanks 


Newspaper advertising copy  in- 
spired by flood conditions included 
an expression of gratitude by the 
Pennsylvania Railroad to other roads 
which permitted detouring of trains 
over their tracks, and to patrons for 
their patience. It announced resump- 
tion of East-West service. The Balti- 
more & Ohio also took newspaper 
space, to report normal travel facili- 
(ies. 

Transcontinental & Western Air, 
Inc., ran an advertisement of apology 
and explanation. For a few days it 
was impossible for TWA to accommo- 
date all passengers because it could 
not furnish the necessary additional 
planes, all spare equipment having 
been dispatched to Pittsburgh. 

“That city faced the greatest dis- 
aster in its history,” copy read. 
“Ravaged by flood, plunged into dark- 
ness and without telephone or tele- 
graph service, the city was paralyzed. 
The only contact with the outside 
world was by air, and overnight TWA 
manned every resource of the air 
line and rushed to aid the stricken 
city.” 

Pennsylvania Newspaper Publish- 
ers’ Association ran an advertisement 
in several dailies featuring the new 
market opportunities afforded by re- 


building, remodeling and reconstruc- 
tion. 
Other advertisers used newspaper 


space to inform the public that a 
percentage of their receipts on stated 


BACK TO NORMAL 


THE 
PITTSBURGH 
EMERGENCY 


TWA makes an apology 
and an explanation—as it 
returns to normal operation 


During the past week it has been Impos- Engineers, medical authorities, and 
sible for TWA to accommodate all pas- others engaged in fighting the disaster 
sengers requesting space on our flights were brought in from distant points, 
out of New York. We could not furnish Additional planes were converted ints 
the additional planes necessary because 8Te0 ships that brought in more than 
our spare equipment had been dis- 2° tons of medicinal supplies, clothing 
patched to Pittsburgh. That city faced and foodstuffs. Thousands of messages 
the greatest disaster in its history. were carried for the telegraph com- 
Ravaged by flood, plunged in dark pea mail poundage soared as air 
air express replaced telephone 
pede oe terre and telegraph lines. Without advance 
¢ oth te world wes ty warning and despite the unusual demand 
—— ase po » obec ened made on its service, TWA operations 
vernight . were expanded to meet the emergency, 
resource of the air line and rushed to wisn flood waters receding and ower 
aid the stricken city. Extra planes by 


forms of transportation and communica- 
the dozens were scheduled in and out tion beginning to function, we are glad 


of Pittsburgh, handling 1,230 passengers to announce that TWA service out of 
during the height of the emergency. all points is again normal. 


TRANSCONTINENTAL & WESTERN AIR, INC. 


Flood copy which ran in a long 
list of dailies. 


days would be donated to the Red 
Cross for alleviation of distress and 
suffering. 

American Writing Machine Com- 
pany, New York, offered)10 per cent 
of its sales on Wednesday to the 
Red Cross. All this week, an Adams 
Hats advertisement declared, 1 per 
cent of gross receipts would be do- 
nated for relief. 

Other activities of advertisers were 
noted in the donation of supplies for 
distribution in flooded areas. John- 
son & Johnson, makers of surgical 
and first aid supplies, chartered an 
airplane for this purpose. Frank Pres- 
brey Company, advertising agency, 
handled the arrangements. 

Emergency shipments of Zonite to 
flooded areas throughout New Eng- 
land, Ohio, Kentucky, Maryland, were 
made by airplane after arrangements 

(Continued on Page 4) 


Kools to Sponsor 
Derby Broadcast 


Louisville, Ky., March 27.—Brown 
and Williamson Tobacco Corporation, 
manufacturer of Kools, will sponsor 
a broadcast of the Kentucky Derby 


over a Columbia network May 2. 


Last Minute News Flashes 


Monroe, Mich., March 


Monroe Hospital. 


was killed. 


Mr. Davis was employed. 


fective April 1. 


H. C. Richardson, of Dearborn, driver of the other car 


Mr. Davis had been with McGraw-Hill Publishing Company since 1927 
when McGraw-Hill took over Engineering Publishing Company 
He was about 43 years old. 


Auto Crash Kills W. C. Davis, of “Business Week” 
27.—Winfield C. 
Business Week, died here early today from injuries suffered in an automo- 
bile collision near Monroe Tuesday night. His wife, Madeline, with whom 
he was returning to Detroit from Chicago, 


Davis, Detroit manager of 


is in a critical condition at 


y, by whom 


Buick to Sponsor Louis-Schmeling Fight 
New York, March 27.—Buick Motor Company will sponsor the Joe 
Louis-Max Schmeling fight during the summer. 
used, Arthur Kudner, Inc., announced. The date is yet to be set. 


An NBC network will be 


Nelson Heads Radio at Kenyon & Eckhardt 


New York, March 27.—Jack T. Nelson has resigned as radio director 
of Lennen & Mitchell to take the same post with Kenyon & Eckhardt, ef- 


,| able. 


Pittsburgh Is Rebuilding; 
Dailies Share Facilities 


All Three Newspapers 
Issue from Modern 
Hearst Plant 


Pittsburgh, Pa., March 27.—First, 
flood; then, boom! That summarizes 
the situation here as Pittsburgh, 
rapidly getting back to normal af- 
ter its drenching, dug in for the re- 
construction work to follow. With 
U. S. and other funds being made 
available, Pittsburgh promises one 
of the speediest and most thorough 
building jobs ever done. 

“The great flood which a week ago 
threatened to drown half the dis- 
trict’s industries today churned up 
one of the sharpest business booms 
on record,” said one expert. “Not 
since the world war has so frenzied 
a call for manpower and supplies 
been clarioned through the city to- 
day as rebuilding hit top-speed. 

“Employment figures struck their 
highest mark since 1929 as orders 
for reconstruction materials show- 
ered Western Pennsylvania plants. 
Thousands were at work cleaning up 
the stricken areas.” 

All steel plants, the life blood of 
the city, have re-opened. H. J. Heinz 
Company and others have resumed. 

Ninety per cent domestic lighting 
was achieved by the Duquesne Light 
Gompany. Downtown buildings ex- 
pect to get full power today. The 
water supply is constant. Movie and 
outdoor advertising operators were 
asked not to use electricity. The 
Pittsburgh Stock Exchange re- 
opened, bringing financial life back 
to normal pitch. 


How Dailies Operate 


Though these indications of the 
surge of renewed vitality and hope 
tell the story of Pittsburgh’s revival, 
there are still plenty of evidences of 
the flood waters. One of the most 
striking is the coéperation being dis- 
played by Pittsburgh newspapers, 
all of which are being published 
from a single plant—that of the 
Pittsburgh Sun-Telegraph. The Hearst 
daily proffered one-third of its fa- 
cilities each to its erstwhile bitter 
rivals, the Press, published by 
Scripps-Howard, and the Post-Ga 
zette, the Paul Block paper. 

All newspapers operate on dimin- 
ished schedules as regards circula- 
tions and size. The issues were of 
a skeleton character, and all adver- 
tising classifications were grouped 
into one, “emergency.” Unless copy 
fell into this class, it was refused. 
Newspaper space, it was held, was 
too valuable to be used for advertis- 
ing unless the advertiser had a defi- 
nite message. Space was also doled 
out, the advertiser gratefully accept- 
ing whatever could be made avail- 
It is expected, however, that 
normal conditions will prevail by 


,|mext Monday, when all papers will 


probably be in their own homes. 
Zonite to Rescue 


The Buhl Optical Company used 
space to tell the public that “we 
have restored all our facilities and 
are fully equipped to serve you in 
any of your optical needs.” 

Electric Products Corporation an- 
nounced that “to assist our Frigi- 
daire customers whose equipment 
has been affected by the recent flood, 
we have installed additional drying 
ovens and are equipped to render 
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prompt and efficient service 24|General Motors Dvalers of Alle-| ously handicapped by the absence of dollars in savings and with returning 


hours a day.” 

McCreery’s, the big department 
store, announced it would re-open 
in the immediate future. Zonite 
Products Corporation told the public 
how to prevent typhoid and dysen- 
tery by use of Zonite and added this 
word of cheer to needy families: 

“Arrangements have been made 
with relief organizations working in 
many districts to supply Zonite free. 
Your nearest druggist is a good 
friend in this emergency—he carries 
Zonite.” 


Retailer Pays Tribute 


Spear & Co., operating several re- 
tail furniture stores, opened tem- 
porary offices in the People’s Nat- 
ural Gas Bldg., while telling its 
clientele that its East Liberty store 
was unaffected by the flood. Gimbel’s 
announced that it would re-open as 
soon as light, power and heat were 
established on a normal scale. 

Joseph Horne Company promised 
to open in the immediate future and 
added this word of cheer to em- 
ployes: 

“Men employes will receive pay at 
our North Side warehouse. Women 
employes will receive pay at the Oli- 
ver St. entrance of William Penn 
Hotel.” 

One of the most sensational ad- 
vertisements was published by the 


gheny County, in these words: 

“If your automobile is being fin- 
anced by General Motors Accept- 
ance Corporation and insured by 
General Exchange Insurance Corpor- 
ation, it is fully protected against 
damage by flood and rising waters. 

“If your insurance policy is still 
in effect and your car has been dam- 
aged, notify your dealer at once.” 

Donahoe’s, Inc., took big space to 
pay “a public tribute to Donahoe’s 
employes:” 

“Thanks to those 50 sturdy men 
at our warehouse who, with icy wa- 
ter up to their shoulders, battled 
throughout the night the turbulent 
waters of the raging flood to save 
badly-needed food for tens of thou- 
sands of people. 

“Thanks to those 50 members of 
Donahoe’s branch store bowling 
league who dropped their games and 
rushed to the warehouse to 
every possible aid throughout the 
long, cold night. 

“Thanks to those hundreds of men 


without heat, light, water or phone 
services to clear away tons of food 
spoiled by the flood. 

“Thanks to the many employes of 
our Smithfield Street store, which, 
though not so badly hit, was seri- 


every facility. 

“Thanks to the employes of all 
Donahoe branch stores who stuck to 
their posts without heat, light or 
water to serve the public needs. 

“To all of you, our heartfelt 
thanks.”’ 


Insurance Agency Helps 


Edward A. Woods Company, gen- 
eral agents for the Equitable Life 
Assurance Society, advertised that 
“all claims will receive prompt at- 
tention,’ also assuring the public 
that policy loans and premium ex- 
tensions are available. 


lend | 


and women of the Fifth Avenue | 
store who labored unnumbered 
hours in the cold, clammy store 


Boggs & Buhl indulged in a little 
|gentle gloating in their advertise- 
ment: 

“Having our own power plant 
| manufacturing light, heat and power 
alone enabled this store to remain 
open for limited service throughout 
the trying days of the past week. 
|Our plant was able to assist in a 
|small way in the supply of current 
| for city fire alarm service and bat- 
tery charging for the telephone com- 
pany. 

“Our customer busses were turned 
over to the railways company in the 
emergency and will not be available 
to our customers until normal traf. 
fic conditions are resumed.” 

Sears, Roebuck & Co., advertised 
that “Sears has carloads of emer- 
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There are more than 


TWO MILLION people in 


The Des Moines Register 
and Tribune “City.” 


Morr than 40% of lowa’s 2,470,939 people read 
The Des Moines Register and Tribune . . . full explanation of the mystery 


of a metropolitan newspaper with 275,028 circulation in Des Moines, a city 


of 142,000. 


lowa is The Des Moines Register and Tribune’s 


Alert advertisers 


more than 40°% 


line rates in Iowa 


city. 


capture this great state market inexpensively with “A” 
schedules in one newspaper—The Des Moines Register and Tribune . 


coverage of a billion and a half dollar market at lowest mil- 


The Des Moines Register and Tribune 


HIGH MOBILITY 
ORDER OF DAY, 
BROWN ASSERTS 


(Continued from Page 1) 


only a few lines, such as refrigera- 
tors and radios, and they must have 
profits. 

“Every Thursday night Philco’s 125 
jobbers send us wires on the move- 
ment of their stocks and relative 
demand for various models. Next 
day all divisions of the organization 
—engineering, production, merchan- 
dising, etc—meet at a ‘materials’ 
meeting, where production is planned 
for the next seven days. Philco was 
the father of production control.” 

Business recovery is coming with 
a rush, reports from Philco’s sales- 
men and dealers show, Mr. Brown 
said. He declared that only companies 
which are flexible in theory and fact 
will be in a position to benefit from 
improved consumer demand. 

“Many a concern over-retrenched 
during the depression,” he said. 
“They cut down their advertising, re- 
duced their sales forces and took 
other steps which will hurt their 
chances for this new business. Some 
industries, of which the automobile 
business is an outstanding example, 
did not do this—they intensified their 
efforts.” 

Throughout the past six years, con- 
sumers have held cn to billions of 


gency supplies for every need, at our 
usual low prices.” The copy listed 
prices on such items as work cloth- 


ing, hip boots, candles, gas hot 
plates, oil heaters, disinfectants, 
lanterns, rope, hose, air sprayers, 


shovels, wheelbarrows, wash boilers, 
mops, roofing, paints, hand pumps 
and host of related products. 

Most sponsored programs from 
Pittsburgh were cancelled because of 
power failure. Among these was the 
H. J. Heinz Company’s ‘Hostess 
Counsel” program over CBS, on 
Thursday nights. 


Shows Goes On 


In the case of the Pittsburgh Sym- 
phony program over NBC on March 
19, however, Frank Black’s orchestra 
served as pinch-hitter. The program 
is sponsored by Pittsburgh Plate 
Glass Company. The Black orchestra 
was heard from Radio City, New 
York, and featured Joseph Bentonelli, 
the same soloist who was to have 
gone on the air from Pittsburgh. 


V. P. A. Opens Office 


Robert B. Smith, appointed acting 
executive manager of Virginia Press 
Association, will open offices April 
1 in the News Leader Arcade Bldg., 
Richmond, Va. 


Takes Larger Space 
Brazil Nut Advertising Fund, sup- 
ported by Brazil nut importers, will 
move about April 1 to larger quar- 

ters at 60 Hudson St., New York. 


confidence are now getting ready to 
spend, he said. 

Mr. Brown emphasized the import- 
ance of the replacement market, and 
declared that goods of every descrip- 
tion in the consumer’s home and in 
industrial plants have long been out- 
worn. Possible inflation is another 
factor with which to reckon in con- 
sidering the near future, he said. 


Quality Still Asset 


The manufacturer who can offer 
quality merchandise is in an enviable 
position, Mr. Brown said. “A special 
characteristic of the American peo- 
ple is that they like ‘good’ goods, 
quality merchandise, lasting merchan- 
dise,” he said. 

The average unit sale price of 
radios has doubled in the past five 
years as a result. 

In half-humorous, half-serious vein 
Mr. Brown criticized some advertis- 
ing for lack of human interest, use 
of ancient and hardly readable type 
faces and “super-dignified English.” 
In order to decipher some advertise- 
ments, he remarked, the housewife 
must have on hand Crabb’s Syno- 
nyms, Roget's thesaurus and other 
books. 

“Ask an advertising man how to 
define advertising,” he said, “and he’s 
likely to tell you that advertising 
is selling, and yet some advertising 
men seem to have forgotten what 
selling is.”’ 

Mr. Brown described a $5,000 mag: 
azine advertisement of an electric 
vacuum cleaner company for which 
he then worked as a doorbell-ringing 
salesman. 


The Delicate Approach 


“In the first place,” he said, “the 
advertiser forgot to put in a picture 
of a product. The illustration was 
of the foothills of North Carolina. In 
the background appeared an old inn, 
which, copy declared, boasted some 
of the rarest Persian rugs in the 
country. Somewhere in the copy was 
a statement that the company’s 
cleaners had been running up and 
down the rugs for years. 

“If the salesman started his con- 
versation with the housewife, with 
the statement that ‘There’s an old 
inn down in North Carolina,’ she 
would be likely to interrupt with, 
‘We're buying no more real estate.’ 
If he got as far as the Persian rugs, 
she’d be likely to say that she ‘just 
bought some rugs.,’” 

Television has proven _ practical 
over short distances, but its commer- 
cial debut is still about four years 
away, Mr. Brown said. 

“The television signal is more tem- 
peramental than an opera star. It 
stops dead when it meets an auto- 
mobile; it has a mortal hatred for 
steel buildings, and if it does get 
through to your home it will be 
halted by your oil burner. Progress 
is being made, however, in overcom- 
ing these difficulties.” 

At present television is effective up 
to about 25 miles, Mr. Brown said. 
On this basis, 500 television broad- 
casting stations would be required to 
supply programs to all parts of the 
United States. 


And now Colorgravure 
at rates that are reasonable 


Metropolitan 


@ Baltimare SUN - Boston GLOBE “Bef TIMES “QLowis GLOBE-DEMOCRAT 


—over six million 


circulation at 
new low rates 
for the thou- 
sand line unit. 
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aaa aed 


| Increase 1n Rates 


Effective May 1, 1936, the rates for advertising in The American Weekly will be: 


Back Cover .......+. «+ « $20,000. 
Inside 4-Color page. . . . .... . 18,000. 
i Black and white, per agate line. . . . . 9.50 


Continuity discounts of 4% for 13 color pages, one every 4 weeks during a year, and 7% for 26 color pages, one every . 
other week during a year, will continue. = 


Up to and including April 30 advertisers are privileged to place orders for schedules or insertions at present rates for ; 
publication until the end of this year. Those advertisers whose schedules or orders for advertising beyond May 1 have 
already been accepted will be protected at present rates until the end of 1936. 


Beginning May 1 the rates quoted above will apply to all orders for the advertising of companies for which space 


reservations have not been made. January 1, 1937, the new rates will become. effective for all advertising in The 


THEAMERICAN | § 


Main Office: 959 Eighth Avenue, New York City 


Branch Offices: PALMOLIVE BLDG., CHICAGO...5 WINTHROP SQUARE, BOSTON...ARCADE BLDG., ST. LOUIS...EDISON BLDG., LOS ANGELES 
MONADNOCK'BLDG., SAN FRANCISCO...GENERAL MOTORS BLDG., DETROIT ...HANNA BELDG., CLEVELAND...101 MARIETTA ST., ATLANTA 


Announcement 


| 
° 
Increase in Rates | 


Effective May 1, 1936, the rates for advertising in The Comic Weekly will be: 


a eee eee ee 
Inside 4-Color page . . . . . . . . . . 18,000. 
oe oe ee | 


i 


; Continuity discounts of 4% for 13 color pages, one every 4 weeks during a year, and 7% for 26 color pages, one every 
| other week during a year, will continue. 


Up to and including April 30 advertisers are privileged to place orders for schedules or insertions at present rates for 
publication until the end of this year. Those advertisers whose schedules or orders for advertising beyond May 1 have 
already been accepted will be protected at present rates until the end of 1936. 


| 
Beginning May | the rates quoted above will apply to all orders for the. advertising of companies for which space 


reservations have not been made. January 1, 1937, the new rates will become effective for all advertising in The a 
Comic Weekly. ss 
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THE COMIC WEEKLY 


959 Eighth Avenue, New York City Palmolive Building, Chicago 
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FLOODS INSPIRE 
AND INTERFERE 
WITH LINEAGE 


(Continued from Page 1) 


had been made by the Chas. Dallas 
Reach Advertising Agency of New- 
ark, who had been engaged by Zonite 


Products Corporation, New York, to 
handle this campaign. Advertise- 
ments of 400 lines were telegraphed 
to newspapers in the stricken areas 
headed, “Notice to Public in Flood 
Areas.” The copy said there was no 
immediate danger, that the health au- 


thorities had the situation well un- 
der control, but urged everyone to 
take precautionary measures by boil- 


ing water and milk. 

Similar announcements were broad- 
cast from seven radio stations, with 
directions for the use of Zonite in 
water disinfecting. The first ship- 
ment went to Hartford, Conn. 

In the business publication field, 
advertising offering to replace or re- 
pack merchandise that has been dam- 
aged by flood conditions will shortly 
appear. E. R. Squibb & Sons, R. L. 
Watkins Company, among others, are 
making this offer. The Mock, Judson, 


Voehringer Company, New York, 
maker of silk hosiery, is advertising 


to mer- 
This copy was 
Advertising Service, 


additional credit assistance 
chants in flood areas. 
placed by Grey 
Ine. 

In New England, while the water 
was still high at many points, large 


JUST A LINE | 
ABOUT “RURALINE” 


See Page 19 


space copy was placed by the 


tion. This advertising was 
Boston newspapers. 


Plants Above Water 


Outdoor Advertising Association of 


run 


Pennsylvania, Johnstown, wrote plant 
reas- 


operators suggesting that they 
sure advertisers and agencies that 
the state 
tirely, and that 


floods and consequent damage. 
letter emphasized that all of 
sylvania was not affected. 
“Even in flooded areas outdoor cir- 
culation has already 
leaps and bounds, as the folks dash 


here and there, and thousands of | 


sightseers and visitors are 
about,” the letter pointed out. 


driving 


The Eastern floods which delayed | ; 


train movements over a wide area 
compelled The Nation to print parts 
of its April 1 issue on other than! 
regular paper stock. Publication was 
delayed nearly 24 hours. 


Unusual Travel Copy 


In a New York paper, an adver- 
tisement of the Washington Board of | 
Trade, headed “See 
D. C., Now!” appeared on the same | 
page as a news story stating that 
flood conditions there were becoming 
a source of concern. 

Failure of electric power in Hart- 
ford and Middletown, Conn., caused 
by flood waters of the Connecticut 
River, compelled three daily newspa- 
pers to publish elsewhere. 

The Middletown Press found sue- 
cor at the Meriden Morning Record 


plant when its own power was cut off | 


by the rising river. 

The Hartford Times 
last Saturday in the 
New Haven Register, 
John Day Jackson, 


was printed 
plant of the 
published by 
and the two pa- 


pers rolled from the same press. On 
Monday the Times was printed by 
the New Haven Journal-Courier, also 


owned by Mr. Jackson. 
The Hartford Courant transferred 
production to the plant of the New 


OM. 


‘witavew sri ess 


“ae we: ram. 


Co- | 
operative Bank League, offering loans 
to finance rebuilding and reconstruc- 
in 


“has not been destroyed en- 
poster advertising 
contracts can be carried out despite 
Penn- 


increased by 


W coi | 


Britain Evening Herald. Just before 
the Courant lost its power, its press 
had been used to run off an abbrevi- 
ated edition for the Springfield, 
Mass., Evening Union. The four 
Springfield newspapers were forced 
out of their plants Saturday, by flood 
waters and loss of power, and were 
published in nearby cities. 

Delaware, Lackawanna & Western 
Coal Company ran “blue coal” copy 
in a large list of newspapers. The 
headline was “‘Blue coal’ boon to 
thousands as power failure cripples 
oil burners.” 

Many radio advertisers made ap- 
peals for contributions on their reg- 
ular programs. Other radio 
were interrupted by lack of power. 


“Press” Station Planned 


Sheboygan, Wis., Press is planning 
erection of a new transmitter build- 
ing and tower for radio. station 
WHBL. Studios in the Press build- 
ing will be remodeled and re-equipped 
with RCA devices. 


New Shopper's s Guide 


Nibal News and Shoppers Guide has 


| been organized by Walter J. Masters 


to publish a shopping guide. Offices 
are at 100 Shipman St., Newark, N. J. 


Starts Business Builders 


Business Builders Sales Company, 
advertising, has been organized at 
497 Bloomfield Ave., Bloomfield, 


'N. J. C. T. Muchmore is president. 


Represents “Review” 


Waldo E. Fellows, Detroit, has 
been appointed representative of Re- 
view of Reviews in Michigan, Ohio 
and Western Pennsylvania. 


Joins Paul Block 


William E. Ledbetter has joined the 
Chicago office of Paul Block & Asso- 
ciates. He was formerly with the 
Chicago Journal of Commerce. 


Restaurant Week Set 


National Restaurant Week will be 
observed May 4-10. It is sponsored 
by the National Restaurant Associa- 
tion. 


hours | 


Awarded $3,000 for 
Trick Photograph 


New York, March 25.— 
Balm to the extent of $3,000 
was awarded Mrs. Marie Bea- 
trice Wright against R. B. 
Semler Co., manufacturer of 
Kreml, and the company’s 
agency, Erwin, Wasey & Co. 
She asked for $50,000. 

Mrs. Wright’s complaint was 
that a newspaper carrying her 
photograph was reproduced as 
part of a car card, and that in 
the transition, her forehead ap- 


peared emphasized, and the 
hair line “considerably _ re- 
ceded.” 


REMOTE AUDIENCES 
ARE BEST LISTENERS 


New York, March 26.—Towns re- 
mote from station cities have a 
higher percentage of sets in use, 
than station cities. This is the find- 
ing of a survey made by Crosley, 
Inc. in 11 station cities, and 31 
smaller towns. 


Ptrcentages Listed 


Percentages of owners using sets 
was given as follows: 


Station Remote 

Time Cities Towns 
8—8:30 32.3% 36.3% 
8:30—9 43.3% 49.4% 
9—9:30 38.9% 44.0% 
9:30—10 37.5% 42.5% 


The study was confined to pro- 
grams of Jan. 15 and 22, between 8 
and 10 p. m., EST, and was based 
on 4,000 interviews conducted the 
next morning. Programs’ about 
which questions were asked included 
those of Bristol-Myers Co., Standard 
Brands, Inc. (Royal Gelatin), Amer- 
ican Rolling Mill Co., Lady Esther 
Co., E. I. du Pont de Nemours & Co., 
Campbell Soup Co., Liggett & Myers 
Tobacco Co., Coca-Cola Co., and Wm. 
R. Warner Co. 


TRETCH! 


| HE great horse is the consistent horse— 
the one that always makes good in the home 


cides 


stretch! The great paper is the one that enjoys 
continued favor, year after year, and can 


always be depended upon to lead the field. The 
Detroit News is a leader of that sort. In 1935 it 
finished third in advertising in the United 


States. 


The extraordinary record of The News in 
the Detroit retail area need not be broken 
down statistically here. All such information 
is available to you in your study of the Detroit 


market. 


covered this to be 


sales. 


You can depend upon our co-opera- 
tion in your plans for Detroit. 


The Detroit News 
where for its unique position as a home paper. 
It has the greatest circulation—both Sundays 
and week-days—in the Detroit trading area. 
76° of the city circulation of The News is 
home-delivered. Better still, 
greatest where incomes are highest; lowest 
where incomes are low. 


is recognized every- 


circulation is 


Advertisers have dis- 
the factor behind The 


Detroit News’ superior effectiveness in making 


It takes more than one horse to make a race—but only 
the one that leads through the home stretch pays off. 


Zao Detroit News 


THE sdeaborhal NEWSPAPER—76°> HOME-DELIVERED IN DETROIT 
MEMBER METROPOLITAN SUNDAY NEWSPAPERS aE 
New York: 1. A. Klein, Inc. 


Chicago: J. E. Lutz 


Hearst Papers 
Suddenly Drop 


Radio Columns 


New York, March 25.—Without any 
public announcement as to underly- 
ing reasons, Hearst newspapers this 
week threw out the radio “columns” 
which have long been a feature of 
these 22 newspapers, among others 
throughout the country. The move 
was the more surprising because Mr. 
Hearst now owns a half-dozen radio 
stations, with a few more in pros- 
pect. 

At the moment, Hearst dailies are 
carrying only radio time-tables and 
a few boxes calling attention to lead- 
ing programs. There is no longer 
any such title as radio editor among 


Hearst dailies, it is said. 
If Mr. Hearst wished to arouse de- 
bate, he succeeded. The itinerant 


reporter could pick up almost any 
view he wished either in newspaper 
row or where the radio folk congre- 
gate. Here are some random opin- 
ions: 

A Few Guesses 


“Hearst is planning to banish radio 
news altogether, and the abolition of 
‘columns’ is merely the first step.” 

“Hearst is merely giving force to 
a move long debated among news- 
papers in general.” 

“Hearst wishes to test the popular- 
ity of radio by deciding how many 
of his readers will note the absence 
of the news and gossip about it.” 

A widely known advertising mana- 
ger commented: 

“We don’t use newspapers to plug 
our radio programs, nor radio to sell 
our newspaper advertising. Each 
must stand on its own bottom. Per- 
haps Mr. Hearst is going to adopt 
the same policy.” 


Copley Newspapers 
Appoint L. P. Hays 


Loren E. Hays has been appointed 
national advertising manager of the 
four Copley Illinois newspapers, 
Elgin Courier-News, Aurora Beacon- 
News, Joliet Herald-News, and Illi- 
nois State Register, Springfield. 

Mr. Hays has been St. Louis 
manager for M. C. Mogenson & Co., 
and Franklin P. Alcorn Company. 


- Tobacco World” 
Becomes Monthly 


The Tobacco World, Philadelphia, 
will be changed from a semi-month- 
ly to a monthly, with the April is- 
sue. The publication date will be 
the 25th of the month preceding 
date of issue. 

Hobart B. Hankins has resumed 
his duties as publisher and editor, 
after a long leave of absence. 


Harms, Inc., Sues 
Tampa Publisher 


Harms, Inc., New York music pub- 
lisher, has filed suit in federal court, 
Tampa, Fla., against Tampa Times 
Publishing Company, charging in- 
fringement of a copyright by broad- 
casting a song over its radio station, 
WDAE. 

The suit asks a permanent injunc- 
tion and $5,000 damages. 


McC arthy Heads Chain 


C. L. McCarthy has been appoint- 
ed general manager of the Northern 
California Broadcasting System. 
The chain, previously comprised of 
KJBS, San Francisco, and KQW, 
San Jose, has been expanded to in- 


clude KROW, Oakland and “San 
Francisco; KGDM, Stockton; and 
KDON, Del Monte. 


Adohr Fame Launch 
Vitamin D Milk 


Adohr Milk Farms, Los Angeles, 
have launched a newspaper and out: 
door poster campaign in Southern 
California on irradiated Vitamin D 
milk. 

The Los Angeles office of Lord & 
Thomas is in charge. 


4a BE 
LABELS -SEALS 


All kinds for packaging, decorations. 
advertising. Address labels Strik- 
ing, practical designs. Write for 
free samples and prices. 


ST. LOUIS STICKER co. 


1912 PINE STREET -—~ ST. LOUIS 
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they favor KSTP 


IN FACT THEY SPEND 


5 

ay 

" 0 

d 

e 

MORE DOLLARS ON KSTP 

: THAN ON ANY OTHER STATION 

y talent and production staff produce 67 commercial shows of 15 

a, K S T Pp minutes or more each week—a greater number than any other 

of Twin Cities’ station. 

pe 

il K p talent and production staff produce 136 commercial shows weekly 

“4 S T of 5 minutes, or more—a greater number than any other Twin 
Cities’ station. 7 

- K S T p received contracts from 70 nationally recognized advertising e 

b- agencies from coast to coast during 1935. 

es 
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ad- 
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a - 

= NORTHWEST'S LEADING RADIO STATION 

“of 

i For Rates and Schedules, Address: KSTP, MINNEAPOLIS-ST. PAUL, MINN.., 

Jan or our NATIONAL REPRESENTATIVES; in New York—Paul H. Raymer Co. 

pas . in Chicago, Detroit, San Francisco—John Blair Co. 
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Sells Crisco 
Below Cost, Is 
Assessed $500 


San Fernando, Cal., March 24— 
While the California Unfair Trade 
Practices Act may not be legal in Los 


Angeles (ADVERTISING AGE, March 9), 
it is still very much in effect here, as 
J.A of Shapiro & Kahn, oper- 
ating three grocery stores in as many | 
cities, discovered last week. 

Brought into Judge Becker’s court 
here on a charge of selling below cost, 
in contravention of the act, Kahn 
stood stunned as the court sentenced 
him to six months in jail and fined 
him $500. The jail sentence was sus- 
pended in view of the fact that it was 
Kahn's first offense. 

Kahn was to appear in a Santa 
Barbara court this week in what is| 
scheduled to lead to the first Supreme 
Court test of the Unfair Trade Prac- | 
tices Act. Under indictment in Santa | 
Barbara, Kahn expected to be found | 
guilty, and his lawyers were to rush 
to the higher court an appeal which 
will be watched with intense interest 
by every business man in the Unit 
States. 

The specific charge which brought | 
the fine and jail sentence to Kahn here | 


Kahn, 


The Rule of Three 


1 CIRCULATION LEADERSHIP 
The daily Journal has the 
largest daily circulation in 
the Pacific Northwest... . 
it has 28 per cent more city 
circulation than any other 
Portland daily. 


] ADVERTISING LEADERSHIP 
The daily Journal leads in 
retail linage, general linage, 

+ total paid linage. 

1 LOWEST MILLINE RATE 
The daily Journal has the 
lowest milline rate of any 
Pacific Northwest daily. 


THE JOURNAL 


} "i 
| Crisco for 89 cents. 
|cost him 92 cents, 


| here 


was that he sold a six-pound can of 


The merchandise 
it is alleged. 


Independents Sponsor Measure 


The California Untair Trade Prac- 
| tie es Act not only prohibits selling at 
below cost, 


ent prices in different localities. The 


| measure was sponsored by independ- 


ents as part of their fight against 
chains, but its second section has 
found support in other quarters. 


CALIFORNIA COURT 


but also selling at differ- | 


| succeeding 


POSTPONES BATTLE 


Santa Barbara, Cal., March 25. 


The case of Julius Kahn and Kalman | 


Shapiro, co-owners of the S & K 
Markets, will be heard by a jury in 
Justice Court here April 16. This 
date was set yesterday when the 
defendants asked for a continuation, 
at the same time demanding a jury 
trial. 

Herman Shapiro, unrelated to the 
defendant, has been added to his 
legal counsel. The other defense at 
torney is David Licker, of Santa 
Barbara. 

Kahn and Shapiro are 
with selling 
gerine at 9% cents a 
cent lower than the 
The 
Effie 


charged 
Durkee’s oleomar- 

pound—1' 
invoice cost. 
Mrs 
Jordano 


complaining witness is 
employe of 


Hannah, 


PLP ie ee i er’ 


aramid 


seus, 


ies 


26 aad te 


Posie 1 
THE OLD MAN 


HAS DISCOVERED 
PNOTHER RULE 
OF TARES 
Be VEWSPAPER 


Brothers, Inc., local 
the defendants. 

It is believed here that charges 
of additional violations of the act 
will be filed against the two. 


Kauffmann Pe 
Link-Belt Company 


Alfred Kauffmann has been elected 
president of Link-Belt Co., Chicago, 
George B. Torrence, re- 
Kauffmann has been with 


competitor of 


signed. Mr. 


Link-Belt for 35 years. 
He was president from 1924 to 
1932, and since that time, has been 


in charge of the C hicago plant. 


Mclntire i in England 


Allyn B. MelIntire, vice-president, 
Pepperell Mfg. Co., Boston, and pres- 
ident, Advertising Club of Boston, 
sailed Friday for England, to extend 
an invitation to the Advertising As- 
sociation of Great Britain to attend 
the 32nd annual convention of the 
Advertising Federation of America in 
Boston, June 28-July 2. 


Plans Snsestivtde Drive 


William Peterman, Inc., maker of 
household insecticides, will begin an 
advertising campaign in May, using 
daily and weekly newspapers and na- 
tional magazines. Products to be fea- 
tured are Peterman’s Discovery, Pe- 
terman’s Roach Food and Peterman’'s 
Ant Food. Thompson-Koch, Cincin- 
nati, is the agency. 


It’s true! No longer can we say the 
daily Journal of Portland, Oregon, 
is one of but six newspapers in all 
the country, in cities of 300,000 or 
over, that fulfills The Rule of Three. 
The number has moved up to eight. 
Our congratulations to the new- 
comers! For your sake, Mr. Space- 
Buyer and Mr. Advertiser, we hope 


there’ll be more. 


¥* Portland, Oregon ¥* 


REYNOLDS- 


FITZGERALD, Inc., National Representatives 


NEW YORK, CHICAGO, PHILADELPHIA, DETROIT, SAN FRANCISCO, LOS ANGELES, SEATTLE 


Bernarr Macfadden 


PLYMOUTH'S OLD 
SLOGAN REVIVED; 
WYNN IN DAILIES 


Detroit, Mich., March 26.—Ply- 
mouth Motor Corporation returns to 


its dramatic “Look at All Three” 
theme of four years ago in a new 
series of newspaper advertisements 
which will blanket the country dur- 
ing the spring months. A limited 
number of magazines will also be 
used to carry the Plymouth message 
first employed in 1932. 

Using high powered 
typography, Plymouth 
competition to meet 
it offers in 1936. 
body and hydraulic 
ters of comparison. 

One typical advertisement of this 
hard-hitting series pits “Car A” and 
“Car B,” priced respectively $575 
and $580, against Plymouth’s $590, 
and asserts that “A”, with hydraulic 
brakes, has a composite body, and 
“B”, with a steel body, has mechan- 
ical brakes. 


layout and 
challenges 
sales features 
Wheelbase, steel 
brakes are cen- 


Wynn in Newspapers 


smaller list 
used on ae test campaign, built 
around the antics and observations 
of the company’s new radio star, Ed 
Wynn. 

Each of these test advertisements 


A selected is being 


is headlined with a quoted state- 
ment by Wynn, talking about the 


Plymouth. An arrow leads the head- 
line into a copyblock written in the 
typical manner of the comedian’s 
radio continuity. One advertisement 
headed “I Know How Strong that 
Steel Body Is,” follows up this 
thought with: 

“Oh, I know it’s a safe car!—A 
friend of mine drove one of those 
1936 Plymouths with a steel body in 
a terrific storm. .. I'll tell you how 
strong that steel body is. . . a big 
streak of lightning struck the steel 


body . and they had to take the 
lightning to a hospital to have it 
fixed.” 

These observations are given au- 


thenticity by a 
Wynn's. signature 

The Detroit 
Getchell, Inc., 


reproduction = of 
underneath. 
office of J. Stirling 
is in charge. 


Represents “News” 


Ed C. Miller, Sandusky, O., has 
been appointed advertising represen- 
tative of Yachting News, Detroit, in 
Ohio, Pennsylvania and New York 
territory bordering on Lake Erie. 


Is Vernon Agency 


The Meyers Co., Los Angeles 
agency, has been retained by Vernon 
Potteries, Ltd. It is no longer han. 
dling advertising of Pacific Clay Pot- 
tery. 


Anes Adds Three 


Botsford-Constantine & Gardner, 
Portland, Ore., have been appointed 
by Oregon Highway Commission, S. 
& W. Food Products Co., San Fran- 
cisco, and Hood River Distillers. 


Macfadden to be 
Legion’s Speaker 
at Noon Monday 


Chicago, March 26.—Advertising 
Post No. 38, American Legion, will 
be host to Bernarr Macfadden, noted 
publisher, at a luncheon meeting at 
the Hotel Sherman next Monday 
noon. Following his address on “The 
Spirit of the American Legion Can 
Save the Country,” Mr. Macfadden 
will be awarded a plaque in token 


of services rendered to the Legion 
and the country at large. After the 
luncheon the publisher will visit 


Hines Memorial Hospital. 

Jay H. Brown, commander of Ad- 
vertising Post, one of the largest in 
the country, will introduce the pub- 
lisher. Mr. Brown announced that 
all advertising men are invited to 
attend the luncheon. 

Born on a Missouri farm, Mr. Mac- 
fadden became publisher of Liberty, 
True Story, Physical Culture, Photo- 
play, True Romances, Dream World, 
Movie Mirror, Radio Mirror, True 
Detective Mysteries and Master De- 
tective Magazine. 

He is equally noted for his devo- 
tion to good health and his practical 
philanthropy, as exemplified by his 
string of “penny restaurants.” 

Mr. Mactfadden also will speak at 
a mass meeting at the Coliseum 
Tuesday evening. 


New “Mix” Copy 

P. Duff & Sons, Ine., Pittsburgh, 
maker of Duff's Gingerbread Mix, is 
beginning a 10-week campaign in 
New York papers with the theme, 
“add water, mix and bake.” Color 
pages are to be used in week-end edi- 
tions, and black and white advertise- 
ments in dailies. Batten, Barton, 
Durstine & Osborn, Inec., is the 
agency. 


Apple Men Organize 


Pacific Northwest Fruits, Inc., 
Portland, Ore., has been organized 
by four large coéperatives. Scott F. 
Aitken is president. Plans for ad- 
vertising are being formulated. 


Picks Churchill-Hall 


Mrs. Sothern Home Made Sweets, 
New York, has appointed Churchill- 
Hall, Ine., to handle advertising of 
its candies, which are sold direct to 
groups of employes through a group 
purchasing plan. Metropolitan news- 
papers will be used. 


Promotes 
Vaniva Products Co., Inc., New 
York, is using trade papers and local 
broadcasts in New York and Provi- 
dence, and trade publications for 
Vaniva shaving cream. Current copy 
features the beneficial properties of 
Vanivin and the No-Kap closure. 


Vaniva 


GET ON THE 
“RURALINE” SIDE 


| 
| Apologies to White Rock) | 
See Page 19 


WHAT HELP DO 
YOU NEED? 


For facts, figures and market 
data about the billion dollar 
baking industry, come to 
BAKERS’ HELPER, this in- 
dustry’s leader for almost a 
half century. 

need below, tear out 


attach to your letter 
and mail to us. 


C] “Baking Industry Facts and 
Figures,’ a market data 
folder. 

C] “Selling Leads?" an 
week service. 

[] Sample pages from the * Bak- 
ing Industries Blue Book.” 

C] Copies of BAKERS’ HELP- 
ER, issued fortnightly. 

(] Audit Bureau of Circula- 
tions statement. 


BAKERSHELPER 


Check the data you 
this advertisement, 
head 


every 


\E MAGAZINE y BAKERY PRACTICE = MANAGEMENT 
HELPING BAKERS SINCE 1887 


830 South Wells Street, 
Chicago, II. 
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Retail Sales Gains In 
the Oklahoma City Marke 


during February increased the city's flow 
of business 7.12°/, . . . swelling the total for 
the first eight months of the fiscal year (July 
|, 1935, to March I, 1936), to $155,370,362 
. .. a gain of $12,806,596! This boosted 
February bank debits 15.1°/, and sent general 
business swirling into March on the crest of a 
new sales-wave ... a wave typified by a 19°, 
gain in February department store sales. 


An adequate advertising schedule concen- 
trated in the Oklahoman and Times will har- 
ness this flood of sales and divert a generous 
portion of it to your own trade channels .. . 


at the LOWEST milline rate in the State! 


Reach 9 out of every 10 Oklahoma City 


homes ~3 out of every 5 in the trade area 


| 
| 
| 
| 
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“Tennessean” May 


Be Sold June 1 

Nashville Tennessean and Evening 
Tennessean, now in_ receivership, 
have been ordered sold to the high- 
est bidder June 1 by Federal Judge 
John J. Gore. Bidding will start at 
$400,000, the figure contained in an 
“upset bid” offered last year by Paul 
M. Davis, Nashville banker. 

The sale will be postponed, it is 
said, if the U. S. Supreme Court al- 
lows an appeal by E. W. Carmack, 
Murphreesboro publisher. 


Universal Offers 
$10 Movie Camera 


Universal Camera Corporation, 
New York, makers of Univex cam- 
eras, will use pages in newspapers 
and color pages in magazines to pro- 
mote a larger film roll and a low- 
price movie camera. 

The motion picture camera will sell 
at less than $10, and will use film of 
the 8 mm. type. Donahue & Coe, Inc., 
is the agency, with Raymond Spector, 
vice-president, handling the account. 


Sunkist in Europe 


Sunkist fruit will be promoted in 
the United Kingdom and Europe this 
year, with an advertising campaign 
to open in April or early in May. The 
appropriation of $45,000 is based on 
an estimated 1936 shipment of 975,- 
000 boxes of fruit. The London office 
of Lord & Thomas is in charge. 


Retail Lineage 
Gains 6% Over 
Level of 1935 


Chicago, March 27.—Retail activity 
soared to near record heights, com- 
pared with the corresponding period 
of 1935, during the week ended March 
21, the ADVERTISING AGE index shows. 

During that week the newspapers 
in 65 major cities carried 17,646,579 
lines of retail display advertising, 
an increase of 6.1 per cent from the 
16,625,164 lines carried during the 
corresponding week of 1935. 

This figure does not include Pitts- 
burgh, which has been included in 
previous tabulations. Lineage fig- 
ures for Pittsburgh were not avail- 
able for last week because of the 
destructive flood which forced local 
newspapers out of their plants. 
Skeleton issues only were printed 
for several days. 


Floods Retard Advertising 


In numerous other localities floods 
or the threat of floods held retail 
lineage below normal levels, but the 
vast majority of cities reported sub- 
stantial gains for the week above 
1935 levels. 

For the year to date, the per- 
centage of gain remained at 1.9 per 


cent over 1935. For the twelve 
weeks ended March 21, the news- 
papers in the 65 reporting cities car- 
ried a total of 177,801,346 lines of 
retail advertising, compared with 
174,595,321 lines during the same 
period last year. 
Weekly Record Shown 

The week by week record of the 
cities measured, showing the gain 
or loss from the corresponding week 
of 1935, is as follows: 


Index of Retail Activity 
in Important Markets 


Based on total retail lineage carried by all daily news- 
papers in each market reported on 


(Copyright, 1936, by Advertising Publications, Inc.) 


" “CONTINENTAL 
LITHO. 
CORP. 


copy. A poster made by 


THESE POSTERS 
AWFUL LET-DOWN” 


Brilliant and full of punch when they go up—they’ll stay that way 


: ALL WEArur,, 


Our Saving on Lucerne Milk 
YS Our youngsters dresses 


“AREN’T BUILDI 


yond their posting period. The ravages of spring weather won’t harm them. Cali- 
fornia’s and Florida’s intense sun won’t dull them. There’s a reason. They were pro- 
duced by the right method—by direct rotary press—which insures heavy weather 


resisting layers of vivid ink, yet preserves the most delicate half-tones of photographic 


Continental stays on the boards. 
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LITHOGRAPH CORP.+ CLEVELAND, OHIO 


NEW YORK + CHICAGO + DETROIT + PHILADELPHIA + 


INDIANAPOLIS + PITTSBURGH + SAN FRANCISCO + LOS ANGELES 


NG UP TO AN 


even be- 


Per Cent 
Week ended Difference 12-week 12-week 
SROEE 42 Sheesh ares stnense ie Period _ Period Week Week 
nl | A del dah 163 Ended Ended Percent Ended Ended Percent 
January 25 S hodacge se Mar. 23, Mar. 21, Gain Mar. 23, Mar.21, Gain 
ENE a ee +3.2 City 1935 1936 or Loss 1935 1936 or Loss 
peneuary Bove eer e ee eweens Tis Akron, O. ....... 3,226,887 3,013,563 —6.6 314,902 240,975 —2a5 
Ae hd 4 tit pevncrsaseete 43 Atlanta, Ga. ..... 2,882,670 3,287,970 +14.1 296,940 322,784 +8.7 
February 29 ................ +1.9 Birmingham, Ala. 2,958,928 3,145,814 +6.3 190,372 234,598 +23.2 
March 7..... Sealy So axe ara ee +3.3 Boston, Mass. 4,477,179 4,097,817 —8.5 430,504 422,902 —1.8 
ee ere ee +2.4 Bridgeport, Conn. 2,366,308 2,435,188 +2.9 226,688 246,204 +8.5 
March 21 ......+..++++++0e- - +61 Buffalo, N.Y... 3,299,082 2,920,484 —11.5 353,052 287,868 —18.5 
ing| Camden, N. J..... 807,232 807,600 ae 77,180 80,255 +4.0 
BE ag lt Pg Magy ang toe Cedar Rapids, Ia. 940,646 970,984 +3.2 107,114 119,420 +11.5 
5 Chattanooga, Tenn. 1,657,287 1,432,149 —13.6 134,760 134,658 sais 
for each city covered, will show that] @nicago, lll. ..... 5,830,573 6,133,373 +5.2 582,842 663,821 +13.9 
46 of the 65 reporting cities] Gjincinnati, oO. 3,629,133 3,420,642 —b.7 741,124 383,592 —13.0 
showed a gain for the week, indi-] Cleveland, 0. 3,797,741 4,011,759 +5.6 355,929 rere ry: 
i i Dallas Tex. 4,080,542 4,552,540 +11.6 415,864 é I 
cating widespread improvement in a a 3'144.674 2.801.162 —-10.9 279,818 291.928 +4.3 
retail business conditions. Wa 4 ental kuin ch 193,860 208,960 +7.8 
- Des Moines, Ia... 1,365,667 1,339,224 —1.9 140,041 145,752 +4.1 
F . Detroit, Mich. 4,440,587 4,355,782 —1.9 429,034 445,158 +3.8 
ortune Raises Rates els, PR +... 1454236 11423576 —2.1 167412 144690 —13.6 
ayy ine Evansville, Ind... 2,500,498 2,732,408 +9.3 250,544 292,334 +16.7 
PP ening Be ge gpg tige toh Fall River, Mass. 698,055 692,650 —0.8 83,907 62,373 —25.7 
of 130,000. Present rates are effective} Flint, Mich. ..... 1,911,266 2,026,502 +6.0 176,218 179,634. +1.9 
gi Gary, Ind. ....... 1,069,044 1,124,752 +5.2 121,464 115,778 —4.7 
through March, 1937, on contracts} Granda Rapids, Mich, 1,821,144 1,833,758  +0.7 188,216 201,474 +7.0 
|placed before June 15. Greenville, S. C.. 1,255,408 1,202,970 —4.2 127,540 134,274 +5.3 
Ale - Indianapolis, Ind. 3,409,411 3,491,763 +2.4 358,188 352,785 —1.5 
Jersey City, N. J. 462,658 502,360 +8.6 37,854 52,482 +38.6 
Kansas City, Kan. 445,417 444,934 —0.1 38,920 37,919 —2.6 
Knoxville, Tenn.. 1,718,553 1,940,568 -++12.9 159,586 185,542 +16.2 
Little Rock, Ark. 1,983,436 1,970,024 —0.7 188,160 182,196 —3.2 
Lynn, Mass. ..... 2,173,794 2,083,956 —4.1 212,478 210,322 —1.0 
Manchester, N. H. 748,292 693,383 —7.3 86,134 70,260 —18.4 
Memphis, Tenn. .. 2,368,814 2,317,214 —2.2 220,500 207,648 —5.8 
Milwaukee, Wis.. 2,559,386 2,679,061 +4.7 257,769 325,106 +26.1 
Minneapolis, Minn. 3,068,155 3,223,590 +5.1 285,606 357,345 +25.1 
Moline-Rk. Island 1,603,742 1,803,942 +41.3 142,366 172,032 +20.8 
New Bedford, Mass. 634,228 658,126 +3.8 63,658 74,872 +17.6 
New Orleans, La. 3,877,872 4,221,015 + 8.8 323,365 363,017 +12.3 
New York, N. Y.. 12,628,865 13,842,458 +9.6 1,320,784 1,458,483 +10.4 
Brooklyn, N. Y... 1,550,360 1,449,205 —6.5 169,756 164,059 —3.4 
Norfolk, Va. ..... 1,936,368 1,982,638 +2.4 182,336 189,630 +4.0 
Oakland, Calif.... 1,561,325 1,618,134 +3.6 143,948 185,611 +28.9 
Oklahoma City, 
a ae 2,243,185 2,387,388 +6.4 198,002 247,786 +25.1 
Peoria, Ill. ...... 2,317,535 2,285,348 —1.4 208,509 230,230 +10.4 
One for PFROOLATORS Philadelphia, Pa.. 6,117,356 6,201,581 +1.4 590,856 624,233 + 5.6 
One for oRIp Phoenix, Ariz. ... 1,621,158 1,697,920 +4.7 141,750 151,410 +6.8 
"Seseeurne:. fas. Gearcsne 4. keeene we 60C ||| eine rer 
Portland, Ore. 2,247,448 2,439,668 +8.6 211,470 241,766 +14.3 
Providence, R. 1.. 2,835,528 2,767,829 —#2.4 339,984 313,750 —T.7 
Reading, Pa. 1,025,416 1,042,930 +41.7 126,140 122,304 —3.0 
Richmond, Va. 2,543,562 2,613,464 2.7 240,898 257,572 +6.9 
Rochester, N. Y.. 3,615,568 3,679,022 +1,8 349,655 367,246 +5.0 
Sacramento, Calif. 2,257,795 2,411,153 +6.8 218,820 223,626 +2.2 
San Antonio, Tex. 1,168,163 1,411,171 -+20.8 108,038 136,192 +26.1 
San Diego, Calif. 2,680,442 3,076,040 +414.8 266,532 278,012 +4.3 
San Frané@isco, Cal. 3,144,402 3,328,496 +5.9 286,492 313,490 +9.4 
South Bend, Ind... 1,718,945 1,716,572 —0.1 169,505 179,799 +6.1 
Spokane, Wash. .. 1,402,272 1,589,605 +13.4 148,971 141,831 —4,8 
St. Louis, Mo..... 3,876,270 3,806,295 —1.8 385,440 451,035 +17.0 
St. Paul, Minn... 2,655,813 2,808,821 +5.8 266,633 302,276 +13.4 
Syracuse, N. Y... 2,769,039 2,840,070 + 2.6 257,194 268,226 + 4.3 
Tacoma, Wash... 1,424,010 1,599,304 +12.3 110,166 100,842 —8.5 
Tampa, Fla. ..... 3,417,876 3,143,038 8.0 247,002 227,850 —7.8 
Toronto, Ont., Can. 6,126,375 5,807,301 5.2 $13,135 462,861 +12.0 
Washington, D. C. 8,523,378 9,392,420 +10.2 677,013 825,322 +21.9 
Worcester, Mass... 2,974,596 2,885,416 —2.9 265,084 268,275 +1.2 
Youngstown, O... 2,435,126 2,185,512 10,3 121,142 124,288 + 2.6 
2 | 174,505,321 177,801,346 +1.9 16,625,164 17,646,579 +6.1 


*Pittsburgh figures not available, due to flood. 
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March 30, 1936 


ADVERTISING AGE 


The Free Flow of Merchandise 


Is the Thing That Makes Any Market Worth While 


If you say, “How is business?” to the sales- 
manager of any great manufacturing concern, he 
will probably look at his map of the United States 
and answer something like this: 


“Omaha’s good. Kansas City is fair. Cleveland 
not so hot.” Or it may be Buffalo, Detroit, and San 


Francisco. 


The point is that, while he is looking at the 
United States, he is thinking of the particular con- 
dition of his own business in “central spots”, and 
knowing that as a rule the “territory” surrounding 
these central spots will be about the same. 


But what his mind is considering all the time is 
the xumber of spots where he is getting a free flow 
of merchandise; where whatever he is making is 
going out to his distributor or his factory branch 
in certain profitable quantities week after week and 
month after month; where his branch or his distrib- 
utor is “feeding” that merchandise to the retailers 
in steady, even streams; and where the consumers in 
that territory are taking that merchandise from the 
retailers’ shelves or floors in the same even, steady 
streams, and //king what they get. 


In other ‘‘spots” which are “not so hot”, as he would express 
it, the flow of his merchandise is sluggish, he is never sure when 
his next order is coming in, his distributor or branch does not 
seem to be able to move its stock with regularity, his stuff is 
clogging up on the retailers’ shelves or floors; the consumers 
are not buying freely. And that means trouble. Trouble of 
every kind. 


So what every sales-manager is looking for is an increasing 
amount of territory where he is getting a free flow of merchandise. 


x kK &k * 


And, of course, that is what publishers are really striving for 
in the magazine field, a free flow of their merchandise which is 
—their circulation. Because such free flowing circulation is 
more profitable to the publisher, to the advertiser, to everyone 
concerned. 


Therefore, it is important to realize that in the magazine 
publishing field, Macfadden publications have the largest free 
flow of merchandise (voluntary* circulation) that has ever been 
reached in this country or any other. Nothing else like it has 
ever been known before. 


Put into dollars instead of copies and applied to newsstands 
alone, it is even more startling. Each year the public lays down 
on the newsstand counters of America almost as much for the 
Macfadden magazines as it does for three other of the largest 
publishing houses combined. 


*Voluntary circulation is the number of copies of a magazine that people 
will buy, issue by issue, if left to their own devices. 


The figures are as follows: 


Newsstand Purchases 


(Dollars) 
Macfadden Publications, Inc. . $8,851,783 
Publisher ‘‘B”’ 3,950,583 
Publisher ‘‘C”’ 3,659,791 
Publisher ‘*D” 2,998,828 


x &k & * 


It must be all too evident from the above figures that no other 
magazine publisher could afford to rest his case, for a single 
week or a single month, upon that same free flow of magazine 
circulation which Macfadden publications have been able to 
count on week after week and month after month for years. 
That tremendous difference must be made up in other ways. 


Week after week Liberty Magazine feeds nearly three mil- 
lion copies through its hundreds of thousands of channels of 
distribution, and nearly ninety per cent of this is “free flowing 
merchandise”. Bought by the single copy from week to week, 
without kick-back and without regurgitation, simply because 
people want it that week. And this has been going on for years. 


Nearly every month True Story Magazine feeds out over 
two million four hundred thousand copies through these same 
channels of distribution, and again nearly ninety per cent of 
it is “free flowing merchandise’. A magazine that is bought 
from month to month by people who come up and ask for it 
by name. 


Nearly every month the Macfadden Women’s Group feed 
out over two million seven hundred thousand copies of their 
magazines through these same channels of distribution, and 
again over ninety per cent is “free flowing merchandise’’. 


And every central spot in America, together with all of the 
surrounding territory, is getting this free flow of Macfadden 


circulation. 
x *k *& * 


Now, if it is not hard to interpret the greater value of free 
flowing merchandise in the products field, it certainly is not hard 
to interpret its value in the magazine field. 


First, free flowing circulation always goes where people are 
spending money. The current purchase of magazines certainly 
does not precede the purchases of the necessities of life. 


Next, in the circulation field it very definitely means the 
more immediate use of a publication. It is very hard to conceive 
of a person stepping up to a newsstand and buying a Liberty 
or a True Story or a Women’s Group Magazine with the idea 
of reading it at some indefinite future time, as he very well 
might do if he subscribed to it for a year or for three years. 


It is a safe assumption, therefore, that any magazine that 
is bought by the issue is read at the time. And it is equally 
safe to assume that an immediate reading automatically implies 
immediate response. We find it so in letters and manuscripts 
that come to our editorial department, just as you advertisers 
have found it so in the returns that come to your own adver- 
tising departments. 


It is not by chance, therefore, that advertisers using 
Macfadden publications are constantly referring to their imme- 
diate responsiveness. It couldn’t very well be otherwise. 


And this is one of the greatest and most satisfying values 
ot the Macfadden Volume Market. 
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_ ar “1 vay 7 | : . . , 
| ald and Examiner. He began his ad- sharp criticism from Mr. De Weese, 
F WEESE DEAD: | vertising career in 1904, as director | who charged that the judges consid- 
. ‘of special publicity for the Louisiana | ered only literary and artistic values. 


| Purchase Exposition at St. Louis. “You can effectively judge the 


Agee, His work for the magazine, What| value of an advertisement in only 
° Eat, which he published in Chi-| one way—test it,” he said. 


cago, brought him to the attention| Mr. De Weese was a member of 


| of the Shredded Wheat Company. In| the Advertising Club of New York, 
SHREDD | oes he was made director of pub- — 


licity, in that capacity planning the 


| J. B. Gaughen, Capper 


}company’s large advertising cam- b 
paigns. He continued as director of | Manager, Succumbs 
Detroit, Mich., March 26.—John 


Was Vice-President OF | puniicity until 1929, when the com- 


|pany was merged with National| Bernard Gaughen, 42, Detroit man- 
| ® P > ° ° . 
Presbrey Agency | Biscuit Company. In that year he|ager of Capper Publications since 


| joined Frank Presbrey Company, in 
Wheat ac- 


1923, and a former vice-president of 
the Advertising Federation of Amer 
ica, died Monday in University Hos- 
pital at Ann Arbor, after an extended 
illness. 
included Mr. 
Nothing but 


charge of the Shredded 
Buffalo, N. Y., March 24.--Truman | count. 

Armstrong De Weese, vice-president Mr. De Weese was the author of 

of Frank Presbrey Company, New | several books, most of them dealing 

York, from 1929 to 1932, and pre-| with advertising. These 

viously director of publicity for|“The Young Man with 


Gaughen began his business 
career in 1914, as assistant to the 


cs Shredded Wheat Company, Niagara] Brains,” published in 1896; “Prac-| president of Conklin Pen Mfg. Com- 
Falls, for 23 years, died in a hos-|tical Publicity,” published in 1908;| pany, Toledo. In 1917 he became 
pital here Thursday night ‘and “Keeping a Dollar at Work,”| sales promotion manager of Toledo 


After his retirement in 19382, Mr.| published in 1916. His “Advertising” | Scale Company, and from 1919 to 


2 De Weese lived on his farm at East for the Business Men’s Library has| 1923 was director of advertising for 
“hoe . pars P . ‘ ’ : : _— ati 
a Aurora. He was born in Troy, O.,| been translated into French, German,) Electric Auto-Lite Corporation. 


Elected chairman of the Council of 
Advertising Clubs in 1932 at the an- 
nual convention of the A. F. A., he 


June 19, 1860. In the early years of! and Spanish. 
a colorful career, he was a student! In the introduction to “Keeping 
of medicine, a roving printer, founder! the Dollar at Work,” Mr. De Weese | 
of the Elkhart, Ind.. Daily Journal,| wrote: “I have selected this title be-| automatically became a_ vice-presi- 
and a school teacher. |cause I believe it aptly and tersely| dent of the Federation. He was re- 
Mr. De Weese became editor of the! expresses the real purpose of adver-| elected to this post the following 
Aurora, Ill., Beacon, and from 1894) tising.” year. He also served two terms as 
to 1904 was an editorial writer for In 1925 advertising awards of the! president of Adcraft Club of Detroit. 
Chicago Times-Herald, now the Her-| Harvard School of Business received Funeral services were held today. 
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Building 


MEANS 


IN PHILADELPHIA 


Pent up home buying energy has broken loose in 
Philadelphia. One builder sold 224 homes in 1935 and 
another, on Sunday, March Ist, 1936, sold his entire 
operation of 12 homes in less than 6!2 hours. 


Philadelphia is 20,000 homes short of the number 
needed to meet the normal demand of the last 5 years. 


RESIDENTIAL BUILDING 
FACTS (PHILADELPHIA) 
When building booms, sales start in other trades 
which means that Philadelphians will buy in 1936 at 
least 47,000 refrigerators, 8,500 oil burners, 114,000 
radios, 17,000 vacuum cleaners, 44,000 washing 
machines and $34,000,000 worth of furniture. 


RESIDENTIAL PERMITS 


Business is waiting for you in Philadelphia but ex- 
perienced advertisers know that it comes easier when 
they use the PHILADELPHIA INQUIRER with its 
tremendous circulation (700,000 Sunday, 278,144 daily) 
and low ($1.10) milline rate. 


MISCELLANEOUS BUILDING FACTS 


Homes needed per year (norma. 


fo 1umber of ho 

91°: of homes are more than ten years old. 137,977 residential structures need : 
82°¢ of all residential structures are e fami we és 

are heated by ol. 

Only 18.4‘. of homes have private garages. (These accommodate only 48°; 


CONSTRUCTION 


There was a 477.5% 


increase in ' 


SCE ye = Che Philadelphia Anguirer 


Pennsylvania’s Greatest Morning Newspaper 


of homes in the first two months 


of this year compared with the 


year 


NEWSPAPER ADVERTISING IS POINT-OF-SHOPPING ADVERTISING 


terday at his home here. He joined 
the publication in 1920 as advertising 
manager. His father, Charles H. 
Everett of Santa Monica, Calif., was 
formerly editor of the farm paper. 


WORK ENDED 


Remington-Rand 
Executive Passes 

St. Petersburg, Fla., March 24.— 
Stephen Hodgson Pinkham, 57, vice- 
president of Remington-Rand, Inc., 
in charge of merchandise and service, 
died suddenly here March 12 of a 
heart attack. 

Mr. Pinkham was enjoying a short 

vacation with his wife, Mrs. Rena D. 
Pinkham. He fell dead within a short 
distance from the Ponce de Leon Ho- 
tel where they were stopping. 
_ For some years he was associated 
with General Electric Company, 
Schenectady, N. Y., and later became 
an executive of Lamson Company, 
Syracuse, N. Y. He joined Reming- 
ton-Rand in 1928. 


Hospital Fall Fatal 
to Foreign Expert 


Pallbearers were Fred Barrett, H. G. Chicago, March 24.—George Mar- 
Selby, J. J. Hartigan, N. J. Brennan,| ples, 73, who retired in January as 
of Detroit; and Herbert Oatis and | head of the foreign department of 
John Clark, of Toledo, the Cudahy Packing Company, fell 
to his death Friday from a fourth 
floor window of Evanston Hospital. 

Mr. Marples entered the hospital 
Feb. 22 for treatment of a _ heart 
ailment. Internal complications de- 
veloped, and an operation was 
planned. It was postponed because of 
his weakened condition. 

Mr. Marples was born in England 
and came to this country at the age 
of seven. He was placed in charge of 
the Cudahy export department at 
Omaha in 1888 and was transferred 
to Chicago in 1890. 


G. A. Tanner, Publisher, 
Dies in Miami Hospital 
Miami, Fla., March 24.—Gustav A. 
Tanner, newspaper publisher and re- 
of the Social Credit movement in|tired president of Tanner-Duncan- 
Alberta. Siney Corporation, New York, died in 
His interests were in many fields,|q Miami hospital last Thursday after 
covering insurance, mining, and Oil|a brief illness. He was 75 years old. 
development. As a director in sev- Mr. Tanner had been in the print- 
eral oil companies, Mr. Bell was an|jng and publishing business for 54 
important figure in development of years until his retirement. He 
natural resources of western Canada | founded the Toledo, O., Evening News 
in recent years. in 1888, the paper later becoming the 
: News-Bee. He was publisher of the 
Rochester, N. Y., News from 1895 to 
1899. 


J. B. Gaughen 


| 
| 
} 
| 
| 
| 
| 
| 


Canadian Publisher, 
George M. Bell, Dies 


Calgary, Alberta, March = _24. 
George M. Bell, 52, president and 
managing director of Albertan Pub- 
lishers,, Ltd. died here Thursday 
night of influenza, complicated by a} 
heart ailment. 

Mr. Bell became president of the 
Leader Publishing Company of Re- 
ginia in 1920. Two years later he 
became president of the Star Pub-| 
lishing Company at Saskatoon, and 
afterwards, with Stanley L. Ross, of 
Regina, founded The Northern Mail, 
La Pas, Man. One of Mr. Bell's news- 
papers, The Calgary Albertan, was 
recently made the official publication 


Bennett's Manager, 
F. B. Flaherty, Is Dead In 1902 he bought The 


New York, March 24.—-Frank B.| yyarness. a trade 
Flaherty, 66, general manager of the|@. N. Manfred took 
New York Herald, its Paris edition, | world in 1915. 
and the Evening Telegram, under the whe — 
late James Gordon Bennett, died of | 1997 
heart disease Sunday. | 

Starting as an office boy, he worked ae 
his way through the circulation and 
other departments to the post of gen.- | : Death Takes Marsh 
eral manager. In the years preced- | Birmingham, <Ala., March 24,— 
ing Mr. Bennett’s death in 1918. the Charles R. Marsh, 61, prominent in 
publisher turned over practically all advertising circles here for many 
ot his responsibilities to Mr. Flah- | Years, died last Saturday following 
erty, who continued to direct the|® Week’s illness. He was formerly 
papers’ policies until Frank A. Mun- with the Birmingham Age-Herald and 
sey took over the Bennett properties, |!Unded the Marsh = Advertising 

Mr. Flaherty resigned in 1920, as Agency. 
a result of poor health, and later en- | 
gaged in real estate business in For- | 
est Hills, Long Island. In 1924 he George L. Erwin, Jr., has resigned 
returned to newspaper work as busi-|as sales manager of Kearney & 
ness manager of the short-lived New| Trecker Co., Milwaukee, milling ma- 
York Evening Bulletin. chines. 


M. W. Everett Dies 
Racine, Wis., March 24.--M. Wayne 
Everett, 54. business manager and 
secretary treasurer of 
hgriculturist and 


Hub ana 
paper, and with 
over The Brass 
He continued to pub- 
magazine until December, 
, when he sold it to the late Pal- 
mer H. Langdon. 


Erwin Resigns 


Willys Resumes 
Willys-Overland Co., Toledo, O., has 
begun production on the 15,000 car 
order granted recently by the Fed- 
eral Court. The order made _ no 
died yes-! financial provision for advertising. 


Wisconsin 


Farmer, 
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It Takes i 
| All Kinds 


of People 


ese are the 


PEOPLE 


Aah till iie: P om E” 


It takes all kinds of people to | 
make the Herald Tribune's cir- | 


: culation, but a certain kind of 
) people—such as we've photo- 


i graphed and described to the 
right—predominate. 


* « « 


These seven people, in case 
you’d like to know more about 
them than the fact that they 
read the Herald Tribune, are, 
reading down the rows from 

f left to right: The head of a 

y specialty shop of a big Fifth 

é Avenue department store; a 
sales representative; a bank 
employee; a housewife; another 
housewife; a stock broker, and 
the owner of a smart hairdress- 
ing establishment. 


* * * 


However, seven people don’t 
make a circulation of hundreds 
of thousands. Here, therefore, 
are some further clews to the 
Herald Tribune’s readership: 


* * * 


More scientifically than any 
other newspaper the Herald 
Tribune studies and classifies its 
reader response. We _ count, 
classify, zone and file the record 
of every reader who writes our 
Service Departments. This forms 
a huge library, invaluable to the 
editors in preparing food, fash- 
ion, beauty and other feature 
news. We’re glad to take visi- | 
tors through our Reader Service 
Department to see this “post 
office’ in operation. 


* * * 


In 1935 we answered 174,197 
questions from readers about 
cooking and home-making 
alone. Questions ranged from 
simple requests about where to 
buy articles mentioned in our 
pages, to a_ two-page letter 
wanting help in re-designing the 
writer’s kitchen, and one from 
a bride who wanted suggestions 
for her first company dinner. 


: * * * 


And as to men: The New 

: York Herald Tribune happens 
to be the favorite morning 

7 newspaper of members of the 
: New York Stock Exchange. 
(Survey by Walter Mann & 
Staff, covering 75° of the mem- 
bership.) Bank presidents and 
vice-presidents in New York 
City and suburbs have expressed 
a similar preference for this 
newspaper. These two groups 
are not enormous in themselves, 
but influential and typical of 
many other Herald Tribune 


readers. 
a * os 


They like the way the 


Our information about our read- 
ers is not confined to our own | 
contact with them. Often ad- | 
vertisers tell us stories about 
advertising results that give us 

a clear, flash-picture of one 
part of our circulation or an- 

l other. 


4 we BS “* 


ies eeSeUm™ 


doesn’t bury it in tons of 


For instance, there’s the story . e 
of 40,000 house dresses sold by a vitally, in language that urges 
New York store by advertising 
that started in the Herald 
Tribune. 


* * * 


we "so & 


Then there’s Grace Line's state- people with both the mind 
' ment that Herald Tribune read- 
7 ers filled the cabins of two new 
Ships for them. 
| *450,000 on Sundays 
« ok * 


And R. H. Macy’s report of a 
Virtual sell-out of women’s 
Harris tweed coats at $19.94 and 
McCutcheon’s sale of $25,000 
worth of linens from a single 
acvertisement. 


+ * * 


There are two important things 
-O remember about Herald Trib- 
une circulation: Its SIZE 
‘reaching more families every 


morning than are found in any 

ink the Sve testeer ete ke A MASSED MARKET WITH THE MIND AND MONEY TO BU 
“ountry), and the fact that its 
‘eaders have both the mind and 


8 money to buy. (The better NEW YORK: Main Office : 230 West 41st St. e CHICAGO: Guy S. Osborn, Scolaro & Meeker, Inc. « DETROIT : Guy S. Osborn, Scok 
1@ neighborhood, the greater 
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FHA and Financing Costs 


Most business men are agreed that 
the contribution which has been 
made by the Federal government to 
the reduction of financing costs 
through the guarantee of building 
modernization and equipment loans 
will be recorded as one of the out- 
standing accomplishments of the 
New Deal. Its effects may be felt 
throughout the important area of 
merchandising in which financing 
charges are a factor. 

Assurance has been given, through 
favorable committee reports, of the 
extension of the FHA, which was to 
have expired under the act on April 
1. The new legislation may even 
broaden and liberalize some of the 
features of the original bill, as far as 
handling of building and equipment 
loans is concerned. 

Manufacturers and dealers have 
learned that extension of the period 
for time payments, elimination of 
down payments and lower interest 
rates have greatly broadened their 
markets, and they are anxious that 
this service be continued. Experi- 
ence thus far seems to have justified 
the feeling that the more liberal 
treatment of equipment loans does 
not involve too large a hazard, so 
that even if the FHA were to be 
eliminated now or later, private 
financing service might be provided 
on a basis considerably different 
from the method accepted a few 
years ago. 

The importance of the financing 
plan, from the standpoint of the 


volume of business available, both as 
to number of units and unit prices, 
can hardly be overemphasized. 
When payments must be made from 
current income, the amount of the 
monthly payment usually determines 
the purchase price of the product. 
When the period within which pay- 
ments are to be made is increased, 
the consumer is immediately enabled 
to purchase a higher-priced product, 
which may actually be a better buy 
for him from the standpoint of capac- 
ity and quality. Hence the introduc- 
tion of the FHA system in many 
lines and in many parts of the coun- 
try has changed the picture as to in- 
stalment selling very materially. 

The soundness of this method of 
merchandising has been attacked 
from time to time, but the way in 
which instalment purchasing held up 
during the depression indicates that 
it is indispensable to the develop- 
ment of volume business in many 
fields. Credit is an important factor 
in all modern business, and there 
seems to be no good reason why it 
should not be employed successfully, 
from the economic standpoint, in 
financing retail purchases. 

The attitude of manufacturers, 
banks and finance companies toward 
the possibilities of instalment selling 
has been radically changed by FHA 
experience during the past two years, 
and it will be interesting to note the 
success of efforts still further to re- 
duce the costs incident to this type 
of merchandising. 


Physiological Aspects of 
Advertising 


In a news story in the March 23 
issue of ApverTIsING AcE, attention 
was called to some new ideas in the 
electric spectacular which was to be 
completed for the Wm. Wrigley, Jr., 
Company, on Broadway last week. 
“In contrast to standard quick-flash- 
ing, eye-jerking signs,’ it was ex- 
plained, “the new Wrigley advertise- 
ment is keyed to slow-motion tempo.” 

Some good thinking seems to have 
preceded the design of this million- 
dollar electrical display. For a long 
time the idea of the creators of spec- 
taculars was centered around the 
most violent and attention-getting 
changes which they were able to in- 
troduce. Some of them, after the 
first glance, tended to repel rather 
than attract continued observation. 
In the new Wrigley sign, multi- 
colored fish glide through the waves 
in gentle, unhurried movement, while 
bubbles lazily rise to the surface of a 
green electrical sea. 


The same sort of analysis of what 
happens to the optical nerves when 
confronted by the “eye-jerker”’ type 
of sign might be profitably applied to 
all types of advertising. Attention is 
certainly the initial objective of ad- 
vertising display, but interest must 
be held, and the eye should not be 
asked to assume an undue strain in 
this process. 

Just how do the various classes of 
paper, type, color and illustrations 
affect the reader or observer from a 
physiological standpoint? Is percep- 
tion aided or retarded? Is compre- 
hension of the advertiser’s message 
assisted or hindered? Are interest 
and complete assimilation sacrificed 
to immediate attention? 

Advertisers have given great atten- 
tion to the purely’ psychological 
aspects of their problem, but it 
seems proper to note that the physio- 
logical questions involved have yet 
to be answered. 


YEAH—LET'S HAVE SOME MASS PRODUCTION 


"It's very good. 


Ptew 


—Chicago Herald and Examiner. 
I'll take a dozen.” 


Voice of the Advertiser 


96 to 1 


To the Editor: Most of the ad- 
vertising papers carried the story of 
my appointment as advertising man- 
ager of The Celotex Corporation, 
but of the more than 100 letters re- 
ceived from friends who read the 
news, the only advertising publica- 
tion named was ADVERTISING AGE. 

Four daily newspapers accounted 
for communications from as many 
old associates. As nearly as I can 
determine, most of the rest of the 
credit goes to ApverTISING AcE. Of 
course, I must add that you carried 
the story a week in advance of any- 
body else. But even at that, my hat’s 
off to you. 

LERoy STAUNTON, 

Adv. Mer., The Celotex Corpora- 

tion, Chicago. 


7, FF F 


How to Hold a Chisel 


To the Editor: It is impossible 
to hold a chisel in the position you 
printed it in your issue of March 16. 

Also, wording on handle can be 
read only when properly printed. 

STEINIGER CLARK, 

S. Clark and Associated Artists, 

Kansas City, Mo. 
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First Requisite Is 
Ability to Purchase 


To the Editor: From the Census 


Bureau, Columbia Broadcasting 
Company, “Automobile Facts and 
Figures” and Income Tax Bureau, 


we find the national market today 
consisting of approximately, and 


owning approximately, the follow- 
ing: 
1, 29,945,096 families. 2, 46.8 per 


cent of which or approximately 14,- 
014,305 own homes. 3, 48.5 per cent 
of which or approximately 14,523,372 
own vacuum cleaners. 4, 43.9 per 
cent of which or approximately 13,- 
145,897 own electric washing ma- 
chines. 5, 71.6 per cent of which or 
approximately 21,455,799 own radios. 
6, 71.8 per cent of which or approxi- 
mately 21,524,068 own automobiles. 
7, 3,988,269 of some 35 to 40 million 
employed filed income tax returns, 
but probably less than half of this 
number had sufficient income to pay 
a tax. 

On the basis of old theories of 
using these 13 to 21 million owner- 
ship figures as a basis to work from, 


isn’t it quite easy for any nationally 
circulated and many localized pub- 
lications running 100,000 or 2, 3 to 
5 million to prove “class circula- 
tion?” 

Much of the great volume of to- 
day’s promotional material or mar- 
ket analysis going over to the adver- 
tiser’s or agency media buyer’s desk 
fails to supply sufficient proof of 
today’s buying ability. 

From the above sales data we 
know they bought once, but how 
many are there still able to replace 
or add new physical wealth? It 
might be well to look at all circu- 
lations more from this viewpoint as 
applied to the sale of all types of 
merchandise and service. 

Also, I feel it is more important 
to go further into editorial analysis 
to determine to what class, group 
or mentality a publisher is directing 
his editing. 

Every publisher should more clear- 
ly define an answer to the question, 
“For whom or for what type of 
audience—mass, middle class, wage 
earner—are you editing your publi- 
cations?” 

Variations of editorial formulas 
select certain specific markets for 
publications. Variations in mer- 
chandise automatically select specific 
natural markets for merchandise. 

The advertiser’s degree of success 
is determined by his product, its 
price and his ability to pick a pub- 
lisher’s market most closely paral- 
leling his own. Other readers’ view- 
points on the subject would be inter- 
esting reading. 

T. NORMAN TVETER, 

Media Dept., Erwin, Wasey & Co., 

New York. 
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Good for Covers or 
Blasting Dynamite 


To the Editor: The cover of our 
March issue attracted considerable 
attention and baffled the experts. 

The material is known as X crepe, 
or cross crepe, made of two sheets 
of 254 Kraft paper coated between 
with a layer of asphalt. The 
unique feature about the paper is 
the method of crepeing it, the as- 
phalt being used as the crepeing 
medium. An equal and uniform coat- 
ing of asphalt is applied, which elim- 
inates so-called high and low spots 
in the asphalt. 

The material is moistureproof, air- 


proof and water-proof and will hold 


water indefinitely until it evaporates 
from dryness. The manufacturer, 
Paper Service Co., Lockland, Ohio, is 
finding new uses for it every day. It 
sometimes replaces oil cloth, and it 
has been used as an _ imitation 
leather. Another interesting use is 
for a moisture and air-proof case lin- 
ing material in the shipping of cer- 
tain pharmaceuticals or chemicals 
that suffer from moisture. 

The material is also being pro- 
posed for use in packing blasting 
powder for shipment to California 
where the law prohibits the use of 
the usual 25¢ metal powder drum. 
A proposed method is to use a 
wooden box, like a dynamite case, 
line it with X crepe material to form 
a tight inner container of this ma- 
terial, which is used to carry the 
blasting powder into the mine after 
the outer wood container has been 
removed. 

C. M. BoNNELL, Jr., 


President, Packing and Shipping, 
New York. 
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Young’s Right Again, 
Says Roger Wensley 


To the Editor: I was much inter- 
ested in your story of March 16 
about Professor Young’s talk before 
the Engineering Advertisers Asso- 
ciation. 

The professor is right. The gen- 
eration of ideas is rarely spon- 
taneous. Most ideas flash into the 
mind as though they came from no- 
where and give one the feeling that 
they are born solely in inspiration. 
Generally, however, they come as 
the result of work done months or 
even years before. 

It happens that this subject of 
how men get their ideas has long 
been a hobby of mine. Ideas come 
from numerous’ sources—reading, 
conversation, seeing plays, observa- 
tion, walks in parks, playing golf or 
any other game, interviews, etc. As 
Mr. Young pointed out, the actual ef- 
fort to get the idea may not produce 
it for a long time after the work 
has been done. 

Rocer L. WENSLEY, 

President, G. M. Basford Co., 

New York. 
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Each Has System 


To the Editor: My own opinion 
is that there are few men who work 
with their brains in any of the sev- 
eral specialties who do not develop 
their own individual technique for 
an intelligent approach to their par- 
ticular problem. 

RoBerRT WADDELL, 

Director of Adv. Hamilton Watch 

Co., Lancaster, Pa. 
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Another Formula 


To the Editor: Most of us do not 
figure out how we actually develop 
ideas, but I believe my good friend, 
Jim Young, has clearly indicated the 
procedure that is followed by most 
creative men. 


My own method is much along the 
lines laid down by Mr. Young: 


1. First, percolate—steep yourself 
in the problem and subconsciously 
ideas will bubble up to be selected 
or rejected. 


2. Next, germinate. In this stage 
you get germs of ideas, which again 
you must reject or develop. Fre- 
quently one idea begets another, un- 
til you finally get the one that an- 
swers the problem you are working 
on. 


3. The final step is to work out 
the practical details of your idea, 
whether it be copy for publication or 
ideas for display or poster advertis- 
ing. 

I have found successful creative 
men who use both the inductive and 
the deductive method. Some men 
are able to get an idea by something 
like intuition and then prove their 
case by logic. Others follow logical 
sequence from the beginning and 
turn out a large creative volume. 
Such ideas, however, often lack in 
brilliance. 


Vat A. ScuMITz, 
Adv. Director, F. & M. Schaefer 
Brewing Co., Brooklyn, N. Y. 
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ETTERS may wait...a telegram never. A letter may be of last week 
... the telegram is of today. Farm Journal's new four-day printing and 
delivery has dramatically shortened the time from writer to reader. It calls for 
“attention on arrival”. » » When Farm Journal arrives, it is immediate 
news for the entire family . . . fresh and alive because it went to press but 
a few days before. = = Month after month, Farm Journal delivers 1,200,000 
copies to wide awake, intelligent farmers who want the facts uncoated 


and are eager to read a timely, well balanced farm magazine. 
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PUBLISHERS OF 
CANADA HIT BY 
EQUIPMENT TAX 


Charge U. §. Periodicals 
Enjoy Advantage 


Toronto, Canada, March 26.—De- 
manding removal of duties and taxes 
which put Canadian publications at 
a disadvantage in competition with 
those published in the United States, 
Canadian National Newspapers and 
Periodicals Association, Toronto, is 
using the advertising pages of mem- 
ber publications to arouse public sen- 
timent on the subject. 

Canadian papers of all kinds, the 
advertising asserts, must pay duty 
on a large number of items of plant 
equipment, exclusive of presses and 
typesetting machines, which are en- 
tered free; sales tax and excise tax 
on such equipment; duties on paper, 
ink and engravings and art work; 
and duty on inserts imported into 
Canada for insertion in Canadian 
publications, though entering Can- 
ada free when bound in United 
States papers. 


Use Spreads Now 


Starting out with single pages, 
the association has released spreads 
for use by members. The advertise- 
ments make it clear that Canada and 
the United States are two different 
countries. 

“Foreign ideas and ideals, further- 
ing foreign interests,” current copy 
says, ‘“‘may be best for foreign peo- 
ples but they may not be best for 
Canadians. The spread of Ca- 
nadian ideas and ideals is vital to 
Canadian welfare and progress. But 
foreign ideas and ideals are fostered 


in Canada by giving foreign periodi- 
cals preference over Canadian 
periodicals, through Canadian law. 

“American readers are not deluged 
with millions of copies of Canadian 
periodicals carrying fiction, illustra- 
tions, articles and features glorify- 
ing Canada’s history, art, literature, 
industry, educational and govern- 
mental institutions. Canadian peri- 
odicals have virtually no circulation 
in the United States to counteract 
the anti-Canadian and anti-British 
propaganda of some sections of the 
United States press. 


Enter Canada Free 


“But United States publishers 
send millions of copies of their pub- 
lications into Canada free of all the 
duties and sales taxes which apply 
to the production of Canadian 
periodicals. These United States 
publications carry into Canada an- 
nually thousands of tons of advertis- 
ing matter free of duty and sales 
taxes. Other printed matter, such 
as catalogs and circulars, is subject 
to a duty of 12% cents per pound, 
plus import tax and sales tax.” 

After discussing the alleged ad- 
vantages of the United States pub- 
lisher as compared with his Cana- 
dian contemporary, the advertise- 
ment asserted that the former’s sav- 
ings are so great that “Canadian 
publishers might save hundreds of 
thousands of dollars per year by 
publishing in the United States and 
shipping their publications to Cana- 
dian readers duty free.” 

The advertisement concluded by 
demanding that Hon. Charles A. 
Dunning, minister of finance, take 
“adequate action in the 1936 budget.” 

“It is inconceivable,” it added, 
“that the Canadian government will 
refuse to give Canadians equal ad- 
vantages with foreign publishers in 
Canada.” 


Emblems to Morsan 


Frances Emblems, Inc., ‘“Press-on” 
emblems, has appointed Morsan & 
Co., Inc., New York. Newspapers and 
direct mail will be used. 


"LITTLE ENGINEER" IS GIVEN SAFETY ROLE 


The little fellow who has long adorned advertising of Tide Water Oil Co., New 


York, is now being used, in brilliant red, 
O. Soglow created the character. 


to prevent collisions. 


as a reflector emblem for rear bumpers 


Rennie and Nash 
Join Coast Daily 


G. Arch Rennie, formerly with 
New York American, New York Mir- 
ror, and Harper’s Bazaar, has been 
made manager of the Home Arts de- 
partment of Los Angeles Examiner. 

Archie L. Nash, formerly with 
Pittsburgh Post-Gazette and Buffalo 
Times, has joined the Examiner's 
advertising department. 


WHN’s Three New Shows 
WHN, New York, has acquired 
three new commercial accounts. They 
are WHN Movie Club for Watkins’ 
Mulsified cocoanut oil shampoo, heard 
Fridays, placed by Blackett-Sample- 
Hummert; Loft’s, Inc., sponsoring 
“Tomorrow's Stars,” Thursdays; and 
Irish Show Boat for Brickwood’s 
Country Ale, Saturday afternoons. 


Beer to J. W. T. 


Griesedieck-Western Brewery Co., 
St. Louis, has placed its account with 
J. Walter Thompson Company. 


“Spuds” Is Sampling 
Key Men in Clubs 


A special carton of five packages 
of Spuds is being used by Axton 
Fisher Tobacco Co., Louisville, Ky., 
in a direct mail campaign to key 
buyers in clubs and other organiza- 
tions. 

A letter accompanying the gift ex- 
plains that Spuds were given the 
nickname of the inventor of the 
menthol process. 


Batschy Transferred 


General Outdoor Advertising Com- 
pany, Inc., has appointed J. M. 
Batschy Eastern national paint rep- 
resentative, with headquarters in 
New York. He was formerly national 
contact representative at the Chi- 
cago Office. 


Now Phillips & Co. 


Phillips, Lennon & Co., New York 
agency, has changed its name to Ed- 
win M. Phillips & Co. 


Maiden Vovage < 
of ‘Queen Mary’ 


Palmolive Aid 


New York, March 25.—Again this 
year Colgate-Palmolive-Peet Com. 
pany is hitching its wagon to the 
newest recruit to the Atlantic sery- 
ice by offering 20 free trips to Eu- 
rope on the Cunard White Star 
Line’s new “Queen Mary,” soon to 
make her maiden crossing. 

The contest is much the same as 
that built around the French Line’s 
“Normandie” a year ago. The 
contestants write a short letter 
starting, “I like Palmolive soap be- 
cause...” The 20 winners may elect 
to take $1,000 in cash each. Only 
five of the 20 winners of the Nor- 
mandie contest took the trip. 

In addition to 20 grand prizes, the 
advertiser will give away 100,000 
complexion brushes. Five thousand 
dollars will be awarded dealers who 
sell the winners, with $2,000 for 
their clerks. The grand prize win- 
ner will sail on the “Queen Mary” 
July 1, returning Sept. 4. Transpor- 
tation from his home to New York 
will be paid. In addition, he will 
receive $300 for pocket money. 

The new offer was announced in 
the Saturday Evening Post last 
week and will run in the rest of the 
magazines on the Palmolive soap 
list immediately. Several hundred 
newspapers will also receive the 
contest copy, while announcements 
will also be made on Palmolive’s 
“Ziegfeld Follies of the Air” broad- 
casts. 


Aids Ugly Ducks 


Dedicated to young women who 
feel their lack of popularity is due 
to a deficiency of beauty, the “Ugly 
Duckling Amateur Hour” was broad- 
cast March 24 over WMCA, New 
York, from Hotel Pennsylvania, 
where the International Beauty Shop 
Owners’ convention was being held. 


“I sure will, 
they’re my fa- 
vorite.” 


Camel, Bill.” 


Not a night goes by but that somewhere in the United States in one or more 
of 1,400 clubhouses you will find groups of men like this. Theirs is the con- 
versation of socially minded men. Politics, economics and the issues of the day. 
But much more do they talk about things that are personal to them, what they 
are doing and what they like. 
to advertisers because what they like they recommend to their friends. No 


hermits here, these men are 


“That's some 
Manhattan, 


Ke lks, 


What these men buy is of supreme importance 


They are the readers and owners of The 


“Shaving 
twice a day 
for these ban- 
quets makes 
my face sore.” 


“It should be 
—TI insisted 
on Crab Or- 
chard.” 


Elks 
515,000. of 


Magazine 


them. 


of word-of-mouth advertising. 


“I had the 
same trouble 
until I started 
using Gillette 
Blue Blades.” 


“Swell 


story 
last 


and there are 


in the 
issue of 


“It certainly 
was. In fact 
they're all 
good. I never 
miss an  is- 
sue.” 


fight 


{ hermit may be a satisfied customer but 


he never tells anybody 


They multiply 


the effectiveness of your advertising in The Elks Magazine by the great force 
More than 100,000 of them are retailers who 
regard with favor the products advertised in their magazine. If you would move 
your merchandise advertise to Elks—not to hermits. THE ELKS MAGAZINE, 


50 East 42nd St., New York, Tel. Van. 3-8757. Chicago—2750 Lakeview Ave. 
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GRAY-O'REILLY 


| The breaking strain 


HIS IS THE BREAKING STRENGTH machine which Good to expect. If not, it cannot be advertised in Good 


. . . . . iS 

Housekeeping uses in its laboratories to measure Housekeeping. a 
the tensile strength of fabrics. Advertisements in Good Housekeeping speak with 
If a fabric has sufficient tensile strength it will authority. The reader knows they do. She trusts Good 


give the wear and satisfaction the reader has a right Housekeeping. She trusts its advertisers. 


Good Housekeeping 


{! EVERYWOMAN’S MAGAZINE } 
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ADVERTISING AGE 


March 30, 1936 


WIND CHARGERS 
WHET APPETITES 
FOR ELECTRICITY 


Farmers Now Buying Smal 
Gasoline Engines 


Philadelphia, Pa., March 26.—Scores 
of manufacturers are engaged in a 
feverish race to create a short-cut to 
electricity on the farm by comple- 
menting the wind charger, Tom F. 
Blackburn said in the April issue of 
Country Gentleman. 

The taste of electricity given by the 
wind charger has created a wide mar- 
ket for a tiny gasoline engine, com- 
bined with a generator, ft» sell at about 
$50. Demand is espec:.illy keen i! 
forested and hilly parts of the coun 
try, where the wind is unreliable. 

The “pint-sized” motors develop 
from *% to % horsepower, and produce 
18 to 20 amperes at six volts at 1,800 
r. p. m., according to the farm expert. 
With one filling of the tank they pull 
a load from five to six hours. 

“So for $50, plus installation and 
wiring costs, farmers in 1936 are 
going to be able to enjoy some lights 
in addition to radio,” commented Mr. 
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Three seasonal window displays designed to tie in with national advertising, which took first prize at the 


recent Babson Institute Exhibit. 


agency is Lennen & Mitchell. 


Produced by Atlantic Lith. & Printing Co. for P. Lorillard Company. The 


Blackburn. ‘The fact that these mid- 
get engines start at the touch of ; 
button opens up the possibilities of 
new tasks for them. They don’t do 
the job like power from a high line 
or a $600 plant, but something is bet- 
ter than nothing. The trend for 1936 
is to deliver a small volume of cur- 
rent for moderate investment.” 


Mr. Blackburn credits Ed Mierboch- 
tol, who operates a store at Le Seur, 
Minn., with starting the trend by sell- 
ing a farmer a battery radio with the 
argument that he could hitch up an 
old automobile generator to his wind- 
mill and keep the battery up to the 
mark. Since then, at least one radio 
manufacturer has concentrated al- 


most exclusively on producing radios 
for the farm: 

Mr. Blackburn continued: 

“I was spinning along the Oklahoma 
highway last autumn when I encoun- 
tered the next phase of the story. For 
mile after mile I had been noticing 
what looked like toy windmills on top 
of farm buildings. Only I could see 
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Look at the posting surface of the New Vac-Cup-Bac Poster Paper. 
The naked eye can discern small indentations which, under a 
magnifying glass, become a geometric pattern of diamond- 
shaped, adhesive retaining cups. There’s the secret of Vac-Cup- 
Bac’s greater “sticking” qualities. This exclusive principle controls 
“flagging” and reduces the tendency of the poster to pop or crack. 


Tests by poster plant operators in 44 states have proved 
the practical worth of this new service guarantee. And 
lithographers who have press-tested Vac-Cup-Bac say it 
handles well on the press and shows all the fine printing 
qualities for which Westvaco Poster Papers are noted. 


APER 
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“How will the poster look after twenty, thirty, or more days 
on the panel? How will it be affected by heat, cold, damp- 
ness, dryness, or salt air?” —These are the questions which 
have confronted advertisers who look for maximum service 
from their poster advertising. Here’s Westvaco’s answer: 
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Generous samples of Vac-Cup-Bac can be had 
by addressing the Westvaco office neares! you 


503 Market Street. San Francisco Cal. 
Public Ledger Building. Philadelphia. Pa 
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they were generators. I soon found 
that these farmers were not only gen. 
erating enough power to operate 
radios, but electric lights as well—lit- 
tle 30-watt lights, to be sure, but they 
worked. Wind chargers for radio bat- 
teries have brought the farmer some- 
thing he dreamed of, but never ex- 
pected to happen. 

“You have to look back to the mar- 
ket that was so eager for flivvers to 
find a parallel to the eagerness that 
exists for electricity on the farm.” 


Putting Wind to Work 


Mr. Blackburn explained that farm 
electricity, which seemed just around 
the corner in 1929, slipped farther 
away during the depression. But just 
as the farmer was ready to abandon 
hope, the wind charger came along. 
From a volume of less than 5,000 in 
late 1934, sales jumped to 40,000 in 
1935, bringing no less than 44 manu- 
facturers into the new field. 

“Spinning along in a 15-mile-an- 
hour breeze,” continued the writer, 
“the present day wind-charger will de- 
velop from 60 to 72 watts. Since 2.2 
amperes at six volts are sufficient for 
any radio, the remaining power will 
run a couple of 30-watt lamps very 
nicely—when the wind is blowing. 
The wind charger permits the farmer 
to play his radio eight hours a day.” 

Bigger generators can be built to 
supply enough power for electric re- 
frigerators and vacuum cleaners, he 
said, but the catch is in the fact that 
plenty of wind is needed. In the 
plains region and on the seacoast 
there is a 13-mile-an-hour breeze 80 
per cent of the time. The job is to 
bridge the 20 per cent dead time. 


Allen Writes Book on 


“Newspaper Makeup” 


John E. Allen, editor of “The Lino- 
type News,” has written a new vol- 
ume on “Newspaper Makeup.” Har- 
per & Bros. are the publishers. 
While the book was written pri- 
marily for newspaper executives, it 
will prove interesting to advertising 
men concerned with layout. 


Baker Is Secretary 


Lyle Baker, Jr., has been appointed 
secretary of the Louisville Courier- 
Journal and Times Company. He suc- 
ceeds Barry Bingham, named vice- 
president to succeed Emanuel Levi, 
now publisher of the Chicago Herald 
«& Examiner. Mr. Baker was with 
State National Bank, Frankfort, Ky. 


Becomes Crocker-Union 


Effective April 1, the 80th anniver- 
sary of its founding, H. S. Crocker 
Company, printer, and its affiliate, 
Union Lithograph Company, Los An- 
geles and San Francisco, will become 
Crocker-Union. H. S. Crocker station- 
ery stores will operate under the pres- 
ent style. 


Hit Show On CBS 


The Lucky Strike program, “Your 
Hit Parade,” presenting the week’s 
most popular song favorites through- 
out the country, will start a new 
weekly series over Columbia Broad- 
casting System May 2. 


Connolly to Institute 


John J. Connolly, former executive 
manager, National Retail Liquor 
Package Stores Association, has been 
appointed executive secretary, Na- 
tional Institute of Wine & Spirit Dis- 
tributors, New York. 


Buys College Reps 
National Advertising Service, Inc., 
New York college newspaper repre- 
sentative, has acquired the business 
and good will of College Publishers’ 
Representatives, Inc. 


Vanden Agency Moves 

Vanden Co., Chicago, has moved 
from 612 N. Michigan Ave. to 620 
N. Michigan Ave. 


Swift Signs Barrymore 

Swift & Co. have signed Lionel 
Barrymore for its radio series on 
NBC. 


AY SCHOOLS 


ADVERTISING & COPY 
COMMMERCIAL ART 
COM'! PHOTOGRAPHY 
LAYOUT AND LETTERING 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING 
Dept. L. V., 116 S. Mich. Blvd., Chicago 
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TO ERR HUMAN, 
COLLEGE FINDS 
ON MAIL QUERY 


Refrigerators and Vacuum 
Cleaners Are Exceptions 


Chicago, March 25.—Error of 25 
per cent in results of a mail ques- 
tionnaire may be expected under the 
most favorable conditions, according 
to an investigation conducted by the 
School of Business, University of 
Chicago. The school found about 
this percentage prevailing in a sim- 
ple questionnaire sent to parents of 
students, who were sympathetic to 
the survey. No errors were found, 
however, in products of high unit 
value. 

The questionnaire, dealing with 
brands of various foods and products 
used by the elders, was constructed 
to fit a government postcard. It 
asked simply for names of all brands 
used of eleven products. Accom- 
panying instructions emphasized the 
importance of listing “every brand of 
each product now in your home.” 


Checking the Results 


Returns were made anonymously, 
there being no space on the card 
for a signature. Each card, however, 
was keyed, and a few days after its 
return, an investigator called at the 
home from which it was sent. Using 
an entirely unrelated approach to 
gain admittance, he made an actual 
inspection of the pantry, bathroom, 
ete., recording all brands he found. 
Fifty satisfactory cases were com- 
pleted in this manner. 

The investigator found many dis- 
crepancies between brands reported 
on the questionnaires and those actu- 
ally found in the homes. The total 
number of brand-mentions on the 
questionnaires returned by the 50 
families was 880, but 1,008 were actu- 
ally counted. 

There were about four times as 
many errors of exclusion as of inclu- 
sion. The former is defined as one in 
which the family had the brand of 
commodity in the home, but neg- 
lected to name it on the question- 
naire. An error of inclusion is one 
in which the family stated that it 
had a certain brand in the house, but 
it could not be found in an actual 
inventory. 

In 169 instances, brands which had 
not been listed were discovered, 
while in 41 cases brands which were 
mentioned on the original returns 
could not be found in a check-up. 


Easy to Forget 


The greatest number of errors, 
both of exclusion and inclusion, were 
found on toothbrushes. Automobile 
tires ranked second, when the num- 


E mean bathroom and 

kitchen fixtures. With- 
out spending more consumer- 
advertising dollars, you can 
show three times as many 
prospects how your products 
look in actual colors. It’s 
new; it’s sensational; it’s dirt- 
cheap. Get the details. 


EXCLUSIVE PRODUCT OF 


SHOPPING NEWS 


CLEVELAND, OHIO 
Sl BS MB 


ber of errors was considered in rela- 
tion to the number of brand-men- 
tions. 

Relatively large numbers of errors 
were found on coffee, breakfast foods, 
shaving soaps and creams, and toilet 
soaps. Current magazines contrib- 
uted many discrepancies, but out of 
47 errors on this item, only four rep- 
resented magazines listed which were 
not found in the home. On only two 
items, vacuum cleaners and electric 
refrigerators, were no errors found. 

The school believes that mail ques- 
tionnaires are reliable, therefore, 
only in the case of products of high 
unit value and that the number of 
errors per questionnaire is likely to 
be largest in the case of commodi- 
ties of which more than one brand 
is found in the individual home. 


Talon Trousers 
Now Gloritied 


in Newspapers 


New York, March 26.—With the 
sales curve almost vertical, Hookless 
Fastener Company has launched its 
first national newspaper campaign on 
Talon fasteners for men’s trousers. 
In the larger cities, insertions will 
be 1,000 lines, with 500 lines for a 
few of the smaller ones. About 15 
key markets will be covered. The 
advertising is to appear once a week 
throughout the spring. 


Esquire and the Saturday Evening 
Post, was tested last fall in Boston, 
Buffalo and Chicago, where large re- 
tail clothiers enthusiastically sup- 
ported the program. 


Keen Consumer Interest 


The tests proved that there is keen 
consumer interest in this new tailor- 
ing feature and that with adequate 
advertising, retailers’ orders’ for 
Talon-tailored clothing increase 
sharply. 

The newspaper copy presents the 
Talon closure as “a sensible idea,” 
and asserts that 8,000,000 men are 
wearing trousers “tailored with 
Talon.” It also reveals that 474 
manufacturers are now licensed to 


Form New Division 
at Hoffmann-La Roche 


Hoffmann-La Roche, Inc., Nutley, 
N. J., maker of pharmaceuticals, has 
added a merchandising division 
under E. Walton Bobst, formerly of 
the advertising department. 

The new division will plan sales 
and promotion to the wholesale and 
retail drug trade. Special sales rep- 
resentatives calling on the drug trade 
have been placed in principal mar- 
kets. 


Leven Joins Rankin 
M. M. Leven, formerly with Mc- 
Cann-Erickson, Federal, Lord & 
Thomas and Hanff-Metzger, has 


This campaign, augmenting Talon 
n.agazine advertising 


in Collier’s,\last year. 


use Talon fasteners, 61 more than 


department. 


joined Wm. H. Rankin Co., 
York, as director of the plan and art 


New 


NLY one way to sell them all of 

their mascara and creams and 
lipsticks: their facials and permanents 
and manicures; their wavesets and lo- 
tions and soaps . . 


Only one way to reach ALL of these 
more than a million women in 675.000 
fine New York homes... 


For there is only one great preference 
that ALL of them have in common: 
they read the New York Evening Jour- 
nal. It is their newspaper today, as it 


has been for forty years. 


These are the Women of THE JOUR- 
NAL PART OF NEW YORK, a city 
within a city. Instinctively you know 


that they are a group apart ... for 


ome Way 


TO REACH 

THE EYES 

OF WOMEN IN 

THE JOURNAL PART 
OF NEW YORK 


they prefer the Journal . . . and no 
other New York paper is like the 


Journal. 


These are the women who have been 
They 
like its way of presenting news, its 
comics, its abundance of photographic 
illustrations. 


“brought up on the Journal.” 


Journal feature writers 
are their old friends. Journal edi- 


torials help mold their opinions. 


Their patronage may well mark the 
difference between profit and loss for 
any manufacturer of beauty aids. In 
fact, it has done so for many. If this 
seems important, remember that there 
is Only One Way to reach them... 
the Journal. 


NEW YORK EVENING JOURNAL 


NATIONALLY REPRESENTED BY HEARST INTERNATIONAL ADVERTISING SERVICE, 


RODNEY E. BOONE, GENERAL MANAGER 
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MORE PUBLICITY 
IS ACCORDED 10 
1934 SALARIES 


Bonuses of Liggett & Myers 
Also Revealed 


Washington, D. C., March 26.—Ed- 
ward Filene, Boston department store 
magnate, who is now starting consum- 
ers’ coéperative department stores, 
received a salary of $80,000 in 1934, 
it was revealed here through a report 
to the House ways and means com- 
mittee covering corporation salaries 
of $15,000 or more per year. 


Lincoln Filene, Louis E. Kirstein 
and Edward J. Frost, other executives 
of the Filene organization, also re- 
ceived $80,000 each in 1934. 

Walter P. Chrysler, mogul of the 
motor field, received a 1934 salary of 
$197,568, but had to bow to Alfred P. 
Sloan, Jr., president of General Mo- 
tors Corporation, whose salary check 
was $201,693. Other General Motors 
salaries were as follows: 


Alfred J. and Edward F. Fisher, 
$128,701 each; William A. Fisher, 
$121,488; Lawrence Fisher, $125,218; 
Charles T. Fisher, $78,840; Charles 
F. Kettering, $134,496; William Knud- 
son, $201,895; Donaldson Brown, 
$134,521; Albert Bradley, $89,427; M. 
E. Coyle, $87,447; Richard H. Grant, 
$114,096; James F. Miller, $110,667; 
J. L. Pratt, $134,512; John T. Smith, 
$125,000. 


John §S. McCarrens, general man- 
ager, Cleveland Plain Dealer, drew a 
1934 salary of $191,092. George G. 
Booth, chairman of the board, Booth 
Newspapers, Detroit, drew $50,000. 
H. H. Fish, president of Western 
Newspaper Union, signed pay checks 
for $30,600. 


O. C. Adams, vice-president, Great 
Atlantic & Pacific Tea Company, en- 
joyed a 1934 salary of $100,040. Wal- 
ter O. Briggs, president and chairman 
of the board, Briggs Mfg. Co., Detroit, 
drew $60,000, while his assistant, W. 
P. Brown, received the same salary 
in 1934. 


Morton J. May, president of May 
Department Store, St. Louis, had a 


NEW SYMBOL OF EMANCIPATION 


ee 


"FOR BETTER LIVING 


General Electric will give this figure wide use in advertising. 


The design by 


Findley Williams, art director of W. L. Stensgaard & Associates, Chicago, solves 
the problem of an architectural abstraction which can also be used in two- and 
three-dimensional form by dealers. 


salary of $100,000, while N. L. Dauby, 
vice-president, did even better, with 
$137,409. William L. Nevin, of John 
Wanamaker, New York, was listed at 
$44,439. Earl D. Babst, chairman of 
the board, American Sugar Refining 
Co., New York, drew $77,160. Philip 
Le Boutillier, président of Best & Co., 
New York, receiyed $129,855. 


Other 1984 Salaries 


As head of International’ Business 
Machines Corporation, Thomas J. 
Watson was paid $364,432 in 1934. 

F. & R. Lazarus & Co., department 
store of Columbus, O., paid Simon 
and Fred Lazarus, Jr., $100,000 each 
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in 1934. Robert Lazarus drew a 
salary of $75,000. 

John W. Van Dyke received $100,- 
000 as chairman of the board, Atlan- 
tic Refining Co., Philadelphia. Straw- 
bridge & Clothier, Philadelphia de- 
partment store, paid its president, 
Dr. Herbert J. Tily, $82,500. L. O. 
Head, president, Railway Express 
Agency, cashed salary checks of 
$60,400. 

Adam L. Gimbel, head of Saks & 
Co., New York, had a 1934 salary of 
$55,000, comparatively modest as 
compared with the $75,000 drawn by 
P. D. Winnett, president of Bullock’s 
department store, Los Angeles. Wil- 
liam J. Wells qualified as a mer- 
chant prince by receiving $75,100 as 
president of Bamberger & Co., New- 
ark, N. J. 

Colby M. Chester, president, Gen- 
eral Foods Corporation, drew $§4,- 
380. J. A. and G. L. Hartford, Great 
Atlantic & Pacific Tea Co., enjoyed 
1934 salaries of $125,000 each. Other 
A. & P. officers were paid as fol- 
lows: C. A. Brooks, $100,025; Wil- 
liam Byrnes, $100,060; R. V. Smith, 
$100,000. 


How Others Fared 


Remington-Rand, Inc., paid a 1934 
salary of $94,120 to James H. Rand, 
Jr. Philip Morris & Co., cigarette 
manufacturers, rewarded their presi- 


dent, L. B. McKitterick, with a sti- 
pend of $99,071. John A. Brown, 
chairman of the executive commit- 
tee, Socony-Vacuum Oil Co., New 


York, received a 1934 salary of $102,- 
935, while Herbert L. Pratt, chair- 
man of the board, got $90,000, and 
Charles E. Arnott, president, $77,350. 

F. A. Countway, president of Lev- 
er Brothers Company, had the satis- 
factory salary of $298,049 in 1934. 
T. M. Girdler, president of Republic 
Steel Corporation, drew $129,372. 

R. E. Wood, president of Sears, 
Roebuck & Co., drew $81,818 as his 
19384 salary. J. M. Barker, Thomas 
J. Carney and D. M. Nelson, vice- 
presidents, received $40,000 each, 
though this bought but half of Mr. 
Nelson’s time. 

EK. F. McDonald, Jr., president of 
Zenith Radio Corporation, Chicago, 
had the comparatively modest sal- 
ary of $20,000. 

Some of the amounts indicated in- 
clude bonuses. 

The Securities and Exchange Com- 
mission also made data on_ gal- 
aries part of the public records. Wig- 


get & Myers Tobacco Company paid 
bonuses of $279,770 in 1934, the data 


revealed. C. W. Thoms, president, re- 
ceived a bonus of $45,504, in addition 
to his salary of $35,000. Five vice- 
presidents received salaries of $25,000 
and bonuses of $45,504. They were 
J. W. Andrews, W. D. Carmichael, 
W. W. Flowers, E. H Thurston and 
G. W. Whitaker. 


Total Paid Others 


E. T. Noland, secretary, received a 
1934 salary of $25,000 and a bonus of 
$20,000. Ben Carroll, treasurer, had a 
salary of $16,750, with a bonus of 
$7,500. C. B. Arthur, assistant secre- 
tary-treasurer, had a salary of $14,750, 
with a bonus of $9,000. 

Salaries and bonuses of other Lig- 
gett & Myers executives were as fol- 
lows: R. D. Frisselle, branch man- 
ager, $22,500 and $7,500; D. F. Green, 
sales manager, $14,750 and $7,500; W. 
S. Tisdel, assistant secretary and 
treasurer, $7,200 and $750. 

H. F. Sinclair, chairman of the ex- 
ecutive committee, Consolidated Oil 
Corporation, enjoyed a 1934 salary of 
$125,549, the Commission revealed. 
D. T. Pierce, director and advertising 


manager of a subsidiary, drew $63,970. 


Lamont Du Pont received a salary 
of $100,219 as president of E. I. Du 
Pont de Nemours & Co. in 1934, ac- 
cording to the salary list made pub- 
lic by the Commission. 

W. S. Carpenter, Jr., a vice-presi- 
dent, however, was the highest paid 
Du Pont official with $106,270. J. 
Thompson Brown, also a vice-presi- 
dent, was paid $77,810. Other vice- 
presidents were paid as _ follows: 
A. B. Echols, $77,395; J. E. Crane 
and W. F. Harrington, $77,200 each; 
F. W. Pickard, $77,360. John J. Ras- 
kob received $9,086 as a vice-presi- 
dent. 


Ice Cream to Ayer 


N. W. Ayer & Son, Inc., Boston, 
has been appointed by Jersey Ice 
Cream Co., Lawrence, Mass., a sub- 
sidiary of National Dairy Products 
Corporation. 


Boffey, Heinritz, 


Start “Purchasing” 


L. F. Boffey and S. F. Heinritz, 
for nearly 20 years co-editors of The 
Purchasing Agent and Purchasing, 
have organized Boffey Publishing 
Co., 11 W. 42nd St., New York. 

The new corporation has purchased 
The Executive Purchaser from Ro- 
green Publications, Cleveland, O. 
With the April issue, the name will 
be changed to Purchasing. 


McFadgen to Redbook 


as Western Manager 


Nathan McFadgen has been ap- 
pointed Western advertising manager 
of Redbook, with headquarters at the 
Chicago office of the McCall Com- 
pany. He was formerly with Curtis 
Publishing Company. George H. 
Nelson, recently with Rural Progress, 
has joined Redbook’s Chicago staff, 
to cover Michigan and Northern 
Ohio. 


Reynolds, Anderson 
to “Herald Tribune” 


New York Herald Tribune has 
added R. J. Reynolds, Jr., and G. 
William Anderson to its national ad- 
vertising staff. Mr. Reynolds was 
formerly manager of food advertis- 
ing and the home makers’ depart- 
ment of the New York American. 

Mr. Anderson was advertising 
manager of Aromatics. 


Flexwood to Basford 


G. M. Basford Co., New York, has 
been appointed advertising counsel 
for United States Plywood Co., New 
York. A campaign is being planned 
for Flexwood wall covering, jointly 
manufactured and marketed by 
United States Plywood Company and 
Mengel Co., Louisville, Ky. 


With “Globe-Democrat’”’ 


William Johnson has joined the 
merchandising service department of 
St. Louis Globe-Democrat. He was 
formerly with Mortimer W. Mears, 
Inc., St. Louis agency. 


954 Display Advertisers 


In 1935, 954 advertisers used the daily business and 
financial newspaper of the Central West to reach exec- 
utives in this territory that produces 35% of the total 
value of manufactured products in the United States. 
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HOTEL 


The Lexington has become the advertising 
‘ . me 

man s favorite hotel because it s located con- 

veniently to most agency and publication 

offices. And they like its thrifty comfort... 

rooms from $3 a day. 


LEXINGTON 


48TH ST. AND LEXINGTON AVENUE - NEW YORK 
Charles E. Rochester, Manager 
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@ What do we mean by 42 inches 


to the foot in rotogravure? Sim- 
ply this: Readers of advertising in 
rotogravure outnumber readers 
of advertising in other sections 
by 3% to 1. This is no careless 
statement, but a fact proved by 
the Gallup study of what people 
read on Sunday and attested to 
by national advertisers who have 
tried rotogravure and found in its 
combination of perfect reproduc- 
tion and high visibility a sound 


foundation for success. 
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@ When Bauer and Black got ready to launch Velure 
in its first market they didn’t hesitate over the advertising 
medium to use. Experience with the promotion of other prod- 
ucts had taught them that by concentrating in rotogravure 
they could win quicker recognition from consumers and 
secure more enthusiastic cooperation from retailers. The 
results more than bore out their judgment. Because roto- 


gravure advertising was back of it, retailers gave Velure 


choice position on their counters; 300,000 women read 


. 


0 days... 


Velure is orchid in color, delicately scented. The 
Velure bottle is an authentic copy 


of an early American hand blown "iy 
bottle. Made so you can shake 
out only one drop at a time. 


arn 


about it and bought it, and in the short space of 60 days 
Velure moved from scratch to a commanding position in 
its field, with distribution in 75% of the drug and depart- 
ment stores in the area. Thus again rotogravure advertis- 
ing gave another convincing demonstration of its ability 
to get distribution and build a profitable volume of re- 
peat business for an advertiser wise enough to use its 
unequalled reader interest as a background for a dramatic 


sales story. 
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You can do ut better with ROTOGRAVURE =| 


@ If you have a new product that you want to put across, you your message with illustrations whose beauty and realism cannot i 

can do it more rapidly, more economically with rotogravure ad- be elsewhere equalled. And this is fundamental to outstanding ) ? 

vertising. With rotogravure you can secure intense coverage of success! The Gallup Research Bureau proved it when it found ; 

major markets at lower advertising costs. Because rotogravure’s time after time that pictures of products in the rotogravure section " 

3% times greater reader interest minimizes advertising waste. were seen and remembered by more people than saw or remem- 

And with rotogravure you also have the opportunity to dramatize bered front page news headlines published in the same issue. ; 
> AO 
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Established 1872 * Neenah, Wisconsin 


NEW YORK CHICAGO LOS ANGELES 
122 East 42nd Street 8 South Michigan Avenue 510 West Sixth Street 


A 7a > olga Tae BL i a ee a ie SO ee aes hig We Sie. ia RS Gy enn a cee ee me ie ae Seeks 2 oie 1s ght se bard . cd oe ee ae ‘, : . SS ALES IS Flr ee eee Se pa Eee Le ons ee. Bed X 5 Fie tse aed : : : is Te en ie 8 
Vea Ree en oe ey aay ert wa abs RE care WS ee SP a a Oe Tee ets ee Se ee ee Sb ey. Mira oe j nat sot ig ae Bg gee oe MNS car ae EN ae gas eet Te , ere SN wig I I ag as oo ws y 21: Pegs, Sa Pe EROS Pens eo ge 07 
7 a : fyosur wy a i 7 a ae Ts oe i ar tile Pe, + ee Ars aw ot ee 3 on he ‘ ca tare BE FB Ea ee AR ee Te 5 Sonal ae Se le Re et ey, ee a ma ic apd Regd name oR Bete a a at ee Pata eet 
a Sia “ iJ a wy * io E nly 3 VO a ; 3 ¥ : rat ‘ elo es, 2 aha : J ‘ A Si Se as ed : Sig ; OE ce Ree N tart 
‘ Sieg a4 a i cin : ont, Paice i : ; Oa pie a, - aesatii Sed ee A 
ahh hit Oe Soe, Rs ee ee Ee ial dee a ee Pg , ; ; : ; : ith ey ge OO ag 8 ea 
"9 ayia" Ae p : ee 4 hed Sa tSntied ae Ad, pe 4 ey. ae all Sea She . a a A ce ne ial “ai SU ee : 
a seme Be ba Diet: : ee oe ae pe ee cyt er ee i a Bas = 4a 4 Sr ec cae SA es : ee A a ee ee cae eae at a ae Nes, 
* iw Ct ray ie a Re he Ue i ays cs % Seo -<iay ee ae od 5 ® +s ‘ Lip gece vom a ea S Showy ace 5 z Py es (ae: OM ak ce .| ag oa ? . ne. oe vais "ae 
. ; J ee | x <4 Pe ee Se A Sa aS Rd ae a > ae . a Wine? oe eee i Be ee Pa prs alt SB * et el eb ge x e Pe Ra eye Jeera 24 ee ; a Oe ee Ve 
ee ¢ % See A a ee ten? Pt ie. raid Mie ~~ ws fr “ Oy a A - > Wek SPS 3 CS Fics tet se ia id uae awe: ,  -cremeiaes ee as RE Bs gh Eg se 2 
4 Mk eee: pees (oY Rd * a ‘s hg Sa a y Ds la oe i kaa es. {at aa AB. Re etal ae ©, Seine? ae ie ha Pa pee Sates tale ¢ ex oe er ae er eres See ee oe i | mes . a Cs ‘ Z 
i 5 . s : 4 
vd ‘ Ew ; y 
OP ic. - t “s _ is ‘ 
Re ; — 
Pe ge ’ 
¢ Py 
2 : ’ 
q < "a - — . : 
, a \ 
? ; #5 38a : a 
ae 3 Le Paes 7 a y Bi 
ed = af % es ; os 
lL. 2a o- me P sh 
ae 3 aoeEte 4 = } 
4 7 ma v 
ag ti ° ned tee 
% ? a 
- = | ; 
| ; 
: ¢ : . | 
. ¥ ~ ' C ’ 
. a : -» i } wre 
Ne ‘ 
, Re ; ‘ ’ 
‘ie Te 
, = a f= 
a — 
- 3 ¥ s . 
i = a 2 
Ly. _ \ 
[ a Pe / 
\ . is ri oo * vA 
¢ ; : es oN : | 
4 i y sii per Pa : y . ‘ i : 
- i RE ee ; 
« y : ° eo ee, Ee Pe « : . A 
er, F a: DY as <a : ater ‘ 
. r : Si pear eee ~ mi he, tm . 
3 ty ae ea Se pe ee 
ey i —-— *. fe. | - ees. asec , ‘ f] 
Ales te ee oe a ae 
eee y a —— * So Joh 
Ces eg . [en a ee a eae > _ 
Ete lal e Si ; oh wie po Bee fi. ia ae ee is oh 
ee x es. 5 : i rat es ae : me = 3 ee 5 Wa a : are ne ; Art 
ree ern Lae 4 i Se REC SS he —-# 
la , Wee ee gee ee ‘ con 
Prey a : 8 Peer Mate 5° SERRs IP ee. ORC ° 
ait Lar a, Dist 
stiles on a = ‘ pee I ee H 
Ee oe aa ah ONS SS. a ee SS ' & ( 
a >» oe Egy eee " Pra, bak ., . z 
i, Se eee 2 aise areal eh t 7 EC ; Ady 
Be PS » Law Soe alee! *: oe: i 
A se i a : <a een , fn, : ss) 
oe eters 8 bee” . _ 4f eee a 
4 S i 
yy shes pas. j , *. ae’ ewer” Pere “ - 
Breas: fe Sie — yer ent ’ = 
. eRe eS ot es eae” : 
a S . A er Bl geet et - | 
“< pa. 7) ae ae. ee > 
Bs.f ) il : | Pe ies ‘ 
ae : A ‘palit 5 = ae 
Ro Hoe r lM ieee Nip oe Bere ? air eo, ae a ) 
a =e e Oe Sa eR re i ~ \ . 
. rigs cee ") Fe! Ae Sr as a ° 
et. a i é prs — \ ’ 
Be 2. hon aoe . * ¢ ie aha hy 7 “ 4 
bs fy ae — 4 4 
tate ang Se al ee: f 
Ba it kes a 2 ag — ‘ \ 
ae pitt =] : a . 
‘ae =, od er a: ££ f eal 2% q : 
B3 Aig ee, ee ag a3 ja ewer : , ’ wae. ies: ' 
es Dy CR: 4 sill eee : Bs 
A Ae ek | ae 2 nee 1 y . ee. rie: . 
th iy Ae via ie ais le kate. Se ; : iy) nae “ ” |. =e rE 
BHO Re ao gS ee Se 4 ae 7 — : Cd 
yy “Seam é ic? in A a ‘ ae ‘ > i a, a a a : 
eae i as Bi sear ae P| t ‘ oe \ ae Se eae Wee <4 
= ae) as , TS wel ie —_— Oe ee | 
~ me Li Seas  § meee 7 ean - 
ss tye Th E Saat ykes 't fms 4 5 é : 7 + Al ne. peers ; 
ba a: Ridius Fai - ota ~ Pete bs . 4 ““ 4 = oF fend 8 & ; : eee ; 
Bee i ec: . : = ee ee i y ane 
ie. =. ae . . Saacaalatag ao — 
I eke a ae Sar a < \ ry: ' ae : r a 
io : gc mee, Ae ~ S - se pe ‘aa 
z i Singer + . : 4 al A a 
Bia ahh ca ite Tee Bs a rr age ‘ ; "4 ~ £ 
i ee ‘a h 8 deat IT ae me : ‘ ) ' . Pare <ther Bs a, re 7% : 
tb Hey ce ‘ ieee cea eee . 7 eee ee ee eS 
foe ae Fie uf : 2, s a) 3 -. ‘ ‘ \ ss ee ae'y . cfat es eee ead ( 
alibeNNA en eagle es ee et Ee ali elas ania l 
ee “a Ain en 2 Rate ce ; > ’ & . peat - tee Sor age bes FP 
ks ee | ‘ - ake ne ee ; a tiie ae a rf iar : \ » alin ee .§ : } SPC cee eet tO LER othe , 
. cs aa ee. —_ yy Be: a a a’. Bes) ae * ing 
be Pe a s 4 a) © “? nin or ¥ ~ to ei * 
. is +> 4 ei  -— . “' F ee" Pld F YT 3a 4 ’ 
if 3 , A , 4 7 ays: *» & rs e >. Salas ia er ~ dh ee, fe Lul 
ne ye eo ; Se ges a, ie Bie Se a MS pt ON Rg» . 
a eae i ee ee — aS ‘y ‘ ice 5S 7 I er ra a ed Bo in Cr 
Siar south Hy Pa) ee a ? -, eS” aes Soi: TR era ea = 
E. inl e Be ee es uy i. F: a % a ¥i iii ills he - ”) —. ~~ . a oh Sg a eR cs 7 Bee. é urd 
eT ir ei ae 5 dae . : {ae 4 Dy pees hs: i > Gee eee + aa ’ 
“ «ee tans a Sean § a " —r) t . a i a Bets Bet Perea ae a Cor 
aa = ey Fi , i a © 7 : a oo - . ) Eaevan bee be, = y \ : Eder * ge Need aaa ci 4 ee cen 
Beer > oa oe eee ere ee , : . 7 > : : Gn eS Py Ee on *) See De 2a) La aaa Th RS 
a - aaa aia eT eee a DP POT Pr ene er mee: > ae . Ce ET B04 Pere * Ma 
- a “yh gaa are f oe Ne See ac, at Serge : MT ii Be a et aa, arn ; ee * ae ea ‘ mar : Oa RR yale aay! a. a ee Pe ey ee ene oN 
ag seamen onl ee ee a < _ i  mpeiniee Wi Suiae,| - ee te a ReRM tA ho | a > ae re ae i ee ee ie ae get tea, * ee te boos 9 Ee ash ae ie ma le sich me 7 
4 re vg S : Aut a i wt ae ial cee i fe Ohta Tot "ea area ese a Sera ite a ites Be cces 7 ali. cod % be, * i cig : ae hy eee . 3 Pre see a re a nes ree a < a ae ae 4 PF aaa oe NGO Serko eid stre 
eae cs ‘gs ee: ; Verge Seon ; Bea ee as i Wa ates a eek ul reese a oa fe moe a tigi. Bee nites ie Roe matte 2 ee She - iG ety , lo, ¥ i. 4 Pa Lae Pt ae ie ae = fore Ce ete ur Vy 
Mego. te, SAE CSIs By og De Se eo A eee oe ieee aE oe ‘ i geet oo ones cc ae a ata ie os SP is coh eae aed 
- <a Sorte ee Sn goiaty ot J Cr ieee aed Geena Lae + * tp a Aa Sacchi ie a OG pe ee ‘ Dn a yee - ag Se ged pees San | 
pics: ar oR Cy ae ee de at Sah tT a othe Ppl 7 i oe, eee eee 7 < ie Dr ee) Fie a aes ig Me kee 5 ; eae A OO enrol ae i 
ee i a see bceoreee wie Sa 7 A geet et or BS: a" \ of :. . * : ey, Essay ve et St ean! oo ? i Gk Pes cc ainda sie ey he a ; ber 
. ieee ety bee oe eS) oe ae vey mee sot ils Mkt lae sate SLR 4 + = > we ee CS ke cage pea Ss ahs het te tt: Fee RS, Toa Sah hg ee yee ae its 
| Bae, Sor eee Ag ae en ie te a te a. : g ge eae BR eR ieee 8 ’ Coe eee tale ae MS Cohan Orth Ame 807i ab isn ~ 
em, : p v4 aoe "ores he ee re ee mee ee a . cad ‘ nee cps fo mh gine Se ee ie ee a ry oe ce 2 att Fe oan { 
a R Rees Re. ke i o — +. ~ oh ee a ae a 
ae : a eee P > g=@ 8. 7 P a 3 ee. BN " a LO ae ae or ee panier) eee A ee Je alent te PS 
a ore ve : a i aa - - * - — ~~ . p3 . ig cop Sarg Wa an 5 ae. (eee >. * ai a =% Pa BS den es i ae 
eo OS _ a - t ’ bg J os . eee Stee Soy See.) ane Res) baer tah 2 Mra tg mia Bg uct 
Desa en ee ae oe we 03 if ve eee AN ee ee a ae ae F 
ago a a ee ee Rea” OF Os eae es OS a ae ee a ee Rare eee L 
a 12 eM Fe 7 a "AEN: (plies +. \ me % bee es Oe | ae I Oe eS oN ce, ee ere a ec eA 
i. "UN ivan ote Ure oi pene ‘a -— RE ei Be A em gE et of ’ . it ee ed aa OM Og Lag ee cldiaaest . ae pee CP ae ee 7 i. eee 
rsa 2) gee cs ee y mz ‘ Vinge ai ay a isi Ss call eek. % 7: ik cal n wie at ; (OE i? SR ci i we eat - Rah) oral Nie en merasere. oe) 
osbahi= oo 2 Sanne Be, Lae od ce 2 ies i Ces ine ae, Sa ae i temic - ii Si we ae : ee N 5 ee i a: ss 2 ve eo yn fe Soa. aire : Dee aa eae, * aaa Tipp eee Wataebeen: ie My} 
Erbe i ae Re . Saar a P a eee Bae Pee ee ieee ee - . ae a Bes ek Se cae i e Re ; ae” Seen rem a ST lgcoeeh a ee St Tater, Seria sey 6 Ot " 
Nee ane wk ers : Poe y 2. re eck. a esi’ >< Ee 7 = > a oN eee i ae & ‘i PERS is ee age Bel: es Se es oak 7 Cutie oak asi 
la ae ss nas ae a | , Ps et ea ae Sag ee c.f a a: a 8 eee sil 3 ONS ee SY "ie ae 3 om ae Rou ees Sng % ene si ee ea Pe favarrt = por 
: LO aS jae Se eee a oe eee ralt eee Set Peg BY Geek Cape eee 8 ee eo ee a Be Ve ae Be aie Pe eee erred heen 3yn 
2 ik Sa ete. «ae ae ae eee eee ee ee ee GS RR Seles, Of AE LS es ier aie ie Naso dea Suen Oe, Be Eee Fs Nag eae rt “ee cf Ba ie ase : ase me! 
on ee oe a See, Te a es a ne eas eR Pa ee etc ah ahaa Sah * my i Ee tS, eee 24 EO ee a ae ‘ "he ae Cee fe eat ee, eh ken : Tay ay: eee temas ; 
aed ae 2 nm a ae ee Eee Rn ere ee dae yp PR ah oe oon ae Oe cos Bie ee ay Ma SN a ek ae oe Beh Sema ES er eee ae Me 
2 eo % ‘ ’ Le ee ee ea ee he Co Eee: cs tl COREE 3 EE 3 ee eee, i eR mTe * ar trees ae ’ 
ae 4 a4 ri wie a 3 til é ys . aa ‘4 sit ons > Rie ¥ a >) ee Le 6s on . - p= 
es \ “a | = iat. a ee By Fas Nae aaa ee 5 2 et ay se rie cae y ale 5 4 \ : tities ele 9 "koe sougeee 4 ae io a ‘yi Ps 2 ep - 5 ye 
+ 3 ee ce a‘ a ee rr a ey ro ea. ae a? 8 Sera ot + Sas eee x Sean Wack; Y Re ; Poe ae ae + tee a = 4 “ . all oe wee eee ; to-h 
: i ER CS ate es ee eer Sm ae nS eR Stal tele 1h > Ey eee SSS A ee es es A é gra, a pee Ne \ 
een ee . => tee Biting «oer gages WOE RIN iy Oasis eee «Seth Bar anaes a i ail pean y wero ay eS” lilies Behioer : Be Wie Yast ‘ 4 ‘ 4 aa 4 ih 3 
: : es en 5 Bh gn Seeds eget et Wahl a ae c oo Looe pe, Fe eae ea “i ee 4 pa ee oe ie, Peach ee : } pico } sy a *, Bra 
cuit ene u am e Be etek Lycos en besea SL age ea a A ees +i ceuk’ Sa ome) ” aes eer, Tg Betis Se ay: 2 i ae 3 ae a A we ie By ae: a ae Pe 
, , =a Sea es SS Sri Te Sl ae era Awa to a — Sete a. ees ¥ rp oe : “ae Pewee: -y Poe 2. hE ginal cae gee Tae aoe. Sy, ie iss oe b h 
‘4 SS oes j la ra We aan eras omer, i oo bs cil age : : ; * BF ki “Uae in Mk, : eS wae en: ae s er 
Rite sh . . eths ty a, meee, TESST Met gk sae LER .- a5 are. ae ‘on > aes a eno. sn reamed Sse? ON daa, a oe See wie yas , ey a. oo 
By ee % 2 ae i SS i are gee emer eo. ae NX ag aii a e., = mote ai nei Po eae to. ae ed Rane er ates ae z ale i” 3 
2 q a8 hi SRE eee The acl i. Ane a ae a ee mya he ey" “eee 5. ah ee Ee eee amma ee Baa ae oe i See as qui 
: — = ai acne 3 er tn ee a ke rae ee ee ee Ci ae 
: 3 = Ms i eae ee ites ata aA i Ak eS ee, Petites tet: 4 ahs Dig Stn eee : 2 Ss A. Y 
: x a. aoe a + % >. ae : ‘ ag Ss a a 3 aera s 
eo se mr. - soe “ Se Px? ot ie 3 , - 4 aad a si Lait iam : 
see of wd = Rest cc ae a Ph ae f 7 a. BS ee ri MEET, oR abe Ane " a ay Ae me el 
a «i? & ‘ ey “a Oh -& pial. 4 wth a) oe eee 3 hay core oR Ss . - < =, ; 5 cane oa . ie. ip, Bae : : ' ee } oe 
S33 Sei ae > = 3 : as Y ‘ - - aes ' aa " a hk wad , ” “™ . = ‘4 
ae, See mil 
Rear e brt kee ; 
a ea fen 
ge ae eis > iy 
ae i Sea = dex 
fn a = 
a eal fiel 
Re oe 
So anc 
= Bs me thi 
fe Sis hin 
a ete 
_ ab 
se ae: a od ” nay 
‘ ° lar 
Sze % hy fer 
Ra Sanat 
“ela siete 
Sia 
+: es 
Be 
— 
aay oa 
?: aan J 
oe 7 
aa : 
ee i 
Ayiy b m4 
aa + 
oh 
‘nn 7 
et = 
as =i oie 
poe 
oe . . oa 
a . : 
ee 
A 
pte, EP 
= a as, 
a 
ee Ahi 
mY! 7 Ss 
| 
ns 
pate 
Be (7 CO 0 @ a } iG ve 
es , ; S me N 
aie 7 
“ay ers I 
4 = ne R 
Se ae ae 7 
ces, 
ae 
fate ae 
2 ae ie 
gio: eee 
se. ae 
30 i, aa 
iar 2: at “ 
ae oye? ‘at 
pause W420 ed 
oe, ine % ae eta ' < Pau . vom . ~ ¢ F Py 3 x y “9 / . pas Shame 
See os 2 care on Coe a a ROE gl C1 ey ote NRE SO A Sz cee ek Se pa gi, Meee cee er MORNE Big Sk 0 NCU BEA ne dp Ns un pem aRC nye vonage, Vee MRE, Ae GN ROR gS ape eee ASS a * ry Ser, ~ ak eas Came ates aes 
% ps OES chee oe, SF oe eee Se mete A Be aoe Pare eee ae eee ee. ey aa ar SS Wit = Cos et rate ar ie, shea a <p i a alae nat eee eae, Se Se ee oom rs Seg he oe Sy So a an Bm Se Peds Ta EP eanpene n iee SN eo ees 5 Bee 1 Te Wie am a4 Syme <n hall ¢) [Petes yy. ict pies ieee oF mh 
or fre ete a A wee ree Le ataces ts Laie fabemns ean Se Ses Bape pili eae eee ve Bits 22 ae, a i se ny Ree yi rays: be ASA: a Sens PS Fh) SENS Bai qe fs aoa NaS eS deer SNCS ae Aas ae D5 1 eee og i a ee Maem Sa 
if * eae : E : BT Bie aony fee pte Cas nr ges ag iciPbaw wat ? pata We ance © 8a ae aes NARS sarum ft ea ee Soe vita” Dares ioe Ea 9) say RR TOS pee de Ree aaa Kinet iy : iter mnes fs eee en cee ate. § 
ae _ ex 5 4 ~ A a See le OAR Sx Ss Fete ot ee. We le te OS! ae eS “ eis ea UR Ve Sea é ve ee en 6 eR ea a 4%. SY in See . ee ae, 


» 


( 


March 30, 1936 


ADVERTISING AGE 


19 


meee 
—— 


PRIZE WINNER 


John Lanoho, 18-year old student at the 
Art Institute, Chicago, won $100 in the 
contest sponsored by the Chicago Park 
District. The 1,000 posters entered were 
judged by G. R. Schaeffer, Marshall Field 
& Co.; Burr Robbins, General Outdoor 
Advertising Co., and M. S. Boyle, Lord & 
Thomas. 


GIVES SPREAD 
IN FARM PAPER 
TO RADIO STAR 


Keystone’s Lulu Belle on 
Fencing and Procrastination 


Peoria, Ill., March 26.—Capitaliz- 
ing on the widespread popularity of 
Lulu Belle, star of its Keystone 
WLS Barn Dance program each Sat- 
urday night, Keystone Steel & Wire 
Company, Peoria, built an entire 
center spread in Prairie Farmer for 
March 14 around the radio song- 
stress. 

While the company uses a num- 
ber of farm publications to promote 
its Red Brand fence, the “Lulu 
Belle” advertisement for that prod- 
uct appears only in Prairie Farmer. 

Lulu Belle, whose real name is 
Myrtle Cooper, is pictured in a color 
portrait at the left of the advertise- 
ment, which is headed “Listen to 
Me, Folks—Please.” On the right 
hand page Lulu Belle gives a heart- 
to-heart talk on the merits of Red 
Brand fence, incidentally proving 
herself a mistress of farm collo- 
quialism. 


Talks About “Paw” 


“T want to do you a favor and re- 
mind you it’s time now to buy your 
fence and start puttin’ it up,” she 
declares. “First thing you know 
field work’ll be callin’ you again, 
and then it’s too late. Paw always 
thinks of fence last. I keep tellin’ 
him fence is the first thing to think 
about. Everybody knows it takes 
so0od hog-tight fence to do a good 
farmin’ job. In fact, without good 
fences, the ‘Farm for Sale’ sign usu- 
ally goes up sooner or later.” 

“Now promise me you'll buy your 
fence early ... don’t put it off like 
Paw does—and—I hope when you 
do buy, it will be Red Brand fence,” 
Lulu Belle closes. “May be you 
‘ont mind writin’ and tellin’ me 
how much fence you intend to buy 
‘lis Spring. When writin’ tell me 
also if you haven’t received your 
‘opy of ‘Know Your Soil’ and I'll 


See that you get it... . 
Just address me: Lulu Belle, 
Willard Court, Chicago, Ill. My 


‘aby Scotty, and I want to read all 
’ letters and cards, so write us 

‘oday, won’t you. Thank ’e.” 

_. Scotty” is “Seotty” Wiseman, 

‘iss Cooper’s husband. He is also 


‘ured on Barn Dance programs. 
Answers Problems Too 


u Belle’s invitations to listen- 
* to submit their “problems,” to 
‘ich she submits answers in amus- 

Songs, draw more than 2,000 
Pads per week. Lulu Belle won 
dio Guide's “Star of Stars” prize 


Qo 
JOO, 


Lu] 


‘ND. 
“arn Dance” programs are 


adcast on WLS from 7 to 12 CST 


each Saturday night. Keystone 
sponsors the program from 7:30 to 
8. Lulu Belle is featured on other 
Barn Dance programs, including the 
Alka-Seltzer show sponsored by Dr. 
Miles Laboratories, and broadcast 
over 61 NBC stations. 


Business From Farmers 


Blow-ups of the Prairie Farmer 
advertisement have been furnished 
to Red Brand fence dealers in IIli- 
nois, Indiana, Ohio, Michigan, Wis- 
consin, and Iowa, for window and 
store display. 

The major part of Keystone’s 
fence business is derived from sales 
to farmers. The Lulu Belle adver- 
tisement was designed to reach 
farmers just as the peak season for 
fence sales—March and April—gets 
under way. 


Bruck Adds Four 


Franklin Bruck Advertising Cor- 
poration, New York, has been ap- 
pointed by Le Prince Perfume Co., 
New York; Keystone Co., Philadel- 
phia; Globe Lighting Fixture Com- 
pany and Heathe Model Airplane 
Co., Brooklyn, N. Y. 


Hanks Rejoins Agency 

Frederick C. Hanks has rejoined 
the creative staff of Brooke, Smith & 
French, Detroit. For the past six 
months Mr. Hanks has been with As- 
sociated Sales Co., Detroit. 


Schenk Joins CBS 
Charles J. Schenk has joined the 
production staff of Columbia Broad- 
casting Co., Chicago. He was recently 
with Blackett-Sample-Hummert, Chi- 
cago. 


Armco in Magazines 

American Rolling Mill Co., Middle- 
town, O., will resume magazine ad- 
vertising April 4 in Collier’s and The 
Saturday Evening Post. Copy will 
urge consumers to look for the Armco 
trade-mark on iron and steel prod- 
ucts, 


Agency Changes Name 


Associated Advertising Co., Phoe- 
nix, Ariz., has been incorporated as 
Advertising Counselors, Inc. Owner- 
ship, management and personnel are 
unchanged. 


Drezma to Neff-Rogow 


Drezma, Inc., New York, toilet 
preparations, has appointed Neff- 
Rogow, Inc., New York agency spe- 
cializing in radio. 


Gets Treadway Inns 


L. G. Treadway Inns and affiliated 
Tready Inns have retained Edward 
D. Kollock Advertising Agency, Bos- 
ton. The chain includes 20 hotels in 
Vermont, Massachusetts, Connecticut, 
New York, Pennsylvania, Michigan 
and Tennessee. 


Green Promoted 


W. A. Green has been appointed ad- 
vertising manager of Vancouver, B. 
C., Daily Province, succeeding W. C. 
Russell, retired. Mr. Green has been 
with the advertising department for 
ten years. 


Skinner’s Assignment 
Bradford S. Skinner has been ap- 
pointed director of advertising and 
publicity for the 300th anniversary 
of Springfield, Mass. 


Papers. 


magazine. 


101 Park Avenue 


Keith Building 


80 Boylston Street 


New York—H. B. Knox, Jr. 


Cincinnati—Harold W. Haskett 


Boston—Lawrence Mitchell 


“RURALINE” 


The State Farmer coins a new word— 


A true yardstick for measuring-farm 


paper circulation. 


WHAT 


PUBLICATION 


THE STATE FARMER 
Second Publication 
~ Third Publication 
Fourth Publication 


sa) 2 ee ee ee nt ee 


Is IT? 


“RURALINE” is the cost per line of reaching a million R. F. D. Readers. 


Since farm papers are employed to reach “farmers,” how far does your farm paper advertis- 
ing dollar go in the South? Here are the “RURALINE” rates of four leading Southern Farm 


“RURALINE” RATE 


OMe CC GO RO HPD OCHS OO BO 4.8 4 O 6 8 
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1,200,000 R. F. D. READERS 


THE STATE FARMER reaches 23% more “farmers” in its territory than any other farm 


FOUR SEPARATE EDITIONS 


| The Carolinas, The Kentucky-Tennessee, The Virginias-Maryland and The Florida* editions 
| make up the complete edition of THE STATE FARMER. These editions are designed to 
serve the advertiser—they can be bought singly, or at a group discount of 10%. 


EVERY AD IN ROTO 


- 


* Florida Farm and Grove. 


THE STATE FARMER not only has the lowest “RURALINE?” rate in the South, and not 
only confines its coverage to the more productive areas of the agricultural South, but enhances 


your copy by reproducing it in the highest quality of ROTOGRAVURE (known to produce 
three-and-one-half times the results of ordinary black-and-white). 


THE STATE FARMER, INC. 


Scenic Building 


° Asheville, N. C. 


Cleveland—A. Hawley 


1635 E. 25th St. 


St. Louis—Carl A. Schulenburg 
609 Security Building 


Philadelphia—H. B. Street 
1603 Fox Bldg. 


Indianapolis—Frank B. Showers 
267 Blue Ridge Road 


Chicago—Fred R. Jones Organization 
228 N. LaSalle St. 


Detroit—Roy Buell 
2-113 Gen. Motors Bldg. 


Los Angeles—Loyd B. Chappell 
511 $3. Alexandria Ave. 
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SAY MARGARINE 
INDUSTRY MUST 
TELL ITS STORY 


Chicago, March 26.—It is almost a 
foregone conclusion that the mar- 
garine industry will have to present its 
story to the great umpire—the public 
~-Charles H. Janssen, executive sec- 
retary of the new National Associa- 
tion of Margarine Manufacturers, told 
ADVERTISING AGE today. Mr. Janssen, 
who makes his headquarters in Co- 
lumbus, was here to contact local 
members of the organization. 

The new association, of which E. 
P. Kelly, Capital City Products Co., 
Columbus, is president, represents an 
effort of the industry to find a com- 
mon meeting ground. Formerly, the 
Institute of Margarine Manufacturers 
was the only spokesman. While it 
will continue its work from Wash- 
ington, most of its members are also 
affiliated with the National Associa- 
tion of Margarine Manufacturers. 


Find Common Ground 


The feeling that the industry should 
take its story direct to the public is 
common among all members, who are 
constantly harrassed by efforts to 
legislate them out of business. The 
only difference of opinion concerns 
the manufacture of oleomargarine, 
one group insisting that domestic 
fats be used, the other leaning 
toward employment of cocoanut oil 
from the Philippine Islands. Use of 
the latter is growing, it is said. 

Mr. Janssen, who was formerly sec- 
retary-manager of the National Asso- 
ciation of Retail Grocers, will make 
a study of problems confronting the 
industry, with emphasis on distribu- 
tion, marketing practices and public 
and trade relations. 


Publicists Move 
Edward F. Korbel and Worth Col- 
well have taken larger quarters at 
250 E. 48d St., New York. 


NEW GENERAL TIRE DEMONSTRATOR 


TREAD CONTACT 
WITH ROAD 


~ WHEN RUNNING 


i 


Ml 

ANN 
DE 

"SKID 


Two for Ullman 


Roland G. E. Ullman, Philadelphia, 
has been appointed by Fidelity Ma- 
chine Co., Philadelphia, Universal 
hosiery ribbers and circular knitting 
machines for the textile industry. 
The Ullman agency also has been 
retained by Klumpp Glynn & Co., 
Philadelphia, yarn brokers. 


Appoints Burns-Hall 


Burns-Hall Advertising Agency, 
Milwaukee, has been appointed ad- 
vertising counselor for Pur-Urn Lab- 
oratories, Inc., Milwaukee, maker of 
Pur-Urn, Pur-Line and _ Pur-Glo, 
cleaners and disinfectants. 


Burns Joins Borden 


Robert A. Burns has joined Bor- 
den Company as head of the whole- 
sale sales department of Borden 
Farm Products division. He was for- 
merly sales manager of Whiting Milk 
Co., Boston. 


OVER 


OF ALL ADVERTISING 


placed in all Newark news- 
papers during 1935 — morn- 
ing. evening, and Sunday 
issues included—appeared in 
the NewarK Eveninc News. 


Total 


linage, 13,635.377, was 


over 91% of that of the other 


three 


bined. 


Newark papers 
Any newspaper un- 


com- 


able to do a good selling job 
in its own market could never 


command such 
preference. 


advertiser 
Are we doing a 


job for vou this year? 


Newark Evening News 


NEWARK, NEW JERSEY »»»> O'Mara & OrmspeE, INC., 


eral Advertising Representatives: 


Gen- 


New York, 


Chicago, Boston, Detroit, San Francisco, Los Angeles. 


TION 


Demonstrator 
Portrays Action 


of Dual 10 Tire 


Akron, O., March 19.—A _ novel 
sales demonstrator for General Tire 
& Rubber Company’s new Dual 10 
tire is being supplied to dealers by 
the company’s advertising depart- 
ment. This demonstrator is approxi- 
mately four feet high by four feet 
wide. Electrically lighted and 
motor-operated, the tire in the cen- 
ter appears to spin and stop. The 
tread prints on the side panels flash 
on and off, as the tire runs and 
stops. 

While the tire appears to be spin- 
ning, the tread print on the left 
panel flashes on, showing how the 
tread looks when the tire is running. 
Then the tire stops and the tread 
print at the right flashes on, show- 
ing the serpentine, squeegee action 
of the Dual 10 tread when brakes 
are applied. This spinning and 
stopping action continues as long as 


the electric connection is made. 
Use Six Colors 
The demonstrator is printed in 
six oil colors, with a washable 
lacquer finish coat. The electric 
motor and the motion unit are 


guaranteed for one year and the 
demonstrator is lighted with three 
ordinary mazda bulbs. 

Many General dealers are using 
two in their stores, one for a win- 
dow display and the other on the 
floor, to help clinch sales, often mak- 
ing a road demonstration unneces- 
sary. 

The demonstrator is made up in 
two ways. One has a motor-driven 
motion unit which gives the spin- 
ning effect in the tire. A cheaper 
type has the treads and the tire 
illuminated from the rear by lights 
which flash on and off but without 
the motor-driven motion unit. 


Brisacher Appointed 


Emil Brisacher & Staff, Los An- 
geles, have been appointed by Clean 


Be-Tween Toothbrush Co., Los An- 
geles. Coast newspapers. will be 
used. 


Conley to Paris 


Charles L. Conley, of the advertis- 
ing department of Collins & Aikman 
Corporation, New York, has been as- 
signed to European territory with 
headquarters in Paris. 


Fox Makes Change 


Herbert S. Fox has joined the copy 
department of Tracy-Locke-Dawson, 
Inc., New York. He was formerly 
with Newell-Emmett Co. 


Leaves Schenley 
Charles Weller has resigned from 
ucts Co., New York. 


Schenley in 1935, 
with Zit’s Weekly. 


Mr. 


the publicity staff of Schenley Prod- 
Before joining 
Weller was 


BOSTONIAN BUYS 
GOODWIN ASSETS 
FOR $575 CASH 


Chicago, March 24.—Roy Ander- 
son Howell, of Boston, today bought 
the good will and other properties 
of The Goodwin Corporation for 
$575, at a hearing before William 
L. Sullivan, referee in bankruptcy. 
An order to liquidate the affairs of 
the corporation was entered in fed- 
eral court Jan. 21, following failure 
of interested parties to agree upon 
a plan of reorganization. 
Mr. Howell, originator of the 
Howell Plan, a sampling and adver- 
tising method for manufacturers, 
maintains offices in the Little Bldg., 
Boston. Apart from The Howell 
Plan, he may set up an organization 
similar to The Goodwin Plan, using 
services of church workers, who 
were termed “oral broadcasters” un- 
der the Goodwin Plan. 

What He Bought 
With today’s purchase, Mr. Howell 
received: 
1. Three million catalogs located 
in warehouses scattered throughout 
the United States. They are subject 
to warehouse liens of $1,200. 
2. Contracts with manufacturers 


and with approximately 265,000 
oral broadcasters and field man- 
agers, and lists of manufacturers, 


broadcasters and field managers. 
The contracts with manufacturers 
have been cancelled. The lists are 
subject to a $15,000 mortgage held 
by Arthur Gardner, of Detroit. 

3. Twenty-eight filing cabinets, 
estimated to have been worth $1,000 
to $1,500 when new. 

4. The right to use the name “The 
Goodwin Plan.” 

5. The right to use The Goodwin 
Plan itself. 

6. The right to use the phrase, 
“Successor to The Goodwin Plan.” 


Arthur Langeluttig, attorney for 
Adolph O. Goodwin, who served as 
president of The Goodwin Corpora. 
tion, served notice that his client 
will vigorously oppose any attempt 
to use “Goodwin” or “The Goodwin 
Plan.” 

Salary Is Unpaid 


He asserted that Mr. Goodwin li. 
censed their use to The Goodwin 
Corporation in return for an annual 
salary of $15,000 for five years and 
10 per cent of gross profits, and that 
his client received this salary for 
only 18 months. 

The courtroom scene provided a 
drab ending to the ambitious plans 
of The Goodwin Corporation. Bid. 
ding for the good will and other 
properties was lethargic. Five or six 
bids were entered for individual 


items, their aggregate being only 
$570. It was then decided to sell 


en bloc. Mr. Howell’s offer of $575 
inspired no competition. 

One of the bidder’s was A. J. 
Crowley, the auctioneer who several 
months ago obtained $8,300 for The 
Goodwin Corporation estate in sell- 
ing the elaborate furnishings of the 
Goodwin offices in Mather Tower. 

Mr. Goodwin, it is reported, is now 
at work on an application of The 
Goodwin Plan idea to a group of 
church members. 


Burtley Names AF-GL 


Albert Frank-Guenther Law, Inc., 
New York, has been appointed by 
Burtley & Co., New York, for their 
toilet goods and novelties. Newspa- 
pers and magazines will be used. 


Gorton Has Candy 


Gorton-Pew Fisheries Co., Glouces- 
ter, Mass., is introducing Gorton’s 
Sun Drops, “the vitamin candy,” in 
Eastern newspapers, through Church- 
ill-Hall, Inc., New York. 


LeBlond Engine Appoints 

LeBlond Aircraft Engine Corp., 
Cincinnati, has appointed Keelor & 
Stites Co., Cincinnati. Trade publi- 
cations are being considered. 


A NEW CATALOGUE 
OF $10 PHOTOGRAPHS 
FOR ADVERTISERS 


Send $5 (refunded with first order) for new spiral 
‘bound Sth edition of ‘‘ Reserve Illustrations. ’’ Over 
1000 subjects, covered by model releases, ready to use. 
Catalogue also on approval (U. S. only) if you prefer. 


UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO DETROIT 


A bright new setting for a 
heritage of famous hospitality 


HUTEL 
ASTOR 


Now you'll like the Astor better than 
ever before. New decorations. New furni- 
ture and furnishings. New lobby. New 
restaurants to suit every taste and purse. 
And of course, its location is ever new 
..-in the heart of Times Square. 


ROOMS FROM 


TIMES SQUARE:NEW YORK 


A World-famous Address at the Crossroads of the World 


$2.50 
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HARD ON CROOKS divided as follows: Camay soap, lows: Pepsodent antiseptic and den-| Jnsull Radio Chain Nourse Leaves R. & R. 
. - 37,320; Ivory soap, $74,280; Chipso,|tifrice, $88,074, and Junis face Cc I t S t-U t O Own A on 
; $24,200; Crisco, $45,800; Dreft, $8,-|cream, $44,034. General Foods Cor- ompltetes Set-Up o Upen gency 


This collar, designed for C. W. Abbott 
& Co., encourages proper display by 
dealers by preventing pilferage losses. 


088; and Oxydol, $44,840. 

Second in line was Standard 
Brands, Inc., with expenditures of 
$176,480, as follows: Chase & San- 
born coffee, $60,800; Tender Leaf 
tea, $35,072; Fleischmann’s yeast 
(for baking) $31,488; Fleischmann’s 
yeast (for health) $45,760; Royal 
gelatin, $3,360. 

Third place was taken by Colgate- 
Palmolive-Peet Company, with $153,- 
084, divided as follows: Palmolive 
soap, $67,500; Palmolive shaving 
cream, $31,684; Super-Suds, $53,900. 
Ford Motor Company was in fourth 
place, with $148,627. 

In fifth place was Pepsodent Com- 
pany, with $132,118, divided as fol- 


poration was sixth, spending $110,- 
528, divided among Maxwell House 
coffee, $56,640; Sanka coffee, $18,- 
624, and Jell-O, $35,264. 

Other large users of network time 
during February included: Dr. 
Miles Laboratories, $101,936; Camp 
bell Soup Company, $101,750, of 
which $62,900 was spent for adver- 
tising of soups, and $38,850, for 
tomato juice; and Liggett & Myers 
Tobacco Company, $95,310. 


Hamilton Resigns 


L. Grant Hamilton has resigned as 
secretary, treasurer and space buyer 
of Martin, Inc., Detroit. 


David D. Davis, Jr., has been ap- 
pointed manager of the New York 
office of Affiliated Broadcasting Com- 
pany, with headquarters in the Lin- 
coln Bldg. Dr. George E. Halley, for- 
merly with Free & Sleininger, and 
Calvin Austin, formerly with NBC’s 
Chicago sales staff, have been ap- 
pointed Chicago sales representa- 
tives. 

Earl Maxwell is manager of the 
ABC Detroit office in the New Center 
Bldg. 


Kinder to Agency 
Ralph P. Kinder has joined Mc- 
Kee & Albright, Philadelphia. He for- 
merly represented the Rodney Boone 
Organization. 


Robert L. Nourse, Jr., has resigned 
as Pacific Coast manager of Ruth- 
rauff & Ryan, Inc., to establish Rob- 
ert L. Nourse Company at 1031 South 
Broadway, Los Angeles. 

He is succeeded by William E. 
Betts, formerly assistant director of 
merchandising andadvertising, Dodge 
division, Chrysler Corporation, De- 
troit. 


Dube’s New Service 


Harry S. Dube-Sportservice, Inc., 
has issued a brouchure “Over the 
Fence Is—Sales!” describing the fa- 
cilities of Sportservice, Inc., which 
controls advertising space and con- 
cessions in 34 baseball parks, now 
available on a national basis. 


FEBRUARY GAIN 
OF 6.47% MADE 
BY 3 NETWORKS 


Chicago, March 26.—Time sales 
by National Broadcasting Company, 
Columbia Broadcasting System and 
Mutual Broadcasting System _ for 
February showed an increase of 6.4 
per cent over February, 1935, 
National Advertising Records re- 
ports. 

The two major networks’ Febru- 
ary time sales aggregated $4,616,294, 
against $4,412,780 a year ago. NBC’s 
share decreased from $2,758,319 in 
February, 1935, to $2,707,148 last 
month. CBS increased its propor- 
tion from $1,654,461 a year ago to 
$1,909,146 in February. 

Time sales of the four stations in 
the Mutual system amounted to 
$152,054 in February. Estimated 
sales in February, 1935, were $66,- 
946. The figures are not strictly 
comparable, as CKLW has replaced 
WXYZ as the Detroit outlet. Time 
sales of supplementary stations in 
February totaled $10,294. 


Leading Radio Users 


Procter & Gamble Company was 
the largest user of network time 
during February, spending $234,528, 


SEED INDUSTRY PROSPERS 


Reader survey shows Seed World 
offers advertisers an annual 


HUNDRED MILLION DOLLAR MARKET 


threugh its "coverage of wholesalers and re- 
tailers who sell seed and other horticultural 
and agricultural items to 41,000,000 farmer 
and suburbanite customers. 

We will gladly give you an analysis of this 
field as it applies te your business. 


SEED WORLD 


Published every ether Friday 
223 W. Jackson Blvd. Chicago, Ill. 


BIND-IN-VELOPES 


%e Completely formed order - blank 
envelope. 

* Envelope feature permits remit- 
tance with order. 

Ye Remain a part of your publication 
until ready for use. 

Ye Mechanically gather on Saddle- 
Stitch and Side-Stitch bindery 
equipment, at low cost. 

Ye Send copy of your present order 


form and publication for Bind-in- 


velope analysis, samples and quo- 
tations, 


SAWDON C0. 


ce 230 PARK AVENUF — 
_ NEW YORK, NY. | 


Area 


NATIONAL 


NEW YORK 
WEAF and WJZ 


KDKA 


In 
New York State . . 


In the District 
of Columbia 


HOW RADIO HELPED ALLEVIATE 
FLOOD SUFFERING 


by keeping stricken areas in touch with 
the world...is a matter of history! 


And how radio offers a powerful 
means of stimulating rehabilitation 


The wheels of industry are once more turning in the flood areas! 
The resilience of the American people is making itself felt in 
recovery efforts. Millions of dollars worth of merchandise are 
needed i in these depleted markets! % A flood of business in the flood areas %* New 
England, Pittsburgh, New York State, the District of Columbia are rebuilding 
and replenishing. Radio is the quickest, most effective way to reach these 


areas. Use broadcast advertising on the NBC managed and operated stations. 


New Enslond WBZ-WBZA 


In Pittsburgh and the Tri-State 


_WGY 


WRC"WMAL 


Every one of These Stations Gives You Access To Markets Clamoring For 
Merchandise and Goods of All Kinds. Contact the Nearest NBC Office-NOW! 


BROADCASTING COMPANY, INC. 


A Radio Corporation of America Service 


WASHINGTON 
WRC and WMAL 


CHICAGO 
WMAQ and WENR 


SAN FRANCISCO 
KGO and KPO 


Sales Representatives at: Boston ——WBZ, Springfield, Mass. —WBZA, Schenectady —WGY 
Pittsburgh — KDKA, Cleveland —WTAM, Denver — KOA, Philadelphia. . 


Detroit 
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UTILITIES TAKE 
INVENTORY WITH 
CHICAGO MEETING 


Three; Main Activities Engage 
Attention 


Chicago, March 26.—Most utility 
companies spend too little in sales 
and advertising, E. W. Lloyd, vice- 
president of Commonwealth Edison 
Company, Chicago, said at the Edge- 
water Beach Hotel yesterday. 

Mr. Lloyd was one of several prom- 
inent speakers at the third annual 
sales conference of Edison Electric 
Institute, national trade organization 
of several hundred utilities. 


He urged that utilities develop 
“adequate” advertising of electric ap- 
pliances and services, in order to de- 
rive maximum benefit from national 
coéperative promotional programs. 

Home consumption of electricity is 
far from what it would be if consum- 
ers were made to realize the benefits 
of all appliances now available to 
them, Mr. Lloyd said. 

Consumption of electricity is only 
600 to 700 kilowatt hours per annum 
per residential customer, he said, 
comparing this figure with a poten- 
tial of 7,500 kilowatt hours. 


Kitchen Bureau Busy 


Enthusiastic support of the WNa- 
tional Kitchen Modernizing Bureau, 
an advertising and promotional pro- 
gram sponsored by Edison Electric 
Institute and National Electrical 
Manufacturers Association, was urged 
by G. E. Whitwell, vice-president of 
the Philadelphia Electric Company, 
and chairman of the Bureau. 

Although the program was launched 
only last November and the plan book 
was issued only a month ago, sub- 


DOES YOUR LIST STAND 
THE “RURALINE” TEST? 


See Page 19 


stantial progress has been made by 
utilities in many states in carrying 
out its aims. The slogan is “Modern- 
ize—Electrify Your Home.” 

Under the plan, local _ electric 
kitchen modernizing bureaus are be- 
ing established, representing all fac- 
tors in the electric industry of each 
community. These bureaus will use 
advertising materials prepared by the 
central bureau, set up model kitchens, 
and operate a central public informa- 
tion office and kitchen planning serv- 
ice. 

Two and three-column newspaper 
mats and 13 transcriptions of 15- 
minute radio addresses by leading 
home economists are made available. 
The bureau is also providing a talk- 
ing picture, “The Courage of Kay,” 
which mentions products of a num- 
ber of nationally known non-electrical 
manufacturers. Expense of produc- 
tion was borne by these manufac- 
turers. 

Other advertising aids include win- 
dow displays, a book of kitchen 
plans, and electros or mats of the 
Bureau emblem, which bears the 
“Modernize — Electrify Your Kitch- 
en” slogan. 


New Lamp Markets 


Special markets for the utilities 
“Better Light—Better Sight’ activ- 
ity were discussed by M. E. Skinner, 
assistant vice-president of Niagara 
Hudson Power Corporation, Buffalo, 
and chairman of the National Better 
Light—Better Sight Bureau, of which 
Edison Electric Institute is a mem- 
ber. 

Mr. Skinner suggested more inten- 
sive cultivation of the school, fac- 
tory and highway lighting fields. In 
the past five years, he said, there has 
been little modernization of indus- 
trial plants, and the time is ripe for 
emphasis on better lighting to in- 
crease efficiency. National agitation 
for reduction of traffic fatalities lends 
special force to arguments for better 
lighting at dangerous intersections, 
he pointed out. 

Advertising of Illuminating Engi- 
neering Society Certified Lamps, a 
part of the “Better Light—Better 
Sight” movement, will be twice as 
heavy in 1936 as in 1935, Mr. Skin- 
ner said. 

In this certification program, man- 
ufacturers whose lamp base and 
shade products meet I. E. S. specifi- 
cations are permitted to use I. E. S. 
tags. Funds from sale of these tags 
are devoted to advertising. 


The current magazine campaign 


AT LAST—TRADE-MARKED NAPERY 


Line with which Rosemary, Inc., New York, will contribute to art of 
gracious living. 


for lamps will end soon, to be re- 
newed in the fall on a large scale. 
At present the fall list includes 
American Home, American Magazine, 
Collier’s, Hygeia, McCall's, Parents’ 
Magazine, The Saturday Evening 
Post, Time, and Woman’s Home Com- 
panion. Foster & Davies, Cleveland, 
are in charge. 

General Electric Company and 
Westinghouse Electric & Mfg. Com- 
pany are collaborating in preparation 
of a booklet which will be offered 
consumers in magazine advertising, 
and also made available to dealers. 


Program for Housewares 


Results from the new electrical 
housewares program of Edison Elec- 
tric Institute have been highly sat- 
isfactory, H. P. J. Steinmetz, gen- 
eral sales manager of Public Service 
Electric & Gas Company, Newark, 
N. J., reported. 

This program is supported by 12 
manufacturers, whose names are 
listed in all advertising and promo- 
tional material. It applies to table 
cookery, irons, clocks, and mixers, 
but does not include vacuum clean- 
ers, washing machines, or ironers. 
Edison Electric Institute matches 
dollars with the manufacturers in 
this promotion. 

The first National Electrical House- 
wares Week was held in December 
and four special events are included 
in the 1936 program: Electrical 
Housekeeping month in April, Elec- 
trical Wedding month in June, Elec- 
trical Buffet serving month in Octo- 
ber, and a second Electrical House- 
wares Week in December. 

The “high spots” of these concen- 
trations will be posters, Mr. Stein- 
metz said, 75,000 posters having been 
used in the December activity. The 
Institute will also supply single and 


Norway May Prohibit 
Private Advertising 


Stockholm, Sweden, March 
20.—Government monopoly of 
advertising rears its head in 
Norway. Prohibiting private 
advertising agencies and estab- 
lishment of a government ad- 
vertising bureau is being seri- 
ously considered by the work- 
ers’ party, in control of the 
Norse government. 

The proposal is to establish 
a central advertising bureau, 
presumably in Oslo, with branch 
offices in every important town 
in Norway. Advertisers are 
promised that they will be al- 
lowed to name the papers and 
other media in which their mes- 
sages will appear, but all copy, 
art and _ production details 
would be vested in this govern- 
mental bureau. 


Test Clam Market 


Fred Fear & Co., Brooklyn, N. Y., 
are running a test campaign in Los 
Angeles newspapers for Doxsee Lit- 
tle Neck clam products. Husband & 
Thomas Company, New York, are in 
charge. 


To Advertise | 
Table Linens 


for First Time 


New York, March 26.—Bridging a 
gap which has been allowed to stand 
for years, Rosemary, Ine.,_ will 
shortly begin telling readers of 
women’s and class magazines of 
table cloths and napkins which of- 
fer durability, beauty and economy. 
The advertising will carry the slo- 
gan, “Tablecraft by Rosemary.” 


The company has been a factor in 
the commercial and _ institutional 
field for many years, being widely 
known among leading hotels and 
restaurants. While it has also en- 
joyed excellent retail distribution, it 
has, in common with others in its 
specialized field, neglected to take 
its story to the public. 

The company made some startling 
discoveries in planning its advertis- 
ing. It found that, though prac- 
tically from the cradle to the grave, 
women thrill to fine linens, they 
know very little about them. 


Covers Many Sins 


Most women, it was discovered, 
use “table linen” as a generic term, 
and few know how much, if any, of 
their table wear and napkins, are 
really linen. As a result of the long 
neglect of advertisers, no _ well 
known brand name exists in the 
field. 

The aim of Rosemary advertising 
will be to establish “Tablecraft” in 
consumer consciousness and favor— 
not as a linen or a substitute for 
linen, but as a unique fabric spe- 
cifically designed and scientifically 
perfected for table cloths and nap- 
kins. Women will be told that the 
qualities they prize in fine linen— 
gleaming, unwrinkled crispness, per- 
manent finish and freedom from lint, 
ability to take many tubbings and 
come up smiling after each—are to 
be found in superlative degree and 
at low cost, in Tablecraft. 

A smart new package has been de- 
signed to supplement the advertis- 
ing. Lavenson Bureau, Philadelphia, 
is in charge. 


Joins Delineator 
Dumont C. (Duke) Mills has 
joined the Chicago office of Delinea- 
tor. He was formerly with Collier’s 
and Cosmopolitan. 


Effective coverage in this Important Dual Market 
... two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


double column newspaper mats, stick- 
ers for stationery and packages, and 
other materials. Page advertisements 
will appear in Electrical Merchandis- 
ing and Electrical Dealer before and 
after each concentration. 

The sales conference ended today. ; 
It was preceded by the first National 
Industrial Power Sales Conference. 


I. C. S. Abandons 
Use of Coupons 


International Correspondence 
Schools will conduct an institutional 
campaign in Business Week, Collier's, 
and Time, marking a departure from 
40 years of concentration on keyed 
coupon advertising. 

Paul V. Barrett, director of adver- 
tising, said the keynote will be “Mod- 
ernizing Man Power.” Executives 
will be told that modernized man 
power is as essential to successful 
business operation as modern ma- 


HEADQUARTERS fas 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN . . CHICAGO 


Indusrrial and 
Commercial 
Air Conditioning 


Residential 
Air Conditioning 


Wasn't it Paul P. Harris, the founder of 
Rotary, who first coined the phrase— 
“he profits most who serves best’? We 
believe so. No matter who the author, 
there was uttered a truism of Advertis- 
ing, if ever there was one. For thirty-five 
happy years, we have been striving to attain the reputa- 
tion of serving best. We have profited. And have placed a 


Not in Boston alone, but throughout New England, 
WBZ and WBZA regularly reach four-fifths of 
the buying power. It’s low cost selling when you 
consider the 1,156,000 reachable radio families. 


712 FEDERAL ST. 
CHICAGO 


chinery. a : : 
50,000 WATTS (iitenninimeenees oodly share of those profits back into equipment and 
bf ‘ P quip 
NBC Blue Network AW Expands Space men that help us to serve even better. These are mere 
B oO Ss T Oo N AW-Advertising, Inc., has moved words until you fest them. The phone is Harrison 3732. 
from the 18th floor of the Graybar 
Bldg., 420 Lexington Ave. New ° 
1,000 WATTS | York, to larger quarters on the 21st P & Anderson ; 
NBC Blue Network floor. 
SPRINGFIELD, MASS. 


Maury with McGraw-Hill 


Magruder G. Maury has joined the 
Washington staff of McGraw-Hill 
Publishing Company. He was for- 
merly professor in journalism and 
advertising at Boston College. 


Company 


NEWSPAPER MATRICES + STEREOTYPES + AD ELECTROS + NICKELTYPES 


Two of NBC’s Managed and Operated Stations 
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March 30, 1936 ADVERTISING AGE 
AUTOMOTIVE e e e e 
res Asm | Newspaper Lineage, 1935, by Classifications 
American Tire Guards........-.eese+seeee 8,242 . 5 
Arvin Car Heater : ‘ —— r = : 
Bar-Reinforeed Tire lea ae EE 55. 95 ¢ t oM d kr d I 
eed Prodan ences | 8 Based on 369 Papers in ities >Media Records, Inc. 
Champion Spark P lugs anna ae ai 329.465 
i 6 > « 4) , * , 
ese perme ry Tires & Tubes Lines |Ceresota Flour ....-....-+s0eeeeeeeeeeees 128,221 | Iris Coffee ... coeseeeeeeneee: - 20,934 | Mortick’s Melted NRE essennenrseenssven 14.309 
Colonial Bread ....... ‘ -eesse++ 80,419] Kellogg’s Kaffee Hag Coffee. . ianbee 135,759 a alte i ° . 
Cuno Fier ....0++- ejadehel lh ebay ema dns o-oo) eet dllatehcitali aedaah ehhh a da 38,606 Drakes Cake ....... nex ee cecceccscce 286,567 | Kemnay Coffee ....... Ey ree es er 9.847 | Martinelli’s Cider ... bie iameietied 2,813 
Doles BAWey -roeresecscessoeres Bee PEtEE ens eneesenesievactssieteneeoessaee 24.006 Dromedary Ginger Mix... seas nadavuns ‘ 3,007 | Kenny's Prods. .. ae -eeeeeeeee 10,595 | Mountain Valley Mineral Water.«...... . 77,539 
DEANS TEED se scccrneserorserccerssss 87.28% Seep —_ pepe Duff’s Mixes ......... .s.-++ 19,724] La Touraine Coffee wae ts 9,954 | Phillips Tomato Juice...... P Bee 8,401 
Pisher BOdles .cccsccccccvccccccccscccces 1,073,339 Federal aad aia : teats ina Mine, ... Binds ae 53.595 |Liptons Tea ..... "116.008 | Saratoga Mineral Waters rT . 2 183 
Siull Big. COMBGRT...ccccccccvccccesesss 1,020 Firestone Serer rr 1 908.006 a. oak... aaa & & Gite... 122017 | Stillicious Chocolate ... ec) 6.373 
Libby-Owens-Ferd Safety Glass. 2 SORA TEE sershanservnns poy Fisher's Flour ......- , F 26,929 | Maxwell House Coffee . ... 223,485 | Sunsweet Prune Juice .. : end 12,929 
Mellinger, D. T..... peneveseyres apored vue e we eae an ' 195.03 | ptcke Pie Crut....... 1,616 | McCormick’s Banquet Tea... _... 47.866 | Venessa Mineral Water Nees 972 
Power Beal ...--..+-. BP i eat dahid fetes Caine ras pete: — we 6 Tae } “9 Freihofer’s Bread . . 75,261 | Nash’s Coffee ..... P ‘ .. 61,877 | Vichy Celestins ......... ‘ .. 89,661 
Ppurcister OF Pier... 3.008 | Goatyear . 59 |Globe Biscuit Flour... . 18,893 | Norwood Coffee .... 28,202 — 
Richfleld Eagle Batteries : — a Springtiol a an Globe Mills Flour.. 39,067 | Postum ..... ape . 899,972 Total, Miscellaneous ..... 280,136 
Scientific Laboratory ............- 3.5 er rr si 21,346 | |, - in he 29.516 sMeeen Callen 3 26.362 
Sesled Power Preducts...........s.0s000s 111,913 | MeClaren Tires .. ved ao a — oe "on 107 teal Tea eee 30 565 | Cereals & Breakfast Foods Lines 
Stransky Mfg. Company Products........ 2,694 | Mohawk .......++.- 7,16 Gold Medal Flour... 45.914 | Rounds Cocos .... ; ' 1.188 | Albers Cereals ........ : 13.408 
Thermoid Brake Linings nih hai hic Be ca 14,878 | Peanayirante 13,006 Hathaway's Bread .. ; 77,895 | Salada Tea ...... ‘ 817,643 | Carnation Wheat ....... ; ay 12,608 
Vacu-Matie ee vate 260 | Se iberling : haan Pompe Hathaway's Rs oe a ene eseuenae 9,048 | Sanka Coffee .. Pane ‘ ; 239,873 | Cream of Wheat ...... : 30,120 
Weed a CHAN. 222.--seeeereevevens 00,008 | U. &. Tires... OT tees Wee 5.6... eae _.... 66,731 | Schilling’s Coffee .........-.-sseeseeeees 94,381 | Dinamite ...... ap 3,876 
Willard BOOS oo ses 00. andl a ! . > og7 | Hetty yer’s Brownie Mix . 21,097] Schilling’s Tea ... 17,668 | Swarfies ........ se 2,876 
a | a, Tee o Te mein stodgy snc (heweee : 101,703 | Seven Day Coffee sick can . 1,708 | Fig and Bran F lakes : 5.701 
Total, Parts and Accessories....... 1,953,065 | Trucks & Tractors Lines Horowitz-Margareten Matzohs 37 | Tea Market Expansion Bureau ; . 2,986 | General Foods Cereals , 22,608 
— ” = Hostess Cake ...... es 173,191 | Tender Leaf Tea..... ; 179.418 | Grape Nuts ........ ‘ : 630,693 
Passenger Cars (New) Lines Allis Chalmers Tractors 13,499 Ivins Crackers ...... . ° ‘ 16,390 | Tree Tee ..csces = S . 13,496 | Grape Nuts Flakes 476,660 
RPP eRe rere tere ra eeuases sweeeree 468,045 | Caterpillar Tractor 38-818 | Jenny Wren Gingy Cake Mix White Rose Tea ...... 69,409 |H. O. Oats ....... 121,884 
OOP ees en ere Perey Eee 7,111 Chevrolet Trucks Jif chlale 909,561 K. C. Baking Powder.. ——- | Hecker's Cream Farina . 83,410 
LM Gosden aire cueseaneennnwenawres 4,786 | Covered Wagon Trailer. . 5,805 Keebler Crackers ........ finan’ Total, Coffee & Tea 6,587,048 | Heinz Breakfast Wheat re 7,532 
BIE cK icapords serene cosceevecsns sense . 2,314,962 Diamond T ........--- a 506 Langendorf Baking Co...... ‘ ... 69,694 Seft Drinks Li Heinz ¢ ereals: evbekiesebebeedéctuassesens 14.708 
RRMRMMMERE. 6 o.oo oe owdoneeiaaceeed 8,850 | Dodge Trucks .......... tees 669.112 | Loose Wiles Sunshine Crackers 251,390 | Soft Drin ines | Heinz Rice Flakes sSéikeanteveds 26,519 
MS ca icanaatiabus vedvvess ria tees 81,173 | Federal Trucks ....---.-...-+-.-- -» 3,776 | Merita Bread & Cake ..... . 201,364] Baker’s Root Beer Extract... ceoee 2,046 | Kellogg’s AM Bran’ .....0..c0eecceeeeess 986,788 
Cadilise-Lee Balle .......0cssevcenccereers 906.1ep | Pere THUR «2+. -000000008:- 1,641,816 | National Biscuit Co. ......... 330,978 | Billy Baxter Bev........ eo .. 2,498 | Kellogg's Cereals ..... 51,291 
Cadillac-La Salle-Fleetwood ........ 41,844 | Fordson Tractor ..--...- : 964 | Occident Bread .........+++ : 23,511 | Bireley’s Orangeade .... , .. 24,727 | Kellogg's Corn Flakes . seeeeee 662 453 
Cadillae-La Salle-Oldsmobile ...........-+- 5,538 | Fruehauf Trailers .ssceeeseceessssceseres 3,381] ymar Bread ..........-0+000: ; : 34.978 | Blatz Beverages .......- ; : : 2,449 | Kellogg's Pep ....... ve. 47.728 
PS ee Se ers rere 6,617,292 | General Motors Trucks. . 49S pt Omar Wonder Flour.........-. ; ...+ 11,294] Blatz White Soda........ ee , 283 | Kellogg's Rice Krispies RPMI RL EN TAT, 627,752 
Crnsreink. Dia ocicc csc cccccsaxesees 9,489 International Trucks ts 2n4 SN eee , Borden’s Mission Orange Drink wi 6.863 Kellogg's Wheat Krispies Jocie ae 905.636 
Chrysler wccccccccccccvcccsseseseses . 2,004,030 Met ormick- Deering eeeat* is ~ Ower’s Laxative Health Bread Canada Dry Beverages......... 632,152 | Kellogg's Whole Wheat Biscuit . 21,273 
Chrysler Motors Institutional............. 255,295 | Reo Trucks .........-.+.. 42.126 | pinsbury’s Best Flour....... Canada Dry Ginger Ale........ soos 287,814 | Kinder-Gruel ..... Leseee 6,204 
Chrysler-Plymouth  ...scccccoess enenwees 145.945 Schult’s Trailer ..... ge al ort Pillsbury’s Sno-Sheen Cake F lour Canada Dry Sparkling Water............. 48,327 | Krusty Bran Seka dscnetavexen 13,467 
ee REP Pe errr torr Tere 48,737 | Silver Dome Trailer Coach... 1,941 | presto Flour ......++---eee: Chelmsford Beverages... seeesee 26,476 | Malt-O-Meal ne ee ; VRS 5.660 
i MR pe FOS peor oi ERs . 1,242,442 | White Trucks ........... 11,403 | Rice’s Bread & Cake......... Clicquot Club  Beverages.. _ sess. see $21,878 | Pearls of Wheat . Sera 
De Boto-Plymowth ...ccccvcccvccvccsecese 72.969 WAYS ca ceeseeeeccecers RP CORE See Tee eRe 5,261 Rumford Baking Powder..... es ee 653, Pettijohn’s Cereal : 33,958 
DO iC cxucedssxensseecrascan ks 2,599,389 Pe sa sare Re-ErIGW ccccccccsesvcseece og NY Preece Tree a 6 Post 8 Cereals ee eve rey re.858 
Dodge-Plymouth ..........-.seeee: .... 821,404 | Total, Trucks & Tractors -3,946,070 | schilling’s Baking Powder. 4% Perfect Mixer........ 1,152 | Post’s 40% Bran Flakes Aa EY 100,220 
Wee... dhneeteseousessacvsee a aewevenshe we 7,862,205 — | Softasilk ..eeeeeceeeeeeee Great Bear Beverages..... ‘ia 4. B40 1 Guaker Creede. 2.0. ccc cccccsvcceveeess ve 73,511 
Serer Tete ere 175,415 Miscellaneous Lines Spaulding Bread & Cake High Rock Pale Dry Ginger Ale 23,018 | Quaker Oats ..... temas Pe ee 93,749 
General Motors Institutional............... 1,065,414 | DuPont Five Star Anti-Freeze............ 45.378 | Sperry Drifted Snow..... Hoffman's Beverages 110,048 | Quaker Oats Cereals eee Tee eeree TT ‘ 661,594 
ee EP FETT TT CTA TEC TEST CCRT TEE 665,414 | DuPont Zerone ....ccccccssccvsccsevereces 131,636 | Sunfed Flour ......... ; Kool-Aid ..... am 79,428 | Quaker Whole Wheat Biset uits aE TTS TRMEF 47,648 
eS rere rer eres Evr Klean Straw Seat Pads............ : 1.444] Swansdown Cake Flour...... Mission Orange Drink 10,150 | Quick Quaker Oats .... ia ai arbeats pated he 140,264 
Hudson Terraplane 3 | Eveready Prestone .........essccsccesesses 285,098 | Town Talk Prods.... : ‘ Nehi Beverages jag 3,341 | Raisin Bran Cereal se eseees ed neh _13.48 
DEES: ik ccindees teeters ser veneebansanse 356,613 | Goodrich Products ............ ‘i 181,387 | Virginia Sweet Pancake Flour............. Nu Grape ...... . Labewnet saekaeanaes 2,327 | Ralston Whole Wheat Cereals ........... 241,665 
ee STOTT CPECT TCT ORET TORT ..1,023,008 | Harley Davidson Motorcycle...........-- bs 3.771] Ward’s Bread & Cake... Orange Crush : 11,610 | Rippled Wheat ......cccccrccccceee ua 258,014 
ee eer rr rrr rcs rr cccccccccs OUR, GBO | Mobil WreeBone ....cccccccccscccscccccves 8,925 | Williams Bread & Cake......... ees Par-T-Pak Ginger Ale 26,260 | Shredded Wheat ........ Lone ktaaeeated 1,166,252 
WAM 2 cc ening ot Asdnd ERODE aKEE OSS LEDER 715,210 |N. P. Mfg. Company............. paces 340 | Wonder Bread ......... bt reese . 926,609] Pepper, Dr. ...... Pee Sanwa 217,723 pnw ae err ye Snare bem wtettadokeas Ee 
I os ae ioe hha bareengutesn ba beeen 1,247,244 | Super Pyro Anti-Freeze.............++++-- 180,497 ———— | Pepsi-Cola ........ eo ai oink : ; 8.314 TE TNE kg iwc ec ccvsderdnserneensuces - 
Nash-Lafayette ..cccccccccccccccssccccece 114,938 | Thermo Royal Anti-Freeze..............- 76,869 Total, Baking Products..... ae .6,711,439 | Poland Water ........ ; . 1. BGS LWRORCERA cc cccccccccrcccoessonseeses a 
OLE Ae TE EE TE eT 1.677.767 | Union Oil Top Kit.......... eer ee 2,783 con aT Lines Puritan Root Beer ery hss gorck 1,835 | Wheaties ...... 0 cece cece cence eereraceveee er 
pT POOP ETT Tee PET eee TCT TES 846,370 | X Radiator Products ................0065 : 2,097 offee ea 4 A it ae ea Eat neoi : MU GUID fo co pence y ines Kea cansikienaealxens a 
ee Se. , cceekh ine Ceaw eee Kee se SRSS 108,165 ——_—— Admiration Coffee ...... se ee heck bh a pe Ly kerr rrr re rr ae 24, TEL 1 ZO cccccccccccccscccccccerecccesesevesenes 3,095 
PE gc ccecacsnnecdeseesesesiure siete 3,905,870 Total, Miscellaneous ........--6+-eeee0s 920,225 | Ben Hur Coffee ....... : ccance SERRE Piatian WAR oie ccsccccs y .. 15.633 — 
POMLIAC cece ee ee ee ree eee e ree eeeeneennerees 3,156,895 ecmemcer TG TE TOM 65600 noes ieee heeke wank se COE TTRS-AGS ciccccicsccnecns ‘ . 4,933 Total, Cereals & Breakfast Foods........ 7,798,449 
ROO ccccssccccccvovcevvsccesevessesecsose 177,969 Total, Automotive ...ccccscssecsoccccel 58,202,000 | Boscul Coffee ......... : e eee ll er j ‘ caee Bee Condiments Lines 
Studebaker  ....-eeeeeeeeeeeeeeneeeeeeeees 1,532,237 Butternut Coffee ae ee Perera .. a el rrr er ae 
Terraplane .....ceececcsecceesrsereeeenees 915,712 GROCERIES er We On OR cc caccseni cee rere: fe ee eee — — bene eeweeen erences beped 
WIGS cvcccccccccresvececccseseasecnsene 97,399 | Baking Products Lines {Canova Coffee .........- : Sas Sed 15,568 ~——~ | Angostura ers ... Be Cai a rail ars 5. 
: Arm & Hammer Baking Soda.... : 36,870 | Chase & Sanborn Coffee..... Ciaitens 1,728,293 i a eee rere ag Vanilla .oce:- inkneeake caeeewkaes ae 
Total, Passenger Cars (New).......+++ 44,866,293 Sook Seiten Mandkiee We cs dxcescx es 443.470 | Duncan Coffee Co...... i : ’ _ 29 847 eneas +. Bells Seasoning ..... POS eee eae’ “ 
tS Seen tani SERS aman 138,334 | Edward’s Dependable Coffee......... .. 10.384 seceded nes | Best Foods Mayonnaise ............-.+++ 206,,6¢ 
Passenger Cars (Used) Lines | piue Ribbon et tS aes 53,413 | Folgers Coffee .......... ; sees. 231,689] Borden’s Chocolate Malted Milk..... F 8,418 | Blue Label Ketchup ........-+--+seseees ye 
‘hey 1,073,108 | Bond Bread ........-ecececseeserens _... $880,638 |G. Washington Coffee...... Pe here 185 | Blue Label Tomato Juice Cocktail........ 7,973 | Bucket Syrup eeseeccceress cee nnn eeaneeee 9.48 
COTE. eee reses ep ceneneilesncesaxs bad Al . senaits 512 | Ghirardelli’s Chocolate ...........+-ssee0 93,942 | Campbell’s Tomato Juice............ e.ee 6,102 | Burtons Vanilla .... eee e reer cece ee eeeees 3,127 
+07 IE laid nee aided peace ee as San "99,335 | G T 1.570 | Dari-Rict CAURES GM GHG covsessconensescsssryees .. 23,380 
RR oo ied Soh t Oh ee ee eae 2.918 | Brown’s Saltine Flakes ........ Se RnR i Tea 99,335 Good Brand ‘Tea. rer ‘ ‘ ees 57 ar som Coco eee Renereerneeuneeenees es A ‘ : 
—|Calumet Baking Powder.............- .. .1,053,793 Hills Bros. Coffee... reery 993,080 | Dole Pineapple Juice po eeecccersceneeveere ae (€ ontinuecd on Page 94) 
Total Passenger Cars (Used)...........2,110,477 ] Centennial Flour ........-...--. 16,326 | India Tea wee weet e ee eeeee 96,414] Heinz Tomato Juice......-..-.+.e.seeeees 73,240 


ON THE MAP IN A BIG WAY 


MICHIGANS 
OTHER 


DETROIT 


AT SURPRISINGLY LOW COST | 


Michigan's other Detroit . . . the central portion of the 
state, which contains America’s most active and highest 
paid industrial area .. . can be covered with the eight 
Booth Newspapers at surprisingly low cost. 


You must use Booth Newspapers to cover your 
Michigan market outside of Detroit. A study of coverage 
and costs will soon show you why this is true. Cash in on this 
active, up-trend market with an early schedule. 


WRITE FOR THIS NEW DATA BOOK 


Very little small print and not too many 
statistics. You'll find it an interesting presen- 
tation of a desirable market and the one 
and only economical way of covering it. 


NEW YORK: CHICAGO: 
l. A. Klein, 50 East 42nd Street John E. Lutz, 180 North Michigan Avenue 


THE GRAND RAPIDS PRESS + THE FLINT JOURNAL « THE SAGINAW DAILY NEWS + THE KALAMAZOO GAZETTE 


-ateparentaee CITIZEN PATRIOT ¢ THE BAY cry cng ¢ THE MUSKEGON CHRONICLE ¢ THE ANN ARBOR DAILY NEWS © 
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ADVERTISING AGE 


March 30, 


(Continued from Page 23) 


California Home Brand Prods 
Carey's Salt 

Derby Mustard 
Diamond Crystal Salt 
Dixie Crystals Sugar 
Domino Sugar 

Domino Syrup 

Durkee’s Prods 

Franklin Sugar 
Gebhardt’s Chili Powder 
Golden Biossom Honey 
Grandma's Molasses 
Green Kibbon Flavors 


Getews BOE cocsccccccccescssecocese 


Heinz Beefsteak Sauce F 
Heinz Condiments .........- eecvecces 


Heinz Fresh Cucumber Pickle ............ 
Heinz Tomato Ketchup ..........+eseeeees 
WHEE cdvadnbesiossctoccoeeecesee’ 


Hellmann's Mayonnaise 


Highland Maple Syrup ...... saeme he 


Imperial Sugar 

Ivanhoe Mayonnaise 

Jack Frost Sugar 

Jelke’s Good Luck Salad Dressing 
Kraft Miracle Whip 

Lake Shore Honey 

Lea & Perrins Sauce 


Ph PE caccdu dine sessenseoevesxase ee 


Mastermixt Salad Dressing ...... 


McCormicks Bee Brand Black Pepper 
MecCormicks Bee Brand Cinnamon ..... 


McCormicks Bee Brand Mayonnaise 
McCormicks Bee Brand Mustard 
McCormicks Bee Brand Condiments 
McCormicks Bee Brand Vanilla 


Morton Salt .... pane hh Rk eae 


Myles Salt ..... 


Nalley’s Mayonnaise Salad Dressing 
Oriental Show-You Sauce ............6-- 
PE ccc cea bieeceD et seaesnyber nen 
Pennant Syrup ieetetees ce resasaeeens 


eee -Dee-nees DN own cccde seocses 


| eee rr 
"| ar 


Schillings Extracts biveeuse as 


CD occ ic cweeeseereceu ees dees 
Beiaer’s Catsup .cccccccvcsccevcseces ‘ 
CE (no vccncccasentensedeeneenns 
Me Scicnk thse ctasearenseweieoans 


Sunny Cane Sugar ............ 


Se ED NED bc cciccccccerecctacenene 
Weeees DEnIs BPM occ cicsccccscccaceses 
SN RE Vidaaeoen can jntieasaeeoaee 

MUONS OME ciccccccccsvenccsoscesecces 


Dotal, Com@imemts .occccccccvcsscccesess 


Abbott's Ice Cream 


Bordens Condensed Milk 
Bordens Evaporated Milk 


Dixie Oleomargarine 


Durkee’s Troco Oleomargarine . 


Furnas Ice Cream 


ae Oe OTe 
te 


Golden State Dairy Products 
Hood’s Ice Cream 


Hydrox Ice Cream 


~ 


Land-O-Lakes Butter 
Meadow Gold Products 
Metzger’s Dairy roducts .. 


Philadelphia Dairy 


Sanitary Farms Dairy Pr 
Schlossers Dairy l’roducts . 
Sharpless Ice Cream .........csccceceveces 
Sheffield Farms Milk 
Southern Dairies Ice Cream 
Southern Dairies Milk 
Southern Dairies Co 
Sunfreeze Ice Cream 


Just published—new book by John Caples, 
executive of BBDO, Inc., large N. Y. Ad- 
vertising Agency. Tells just HOW to get 
best results from direct mail, radio, premi- 
ums, coupons, contests. Also tells results of 
$10,000,000 spent in testing what Ads, 
Headlines, Appeals, Copy, etc., get quickest 
results. Bruce Barton in Foreword says, 
“Book tells how advertisers have dealt with 
present day public mind to produce imme- 
diate sales.” 281 pages, 68 full page illus- 
trations. Tear out this ad now. 
name, address, business connection 
margin and mail to Harper & Brothers, 
Dept. A, 49 East 33rd St., New York City. 
Book will be sent by return mail. Pay post- 
man $3 plus few cents postage. Or send $3 
with order and save postage. Money back 
in 10 days if you are not delighted. 


Supplee Ice Cream 


Swift’s Brookfield Butter 
Swift & Co., Dairy Products 
Sylvan Seal Milk 
Sylvan Seal Dairy Products 
Telling’s Ice Cream 


Total, Dairy Products.............+..+.-3,918,932 


Disinfectants & Exterminators 
Acme Chlorinated Lime .. 
Aeroxen Fly Ribbon 
Apex Moth Products 


Gator Roach Hives 
Kellogg's Ant Paste 


McCormick's Bee Brand Insect Products.... 


KPO serves not only northern California 
but leaps the mountains to Nevada, Idaho 
and Oregon, giving spot and local adver- 
tisers a plus that spells added sales impetus. 


PO 


50,000 WATTS 


NBC Pacific Coast Red Network 


SAN FRANCISCO 
One of NBC’s Managed and Operated Stations 


Total, Disinfectants 


Meat & Fish 


Armour Meat Products 
Arpeako Meat Products 


‘Newspaper Lineage, 1935, by 
Classifications 


] One Spot Flea Killer ......... 4.338 
Peterman’s Exterminators ..... ‘ seseee 98,646 
Shell Fly Spray 1,691 
Baeltt Fell ..cccses ; 1,299 
Stearn’s Electric Paste ......-sccccees ae 34,608 
erro Roach & Ant Killer.... ‘ 19,838 
EE <ivascnéseakiuneceds 11,910 
Tree Tanglefoot 3,900 


& Exterminators.... 756,906 


Lines 


382.975 


ins oo euaknceniddtan:, a 


Booth’s Fish Products ‘ 14,714 
Breast O’Chicken Tuna ........+--+e+s000e8 121,240 
| Chicken of the Sea Tuna .... ; sees 102,035 
Chatka Fish Products picbiwedawnt 18,097 
Cudahy Packing Co., Meat Products....... 115,679 
Rede Diese PPOGES. occ cvaceccvvcdccvcsss 48,870 
Durr’s Meat Products .....cccccccccsscece 16,569 
Geisha Fish Products ...ccccccccccccecsce 20,375 
Gorton’s Fish Products . , ; 180,639 
Hygrade Meat Products cme 40.502 
Namco Crabmeat oe Leth ines ounneree 9,558 
National Live Stock & Meat Board........ 206,275 
Norwegian Sardines eieaexs er 20.126 
Oyster Institute of No. America .......... 24,196 
Pioneer Clams peeaens Fre : 14,931 
Prudence Meat Products . To yaaa ne 46.354 
Se: DEE, occas ekeectdnsecdeesieeet 31,353 
Richardson & Robbins Chicken ............ 3,260 
Sankura Japanese Crabmeat .... seca cexe 2,683 
Swift's Meat Products 5 baci .. 210,862 
Three Diamond Fancy Crabmeat ............ 18,214 
Vogt’s Meat Products ........... SeRsan ens 40.059 
White Bar Tune Fi oc vccvvccivsessevccs 194,518 
Total, Meats & Fish .... canasenae 1,947,350 
Soaps & Cleansers Lines 
Absorene ; £ceeb eeene re 21.596 
SED. Si-ncbees dens 583008 a0anee ane eek ee 19.958 
Sees © PUOMOES ccccccccvccesnessccoss - 18,193 
PE scutc rnin dactevkshedbhdtsseense ahead 565,379 
Pc uiceratcesds eetetaebn eek ahakds 5.842 
CE Uiecctiinsh plahiediw sae oeseannes 128,549 
EE cbs ae Keh Cenk eehe oeEAETRRAR EES HERS 46,802 
EE | cnet edthasrnteeeeeheukes 5,012 
DE scievépetiwlsseennrtibiske encoun ves 10,483 
DE tciteuheunckenhdc4uhbbe>suebondeses 39,244 
ae ee aoe a 22,268 


Chick Chick & Magic Wand Easter Egg Dyes 12,518 


SN newpeth pee tkewede tboiees eCuanbweens 668,452 
SED nchdeecdeakisbantesesssekeeesdad ee 
SN hac Linn iiss eek oo MRE se STk eb eo ee kee 340,217 
Colgate-Palmolive-Peet Products ........... 90.567 
Color Shine Shoe Dressing............... ‘ 7,582 
SEG) SRE SE EN nec dvscdbavewidccwes 256,873 
eer ok cues scehhaenssaseaea vous 37,909 
SE EEN GN WHEE ok ci ccsccescceceeses 38,176 
SD icant heeeseusisacanecveevendesions 2,252 
i Ct EE hosnnesivcncanssaenvabcens 8,908 
I NINES fas ord Kis ts 9:d0.XE de RE KOR COD 11,220 
OR a ee 38,029 
COPRAMR TBIVOE PONE 2 iccccciccscececssececs 9,077 
Gottschalk’s Bronze Ball ................. 1,547 
SRE BEN Oy. 6664 606 cro nee sees Sekunre 4,653 
PPT rey cr tree Te 15,502 
baths oe tesctiacdauedhs east anes 6,090 
OOD ccicaines cecceancneses serece 1,030 
Re chRNavhesk kasd cass riboesssewns 22,159 
i SE sci cebae sada censeeereeawed ° 44,099 
TE <ciete srr kee bok wens RAG) OES ERE eS 141,463 
a Ee eee erry Tre 18,710 
PED ccovensvtsdd ohaS U4 CERO S SE8s0kCO rs 1,632 
Peano © GOR CUIDG cincddcicccccntencnes 5,082 
IE © NOE os cencestseravevanee os 5,522 
eg Serr ee ee ee ee Cre 2,67 
SEE EEE o's 0'6:45944 5004 o0eS cae es OEnS 138,184 
PED bc 6bhU6 500 cne60680503 5 600Keu soecee 4,314 
Kristee Chemical Sponge .................- 1,200 
Kutol Wallpaper Cleaner .....cccccccscs . 2,390 
OE 55054455 Seenen es een Kaunas vende 91,861 
i OD CUE: 6.54504056-000vadesbeoenee 263,870 
EE Re ROT et eee e roe eee 45,949 
ee eee OE eae kc cv nb teegsensaecaGa ° 1,356 
men EO: PONE fikic cies cceedcaevas 144,435 
BME PUR 5 nV dsb e scenes dia keek’ seeeenns 1,858,780 
Magic Washer Soap Powder ............... 9,683 
nS OMEN 557 ch asdee creas axasaeaseure 5,529 
0 SEE Pee ee Tee Tee ee ren rete Tee 23.568 
ON ccseuntSdaGis cvpnseceseannsevaccened 29,749 
ee SME. Sioa uy ceskscaSwebenon kaates 16,767 
See DE vc awkkcaneves sea 0ee boa es 9,894 
yg a eer pAdiVereweuae 20,483 
Octagon Soap Chips ........ chee ed ane ees ; 2,059 
Old Dutch Cleanser oc .cccccccvcccess cocee 299,468 
Old English Products .......... resenuesties 34.506 
Old English Wax ..........+. ieee eocceee 14,869 
CME ee deGcnch bak iineheusehs bceceseeabeae 4,734 
Pe SD ada peswreurneessauteceedenagan 45,223 
NEE AAs ecb etebcbbasaareeees ieevenaus 1,827,329 
a ae en: civeeedyeakensecusdbe based 167,192 
PPD coca K ES ee be Cader hs bem eekeNeneas 13,600 
SUD etbtcsdc dead icns cosuudenaxetaeee re 1,554 
Procter & Gamble Products............... 167,025 
PORN £0d0ds5cnk464Ktsensaees st Ceaede’s ® 4,722 
ee ere er re 22,866 
BE NED ca cedce deccvewcenecees 4,815 
MY BRAKRICRAG dS ON056h 55 VO RTEK ES ROAD 1,280 
RNS pu anttinae se GOCE GRC Sede Diae kd Oe Oaes 16,340 
SE cc eRELE Ske 04k Sear ese Tae ache eas 7,882 
ce, STEEL OEE EE TOC Pee re 2,703,198 
RAR Cet er ee err ee ee - 70,128 
Ue bc nk 5b4b58 00800 505500005 Ccceeeats 8.356 
Sh ee CED circ ankvecescackésacess 1,693 
Mees SUMING POLE onic ks csccsevecntsics 1,898 
0 RED es eee nee Ree 76,637 
RE ee ee ee ee eee 811,013 
WU ha ok va Wa bases. cack Wie vle eae Baawaece 3,452 
Seer Pak Weel BOW oc iccvcisveviccsecce 19,646 
OM pawn Scan eadiasn chee ane 1,085 
PSP aN C55. soe 05 a shee es Oe ne ue weed bs 208 
IO ROMMNND Si-wed scab s0a)dee0bncedees 68,637 
SE SMU “ai cinle 0 vid gdb 5-6 tinea bdo oR aed ont 515,207 
CN 5 5s cbs URN ENS.C REALS EAD Recah’ 41,669 
Die BC: GraGhncdndad . nakiabaodaies bat 8,403 
PUN oEGL cea as ke Maken bo 6a een onpesne - 492,054 
Tip-Z-Top Safety Cleaner ...........ce00. 7,074 
Twenty Mule Team Borax Soap Chips ...... 1,279 
Union Home Cleaning Outfit........ beapue ° 6,542 
ee MNS ss 50 ob 50-60 ¥:000.03.9840040% 1,183 
OUR MSU GGUS WEE oi. cies ciccceccces 26,280 
a I ow a sew de. Kicnegia sacs’ 55,030 
White King Granulated Soap ............. 72,254 
White King Laundry Soap ............... 29,276 
bo IRI OCS TNT OO a eee 40,944 
NENA © WAVE FOUN hiiciccesevescedecss 2,859 
ED SUN bw idan dn0secevccknwscecad 66,468 
Total, Soaps & Cleansers .............. 13,687,789 
Miscellaneous Lines 
i rr 9,091 
American Beauty Macaroni Products........ 14,371 
i es <ieees 45,015 
Atwood Grapefruit ................ seecves 20,091 


B & M Products 
Bakers Cocoanut 


Baker's Pure Food Colors .. 


ce eccccesecccccceces 55,424 
sees 27,881 


EVEN aay hee eso 2 
Battle Creek Health Food ........... eeRenae eas 
OOD SENN MOUND no 5500806000 60k 00 cocsoe 625,466 
Besch-Nut Products ......ccccccccee oe6avs 3,569 
Pee OWIND 5.555440 40 0b 00k vicce secbens 3,277 
Birds Eye Frosted Foods ...........ccccec5 48,440 
eee SPONGE: NE os den cacedevesssecsen, . 1,015 
Bee GOOKS Grapelewlt oo ccs cviacccccecccce 4,107 
conten dblpiiegressMbcsict... .. MELEE ERE en - 19,466 
Blue Goose Peaches ........ CSOenbedeSOADES 3,015 
Blue Goose Potatoes ........ccccccccccccce 4.338 
See SEOUND OBGMONS ovis so cau ecine cccscuas 16,352 


Blue Goose Tomatoes . 


AOVeuRb SS Ghee erry 1,117 


Blue Plate Food Products.............+..- P ee ee ee ee egcernaete a aaie 
Blue Ribbon Bouillon Cubes .......... xe 3,785 | Phillips Spaghetti 

Blue Ribbon Malt ...... . 185.104 | Quaker Quick Milk Macaroni iunae 
ee FORGE sccevesvsves ‘ a erat deh 8.131 | Katliff’s Gold Medal Chili Con Carne.. 
NN is cinadadienheeude~ ss = : : 65,104 | Red Top Malt Syrup : 

Brazil Nut Assn. ...... . 40,586 | Richardson & Robbins Chicken Broth 
Broadcast Spaghetti Meat . 10.095 | Richardson & Robbins Products ......... 
Brown Beauty Beans ....... . 28,771 | Richardson & Robbins lum Pudding 
Burnetts Ready Mix ..... , 14.706 | Rounds Steamed Pudding ............. 
ees DONE: caccancaneess: - .... 27,087 | Royal Desserts ..... . 

California Home Brand Products yi 16,658 | 8 & W Products 

Calif. Retail Groce. & Merch. Assn 3,130 | Schillings Colors 

Campbell's Soups .......... 102,485 | Snowdrift 

Canned Hawaiian Pineapple ; . 109,996 | Southern Rice Industry : 

| CAS RRR SCE Sarena tie 146.028 | Standard Oil Household Products 

OE ee ee ee ; é 7.944 | Steero Bouillon Cubes 

College Inn Products ..... 8.189 | Stokelys Baby Food 

CORINNNS : oik. cas <cdenede’ : .. 17,862 | Sunkist Fruits 

REESE E EE rere ; coencwe TRS BIG DEO FOE ccc cdsnccsicccsnisccneccsonvsroes 
Crosse & Blackwell Products - . 16,338 | Swansdown Tints : 

Cudahy Packing Co. Miscellaneous Products. 4.773 | Swifts Jewel Shortening 

Del Monte Products .... ee 182,199 | Underwood Clam Chowder 

Durkee oe Cltes Preis AMORAS «...ocacccvcccsccccove 


Eatmor Cranberries : : Aah Walker’s Austex Products .......ccccescess 
Florida Fruits ...... cecccneeuceseseees 41,634 | Washington Apples Feet eee e ee eeees 
Florida Grapefruit .... por Asap 51.244 | Wesson Oil & Snowdrift ..............244- 
Florida Oranges ....... nideanweeds j 35,797 | White House Rice . 

Florida Tangerines .... Leica ' . 52,519 | Yakima Peaches 

Re tr Lenwinwe Gawnes 35 403 

Franco-American Spaghetti pede oe 2,508 Total, Miscellaneous 

Freezo = 5.015 Total, Groceries 

Fuji Products ...... ee 4,904 TOBACCO 

Gebhardts Chili Con Carne cane rcas 12,269 Cigars 

Gebhardts Sandwich Spread ................ 7.044 

CE toss cap che one ewk be wes 3.234 | Admiration theese eeeees 
General Foods Products ......... eeteis 4.997 | Alles Fisher No. 63 ..........ccceccscesees 
Gerber’s Baby Foods ..................- . 10,057 | Bayuk ee test seeeeserees , 
Globe A-1 Macaroni Products ...... Oe Nels 6,296 | Blackstone .........ccccccsccccccece ecesce 
Globe Mills Products ............. veceeees 12,877 | Cigar Makers’ Federation 

i I Cabs ca weed deeds bee REM ORS 6,201 | Dexter ..... ree Frente ene e enews 
NN POF REPEC CC eT OT ee ‘a 5,396 | Dutch Masters Totten eee eee sees eene : 
Hartley’s Marmalade & Jams ...........  eemen t mOwim Cigar CO. 2.5500. cc ccanecess ee 
Heinz Baby Foods .............sceeeceees 44,040 | El Producto ....... ses sseeeeeeeeeeeeeeees 
Heinz Baked Beans ................- wees 228,778 | EL Roi Tan «02.0... eee e cece cece ee eee ee 
nn. wg conse seaeabesents 15,981 | Emerson .......---0-eseceeeceeereneeeeees 
Heinz Mince Meat ...... Sh Et a cn RS 4,779 1 Fe De Mela 2c ccvcscscccvcccecsevnces R 
Heinz Peanut Butter tievaarercunbesee 2,902 | Garcia Grande ........ tet eeeeroresesereee 
Heinz Miscellaneous Products .............. 665,788 | Girard ..... 06. eee e eee e eee eee ee eee eees 
TN nv c'v cs edrn nena cebedeaawhsraddé 709,611 | Harvester ...... Het teeeereeeeseesseees 
OE I Oar 44,070 |F- Ae seer eee eens beeen nent eee ees 
Hip-O-Lite Marshmallow Creme ............ 3,386 | John Ruskin ...........sseeseecececcnnees . 
Hormel Chili Con Carne .....0..ccccvecsse 10,061 | King Edward ............seseeeeeeenes tee 
SRNONE MNEN h.55.5chc ker recseosesesvennees 137,217 | La Azora ........ Fete e eee t teeter eens 
REPRESSES es eee ERC RIION 5,666 | Ua Fendrich .......... eee 
Jello Ice Cream Powder ........cccccccecce AO GID TED FOURG oicisseederscccevsovssccssvecs ° 
Jell Well & Jiffy Lou .........c.cccececes 149.061 i MO av coveedaneiewaciensaee Pere Te Ty 


a 15,903 NG Ghy teeta eth ie ck eG cone ae eeeceeeee 
Knox Gelatine 


SN MOE Web dadsd sadGcia din Fedcnsnedecie 12,870 | POrtina ...... eee e cece ee eeeeeeeneeeeeeees ° 
EE accu caencssasvenkessicaSeeaareiaeus 11,690 | Quincy ...--..-...seeeeeeereeereeeeserees , 
Rae Che Chew MEMO ooncciccccccocccdiacccs 2.450 SE POP AP ee Oe ee ee eco 
La Choy Products .........cccccccceccccece 6,001 | Seidenberg & Co., B.......ccccccccccvces +e 
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PE PN Sind Cabuebickesctue<scee 9,983 (Continued on Page 25) 


Mower Marshmallow Flu? 
Durkee’s Products .... naked 


Van Camp's Chili Con Carne .. 
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THE STEVENS 


WORLD'S LARGEST HOTEL 


CHICAGO 


Like European hotels of great 
repute, The Stevens is just outside 
the noisy central business district 
—yet but a few steps to wher- 
ever one wants to go in Chicago. 


Rooms with bath from $2.50. 
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Champagne Products ........+-seeeeeeeeeee 00,000 | TivVoll ..ccccccccsccescsccccccccvesccccccce 62,863 | Camp Fire Whisky ........ccccccseccsees 15,991 | John L. Whisky ....ccccceccescccerccccces 16,644 Park & Tilford Whisky accesnuaboeaintend 
COOKS ..ccccccccscercccescccece oeneeuves » 78,488 | Trommers ..ccccccscvescccvccccvcccccsccces Oe PI BID WOU oo iccivccecseceuaseiseves 74,008 | Johnnie Walker Whisky .............+s05+ 392,028 Detsteten Semen Whisky chaigh Nd that Nae ah sk 
COE cocccccrccescccccccccccccscessovcese 191,261 | Tru-Blu Products ....cccccccccsccesccccce BO COI, BORED THE ccicccsdccscdtcoorcss 30,178 | Kentucky Straight Whisky ................ 7,986 Paul Jones Whisky Y Nvssesquecsesabes 
Croft Products ...... psubandaecermaaees Lic. 57,912 | Utica Club Products ............ececeeeeee 54.240 | Carioca Rum ...........0.06 ei bhaadveedtiet 14,269 | Kessler’s Whisky ...+.-...0seeeeeeeeenees 746.391 | penn Maryland Co. Products ........-+.-+- 
Dawson’s Product® .........+sseeeeeseeeees 29,861 | Waldorf Lager ........sseeerssecccceceecs ee I ND on 55 cnc cededeccebcocsacs 4,043 | Keystone State Whisky ...................- 65,006 Penn Marstand Whisky CAL Seine 
Diamond Spring Products.............+++++ TOOE TAMER cc ccccccsvceccnssscccvvessecscces 33,006 [Cavalier Gin ....ccccccccccccvescccescece 10,679 | King George IV Whisky ..............-005 13,05] | Bonn ‘Sune icicudcesintceceseheess 
Drewry’s Products ..........++.. aneeeuaces 69,642 | Wehle’s Products .........sseseeeeeeeeees - 20,079] Century Dry Gin ..........+. sheucveenes $7,217 | King of Kentucky Whisky ................ 191,423 ae 
DUMEED kid eeiesictonnecsncessedesnneees SF ID Keb yb ovacitddsseessesnneceses 4,100 | Century Distilling Co. Products........... 49,284 | Kingsbridge Whisky .......-.0ssesseeseees 1,360 | Bete Hagan ects if ‘Rye Whisk wag rel ia 3960 
Bastside .ccccccccccccccvcccccccccce eevee 37,591 ———— | Chimney Corner Whisky ........... seeeess 19,575 | King William IV V. O. P. Scotch Whisky.. 54,776 Dakew + sear Whisky dela ddatd 25,599 
El Capitan Beer ........-ss+eeee ercececes 17,084] Totel, Beer ....ccscvccccccceces eovccvees 7,194,407 | Cinzano Vermouth ..........+seeeee- seeees 79,579 | Lairds Apple Jack Brandy ............+-+. 10,087 Newall ow ° 7) paella aaa emaet es 2'560 
Esslinger’s ProductS ......++sesssessceeeee 56,840 Clark Distilling Corp. Products .......... 87,872 |] Leroux Products ..........-.seeseeeeeeeees 5,697 Pil Ae -ndl setae baliicdic cc tiapal Ate! pee 52.191 
DE MEE kadesdbeinernebshassevesenats -- ren] lee Lines | club Cocktails ..... besteuseetcccecceee, 2087604] Lion & Unicorn Seoteh Whisky ........... RR ee ane rer trees to sestsreeeseres = 
Falstaff ...... SMa kacweesenaoReanes tee sees 144,896 | Belvistas ......... Sse eaiehaepekire sada -- 8,082] Cobbs Creek .........-..0- a ee .ee+ 628,842 | Lion & Unicorn Sloe Gin ..............000: 1,998 ary eres Seas CSURDSIS HSE ORES ODS ES SDS * ome 
Pohr’s Products .....cccccccccccecs aaa eaas 11,950 | Bertola Sherry ...........0.- TTT TTT He SOE iv cdcvaseacetsaes cccnecacccannce DEG DORE BFF GW ccc cccccdccvcccess 16,116 Remy Martina B Seanes SEP REA SER TA RER EIT 34.442 
Feigenspan Products ........+seeeeceseeees 32,604 | Chateau Gay Champagne ..........++eeeeee 2,237 | Col. Sloe’s Liqueurs "Sloe ORs 5 iiss s0cse59 11,832 | Longwood Whisky ...........eseeeeeeeeees 2,314 ~ ol Ree Whisky ia eet aurick 31.416 
Food City ....+++- CSbCeneeeseeenenencoeees 7,675 | Cook’s Imperial Champagne .............. 12,445 | Continental Dist. Corp. Products .......... 418,747 | Long John Whisky ........-.seeeeeeeeees 32,322 |p iotide daa ata tal pe 1631 
DEE ccc eee ss ehaensaen eee Caeeeh’ eS errr ee 44,030 | Corby’s Whisky .......... cccceccccccccccs 60,889 | Lord Galvoy London Dry Gin .........ceeee 2,379 os elt aati - Weer ore a oe 305 604 
Genesse Product® .......cecseccesssscceces 27.096 | Embassy Products Company .............+++ 1,396 | Cotton Picker Whisky .........-.seeee++++ 21,829] Lord Stirling Brandy ..........sseeeeeees 3,167 oaks ieee Whisky i ee ene tare 8.244 
OGOES » 0b.60.06000606066004 006004000868 cece OUD CRONE. WED cece sc ccncsecccsvcccccceces 4,703 | Crao Orchard Whisky ......cccccccececces 2.GRT B08 TEU PROG: oc cvcvccescovcccsonsccocess 62,660 ont Guten & Glenarm Whisky CERES SS 9/182 
Golden Glow Products ..........eeeeeeeees 24,321 | Fruit Industries, Ltd, ...ccccccccscccccces 43,237 | Cream of Kentucky Whisky ............+05+ Be a” rere rrr «+ 17,056 R be Oak Whisky sage 5,219 
Grand Prize ..cccccescccccccccsssccccscces 69,826 | Gold Seal Products ...........0eeeeeeeeeee 7,851 | Cutty Sark Whisky .....ccccccevscccvcces 7,500 | Majestic Brandy ..........+++++ coccccccvce 1,748 “ie Alita ceeilestateteit 12/496 
Guinness Stout ....... Secoerescccccccccees -. 173,197 |Greystone ...... CbdGdK SCOTS SONS C COD ONSSHOO 90.7681 D. & B. Whisky ...cccccccccsvcces coccce 90,800 | Martelis Cognac ..ncccccccccccessscccccecs 99,389 need Whisky wise ali hie alia nth Ag Satta ll 43.152 
Genthors Pre@usts ..cccssccscccccccccccsse 128,001 [Guasti Wines .cccccssccccvesccesscccccsce 163,498 | Dant W. W. Five Star Special Whisky... 25,580] Martini & Rossi Vermouth .............. 170,761 8 a M Donald ‘Beotch Whisk EPESAAEEL ESS 29.033 
Hamm’s ..... Ge seebaeasbeeneiessees ae 15,789 | Harvey’s Sherries & Port ..........seeee0es 5,376 | Dennis Mounie Gold Leaf Cognac ......... «| MER II voccegeae ccceeecicsieecen 34,760 ictee A : err i. foe ne oe hab beadile ose ann 
ARN NN i cacans deed soenesnerewe dese 67,998 | Italian Swiss Colony Wines ............. . 51,494 | Dewar’s Whiskies .......... SekMeRuanaeee - 819,977 | Maryland Club Whisky .............-ss0005 20,690 paren nad Whi sg , » aweaiery 910,081 
Nene PRONE or nh.sccecs cs canerstncnss See ee TIN ONE fnasa ss cvnucessasaksissivexss PETS SG CBs vivo ance scanecciccaces 201,846 | Mattingly & Moore Whisky .............. 38,553 one OMY ssossecesracessesversones , 
Hellemans Old Style .........seeeeeeeeeees 20,048 | Lake Keuka Wine ..............4 vooccones SANE ONEND BMNND DUSUNNEs 5 ass.cccccccersrcssse 6,366 | Mayflower Whisky ............. beret: 144,742 (Continued on Page 26) 


» OPERATES THE OLDEST COMMERCIAL 
) UNION NIGHT SHOP IN CHICAGO. 


A HAS A FLEET OF EIGHT MOTORCYCLES 
FOR PICKUP AND DELIVERY SERVICE. 


@Q MAKES COPPER HALFTONES AND COLOR 
WORK AT NIGHT. 


@ HAS MORE MAN POWER THAN ANY OTHER 
COMMERCIAL UNION SHOP IN CHICAGO. 


4» NEVER MAKES A PROMISE THAT CANNOT 
BE FULFILLED. 


These are authentic facts. The only reason they are 
made possible is: that @ Perfect Engravings and 


Quick Service creates a satisfied customer of long 
standing. 


“ lS 


HALFTONES 

ZINC ETCHINGS 
BEN DAY 

COLOR PROCESS 


PUBLISHERS E 


MICHIGAN- AVE. AT 207 ST. 
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eer ae 


ADVERTISING AGE 


March 30, 1936 


ee | 


(Continued from Page 25) Indian River Tonic 


Scholl’s Foot Comfort Remedies, 
Scholl's Solvex, Dr 
Scholl’s Zino Pads, Dr 


Newspaper Lineage, 1935, By | 
Classifications 


Silver Crest Gin 

Silver Stallion Whisky 
Southern Bar Whisky 
Southern Comfort Whisky 


— Diathermy Co 


sjubethbonsnaxesnase Wilken Family Whisky 


Heumann & Co. Treatment, 
Hill's Nose Drops 


Wolf Creek Whisky 
Yacht Club Products 


Hoermann’s Treatment, 


| 


Sunny Springs Whisky ..............+----++ 25,921 | Wolf Creek Whisky .............+++se+++- 70,195 | Hoermann’s Treatment, Dr. Rud. .......... S53 96 6 G ...cccccccccccccccccccecescccececes 


Teachers Highland Cream Scotch 
Three Feathers Whisky 
Three Rivers Whisky 
Toast of gy Whisky 


Alcoholic Beverages Hu-Sol Nose & Throat Drops 


Smith Bros. Cough 


& Jerry “Beverage Prep. 


s Milk of Magnesia.. 


re & Oil Wafers. +e 
Airflow Arch-Ezurs ... 
Alr-O- Matic Arch Support 


Twin Seal Whisky .. 
Two Naturals Whisky 


pknekdadsssnewesr’s Stuart’s Calcium Wafers.... 
Jayne’s Tonic Pills, 


Summers Home Treat., 
Sunsol Cod Liver 


Veritable Benedictine Kaiser Rupture Treatment, 


Vietor Hugo Brandy ida tales Usetenccostentacccsasnsavesvcses  CEREMPOMD secccvessvevecscorsssnecersesers 


White Horse Whisky 
Whiteley’s Whisky 


Thedford Black Draught 
Thornton & Minor Clinic 
Vitamin Compound 


MOTION PICTURES 


We produce 16 m. m. film in full color 
I take assignments 
complete service, op- 


Lane Asthma Cure, 


for projections, Ballard’s Snow Liniment ........-+.0e0+e+ + —ooeD | een en a eee eee e eee a 7h1 LTrues Elixir, Dr.....c.ccccccoccccecccecee 


IMPENS 
230 N. Michigan Ave., 


WHICH ROAD 
DO YOU CHOOSE? 


Tyroler Ear Conformer Cap 


Balmwort Tablets...........++ 
Blackburn's Products 
Blossers Medical Cigarettes, 
Blue Jay Corn Plasters 
Blue Star Ointment 


. Lawrence, Fat Reducing Treatment.. 3,408 | Utoma ......seeeeecsesesseeeceeeeteeceees 
Drugless Treatment 
Van Vieck Pile Treatment, 


Vapex Nose Drops 


Boro-Pheno Form ..cccccccccccccccccccccs 9,050 | MESFMOIR ...ceceersesseceeesesecesoreces 


TEPC Cee ee eee eee eee ee 


McCoys Cod Liver Oil Tablets 


Brooks Rupture Appliances .........+...+.. SU,G10 | | rene net action,” g gam | Vapo-Cresolene .......sccecsccccccccccece 
DS MEBUG vcccesicsioovecencescoe REN Ree eee See rene CRON O RESTOR eee 


Vicks Cough Drops 


Mentholatum Mist 


Caldwell Syrup of Pepsin 
California Syrup of Figs 


ree CN abn cob. ctbennen ceed esees 
Blackberry Compound... 
Warner’s Compound 
Western Chemical, 
Western Electric Hearing Aid 
Wet-Proof Adhesive 
White’s Cream Vermifuge 
Mark (Goitre)....... 
White Cloverine Salve...........00+. eevee 
Willard’s Treatment 
Williams Treatment, 
Willis Laboratories 


——_—_ 


DOA PORE RA ORES Moones Emeral Oll.........-seeecesseseees 


ou know that detours are 
always irritating, generally 
costly—and sometimes the 
cause of serious loss ... Why 
these handicaps 
your printing or other produc- 
tion needs? Why have your 
printing continually detoured 
—one place for engravings, 
another for type-setting, some- 
where else for presswork?. 

When you put selling vehicles 
on the straight, smooth, fast pro- 
duction route—Faithorn 3-in-]— 
you avoid all detours. Your jobs 
bowl merrily along; arrive on 
schedule —clean and hand- 
some, fit to carry your sales mes- 
sage with honor.. 
convincing testimony if you write 
us for the names of executives 
we serve and samples of the 
productive work we are doing. 


Mother Grays Sweet Powder 


Carter’s Little Liver Pills 


Casey’s Compound 


Cheney’s Bxpectorant .....ccccccccccccccccs 4430 | Musterole 20... .cccecssvverscccccscsccscns GSSOUTE |  Seonccvsssesevescovevosecvescceneres 


F Brace. .cccccvcsevcecvsecsecoe 


CETINGE UOIES “STORNODS, “COE: secsse< SEER Ee Tee Renssesennesesersserescrs SteSSe Wotal, Madical ..<000ssssscsccvsvcaces 32,824,000 


GASOLINE & OILS 


Newell Pharmacal 


DF. .occcccscveccccce eees 


Alemite Company Products......... eoece 
American Oil Company Products....... «+ +-1,656,201 
Associated Oil Company Products....... 
Atlantic Refining Company Products........1,464,221 
Barnsdall Refining Company Products...... 
Cities Service Oil Co. Products.... 
Colonial Beacon Oil Co. Products.......... 
Continental Oil Company Products.... 
Coryell & Sons Products, L. L..... 


Norwich Pharmacal Co. 


Crazy Water Crystals 


Cush-O-Nets Foot Easers 
Cuticura Ointment 


Dare’s Mentha Pepsin 
David's Sanative Wash, 
Dean Asthma Remedy 


Delano Rheumatism 


General Petroleum Corp. 

il Company Products..... 
Gulf Refining Company Products. 
Humble Oil & Refining Co. Products. 


Digestaid Tablets 
Dilex Redusol Capsules 


veseceeoestane 


A tees SER Pea eR oe oor Papes Cold Compound...........-+eeee0. 


Company Products. . 
Kendall Refining Company Products........ 
MacMillan Petroleum Corp. Products...... 
Magnolia Petroleum Corp. Products........ 
Mid Continent Petroleum Corp. Products.... 
Mohawk Petroleum Corp. Products.......... 
National Refining Co., 
Ohio Oil Company Products 
Pan American Petroleum Co. Products...... 
Penn Rad Motor Oil...... eee 
Pennzoil Company Products 
Phillips Petroleum Co. Products 
Pure Oil Company Products.. 
Company Products.......... eeccece 
Quaker State Refining Co. Products 
Republic Oil Company 
Richfield Oil Company Products.... ome 
Rio Grande Oil Company Products......... 


Edwards Olive Tablets, 
Elders Remedy Dr., 


Penetro Nose & Throat Drops 


The, Products...... 


a Bromo Seltzer 


Petersons Ointment 


Phillips Milk of Magnesia 
Physicians Treatment & Advisory Co 
Pierces A-Nuric Tablets, 
Pierces Favorite Prescription, 
Pierces Golden Medical 


Exceptionally well fitted to submit ideas, 
write copy, prepare sketches and draw- 
ings—through every step of production. 


Reve Neuritis Tablets 
DS ei cdainies 


Fairyfoot Products 


@® For years the 
J]. P. Smith Shoe Co. 
haverouted muchof 


Petroleum Products, ec: 
Shell Petroleum Corp. Products.... 
Shell Oil Company Products 
PION. v cccccccses 
Skelly Oil Company Products.......... 
Socony Vacuum Oil Co., 
Solvenized Hi-Speed Gas 
. of Calif. Products 

. Of Indiana Products 
. Of Kentucky Products .... 
. of Louisiana Products.... 


Faultless Rupture / 


Pinkhams Tablets, Lydia E 
Pinkhams Vegetable Compound, 


their printing over 
Faithorn 3-in-l. Ask 
themhow theylikeitl 


Fleischmanns X R Yeast 
Fletcher's Castoria 


Foley's Honey & Tar Compound 


Foley’s Rectal Salve 
Foot Health Products 


SEARS ASRS PENA ES RSAS ORB ae SEC RSKSEVEALASSS Cae RAR ANTS , a Ghie Peodane 


r Asthma Treatment 
Frye’s Pancrea Bismuth 


Sterling Oil Company — 
Sun Oil Company Products.. 

Texas Company Products 
Tide Water Ot] Sales Corp. Products. 
Union Oil Company Products...... eecccene 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


can use one or all 


Gold Medal Haarlem Oil 
Gordshell’s All Healing Salve, 
Grant Epilepsy Treatment, 


—just as spi wis 


FAITHORN 


CORPORATION 


504 Sherman St., Chicago * Wab. 7820 


DAY AND NIGHT SERVICE 


, Gasolines and Oils............. 
TOILET REQUISITES 


BRD, SMI hiiciseccswecedvess 


Grove's Bromo Quinine 
Grove's Emulsified Nose Drops 


Calox Tooth Powder....... ecccccce 


Rice Rupture Treat., 


Rock Goltre Remedy, 
err trey re ere er 1,032, 


Hall’s Catarrh Medicine Listerine Tooth Paste........ eoces 
Hall's Expectorant 


Squibb Dental Cream....... evsccccce 


Strasskas Toothpaste ...-.-seesseeereeeess 5,967 
West’s Tooth Paste, Dr.......cceceecceees 63,68) 


"= 
Total, Dentifrices ....... snenedeasacense 3,833,093 
Perfumes & Cosmetics Lines 
AMDFOS1E .. cee esc eeeeeseeee eerereeers coos 18,707 
BEES cc cdccnscrcecvdeccoccesececosscces 7,189 
Barbara Gould Preps.......... eeeeeee eves 213,819 
Black & White Cream......... soveceeees 36,644 
Black & White Face Powder......... coos 16,283 
Bourjois Face Powder........ onsedesece «+ 30,569 
Dt Mi. icpcsenvectasivaaeone eveee 205,979 
Campana’s Dreskin .........eseeeeeees eee 2,529 
Campana Italian Balm............. soveees 135,495 
Chamberlain's Lotion ..........++. eocccce 55,029 
Ciro Perfume 2.2... seccccecevvccccenss ++ 15,075 
Coty Prep.  cecccceseceecececcces eeeesees 280,2% 
Cuticura Taleum ..ccccccsccccccccccccs «+ 36,49) 
Dioxogen Cream .......ceecesececsssececs 38,13] 
Edna Wallace Hopper Special Rest. Cream. 42,02 
Elizabeth Arden Prods..........+++- eooee 14,949 
Golden Peacock Bleach Cream....... coose 61,859 
Gouraud’s Orienta]) Cream............+.++ e+e 101,815 
Helena Rubenstein Prep.........-+esee+ees 67,014 
Helena Rubenstein Youthifying Tissue Cream 4,64] 
Hinds Honey & Almond Cream........... 173,208 
Ingram’s Milkweed Cream.........+.++++5 - 56,097 
Houbigant Prep. .cccccccccccccs coscoeses 6,026 
ee Po kb i octccncsbensacéeuce 1,105 
Lady Esther Preparations......... rer er 6,842 
BERD. nc cdsdocteenescveesccccoccéevesses 45,988 
Luxor Face Powder.........ee.e++ eeccce « 19,295 
BERS Gam TORE Cos so ccccccccnvecesoss ° 629 
Bees Tabs PGs ccccccecccteseceuce - 47,850 
Maybelline MGSGRER .ccccccccccccccceccces 2,44) 
Nadinola Bleaching Creme....... TTTTT TTT 66,849 
ree reer rrer cocccccccsccece BE0,.ON 
0. J.’s Beauty Lotion.......... senesadees 7,068 
Ourdese Gisl Pred. cccccccccccccsvccsoes ee 2,626 
Plough’s Face Powder...... esendendenseose 5,165 
Pa-Go Reuse ccccccsccccscces abeeenoenane 3,198 
Pompeian Beauty Preps.. reer TTT TT TTT 24,736 
Pond’s Cold Cream..........+++. eccovccose S07, ST] 
Pond’s Preparations .......+++. esossccese «6ST 20 
Pond’s Vanishing Cream......... eccece «++ 102,606 
Primrose House Delv Cream.......+esses+e++ 26,323 
Richard Hudnut Face Powder....... eoseacs: SEL 
Richard Hudnut Preparations....... ccosese 30,474 
Rieger's Perfumes, Paul......... soenetecs 2,147 
Meme TAGE ccccccccescosccsese oseeue 2,818 
Sem Pray Preparations..... saeeces peaseee . 1,525 
Tangee Face Powder...........++e0% er ° 
ee eocccee 1,093 
Wattee. TAPE occ cccccccccsceccccses ecco 7,345 
Tattoo Mascara ....cscccccsescvessccs cece 8,060 
Thine Hand Creme..........e.ese0% ecccccce 892 
WEED. cb asece busevecedSaeestesesce cooces§ 651,08) 
Ree ere ecccee ecccccece 9,616 
Woodbury’s Preps. ........++. wheoie eccce 44,354 
Yardley’s English Lavender..........++.-. 58,398 
Total, Perfumes & Cosmetics............ 8,246,736 
Soaps Lines 
AGmiracion ..0...ccccccceces cocccccccccccs § 15,850 
A-Plus ..... pinedevecnes coccccccccccccces §S4,05 
cepaes he citc cane neue eoseseseccos Tame 
Blondex Shampoo ....... eveccccese eccccese 680,718 
Ce eer reer snreekeesstinaa 
Cashmere Bouquet .....-.eeeseeee cocccoe 10,572 
Colgate Brushless Shave Cream. cccccccccce 160,88 
CwtMOMPO cccccocccccccces cccccccccccccccce 186,880 
Drene Shampoo .......... secccacosccooscen §=E 
ge a re os 0ba5 esaasece Geen 
Ivory Shaving Cream.........-. beseedenece... Bae 
DD cncbnngunddcnieenneses Serer 
Lifebuoy Shaving Cream......... cecteescn Sane 
Listerine Shaving Cream.........-.eeeeees 81,925 
Lucky Tiger Shampoo............+ee05 eves 158,873 
BUR 0bu5 0566055 00660950600% ITTTITiTT TTT 2,160,753 
Marchands Castile Shampoo......... eeccece 7,058 
Marchands Golden Hair Wash...... eoesece - 71,807 
Novrishine Shampoo ..... peeoeees PYTTT TTT 9,896 
Nu Way Shaving Cream.........sseeeceses 17,023 
DOMIINE.  boescccceevesoece covcccccccccss O56,001 
Squibb Shaving Cream........... eovcccce 10,358 
Williams Shaving Cream........seeeeee0- 60,715 
Woodbury’s Soap ........ceeeeeeee eevevces 262,985 
Zem Zem Shampoo..........++++ eccccerce oe 4,701 
| et errr reer ee rer Tce Terre 7,890,058 
Miscellaneous Lines 
MEE ok kbd eres cincerscsevaveseses seen 1,044 
A.P.W. Towels & Toilet Tissues.......... 4,080 
Amolin .....06.+- Ccocvccvcccveses sececcese SD 
Annette Lanzette .......... TOTTI TT TT 5,082 
Astringoline ......+++. eoecececcccccccocee 680 
Baby Touch Hair NMI cidacannssncen’ 2,263 
RUE TONE csccvscccsccccocecicecsss Ste 
Barbo Compound ....... eccccccccece 
Bathaswast ....ccccccccees eccccocccces 
Black & White Prods.......... eescces 
Blend Rite Hair Pins..........ceeeeeeees 
Bristol-Meyers Prods. ........ TeTTTT ITT 
BRVOWRGUEMO oc ccccccccccccccces eoccecce 
Buel Gray Hair Pencil........eseeeeeeees 
Coffelts Hair Coloring.......... ceeccce 
GOED cccesvcvccvascecndrcooseses ecvcces 
Colgate-Palmolive-Peet Products eocees 
Cutex Prods. ..... oovcececoss ecccccccccce 
Cuticura Products ..... PPUTITITITT TTT Tt 
SS errr rr TIT TTT TT 
Damschinsky’s Hair DIG. ccccvecsesscecese 
Danderine ..... eevecees PPYTITITT TTT 
De Miracle ..... Pere T Tr rrr eerie TT 
Ng Ee ee ee eee ee te 
Dermolav ......-ses+0% ecccccccccccesccoce 
DOD cccscecccce ecccece eccccccccccccccccce 
Enders Razor ua eunah Geek & Pe a 
PD NED va ceccdcheneenecedexa an 97 


Eugene Permanent Wave......ceccseeess+ 80,349 
Evans Electric Comb....cecscccccccccceses 13,480 


Exy-2-Tan  .occcccccces pends cuaguceceerse 483 
Farr’s Gray Hair semmersertverenatonts 22,457 
a eee es SS ey 
Frederics Permanent WM cktvsosscctis ~- 179,410 
Gem & Eveready Razors & Blades......... 615,888 
Gillette Razor & Blades............2+++++1,307,608 
Glazo Liquid Polish......ccccccecseees eee 38,058 


Glazo Polish Remover......eescesseceeees 1680 
Oh TEN Dic iccasicseccsdtscscevccs. MEE 
IGN DIOUNED, caskvacscosesccsevesenss jee 
Goldey Lox Hair Color Restorer...........- 11,966 
Goldman’s Gray Hair Color Restorer....... 41,188 
Heyer’s Prickly Heat Powder..........++-- 8:44 


"> eee ht Pe 
MN. cack cbussesenss cege@iuuaeieneenaneey tae 
UE. ob cscaseascndecbes cpuceusenkes ne 
Johnson’s Brilliantine Hair Grower......... 318 
Juel Denn ..... PTETTTITTT TTT TTT TTT TT tt 
Rarer cavackesscvecann Ee 
Kleenex Products ........ Seca eebeecciaek ae 
Kleerplex ...... Sere LeREtmisanceuneaee 510 
re Cigsedecusecasacuaeixest) IEEE 
MN Sc ce dy vec cean bipukicbeheenaseanes ae 
Kotalko .......... teen eereeeseserccececer® a 
MOOR. ciccccccscsccecseces sxcuausesesesee WOE 
tink Wath Moet: Ol. .ccccccecesesssss oan 
Krash® sccovcseses TOPTTITT TTT TTT ty 
EGE sc iccsen ences jhacceteneuseseueeense We 
i By SE Dilan .0s5. Sev acesbesuees 4, 
La Cross Nail Products........ ° . 
Lady Lillian Nail Polish...........se+++- 
LOvOPis ccccccccces ec cccccccccccccccecess 

TARE  cccvccccccsscceces ecccccccccccceese 
Listerine ........eee8. Coccccccccccccecee 

EAPO sccvccccesssescoossce eecccccesees 


Lucky Tiger Hair Dressing.........++++++* e993 
Lucky Tiger Hair Tonic........eseeseee+** y 


y 1,635 
farathon Blades ..... eccccccccccccescere aut 
Marlin Blades ...ccccccccccccccccccseces? 3.18 
Mayors Walnut Oil Dye.. oe eecccccccccenses PY 
ME. DBD. TEMG cccccsceccces PYTIT TTT aT” 
Mennens Products .......seseeessecessee* 5.6! 
ee, ei eee beeoeansees eer 
Mexican Heat Powder....... popnecsensste ait 
NE etn ac dst ka5seurtaene ene —sacnuaee® any) 
Moon Glow Nail Polish..... Scvususucnses 129,588 
BRUM jccccccccese err cccccccccccesessesse® 109.81" 
. .  Pererrrr rr ret POT vTy Tre i Le 3948 
BE BERD. cesccaccdvcesonce osnsadausegeeses 53.168 
SD cbetheokiecen padsioncseoee oeuseesees 1,902 
Nestle Colo —- b6besencssacee eoccceree 


Meare i hes 


ee 


seneane 


. 0 RIES ne eee oe am ald eT a Ate A Be aac Oe crenata paige PMN + mR EU Ta ot NE Re ip aR el acta OE a cep SseM ACs ie toy eke” BTR arg oa 2 a gen’ SOCR mt Sa Iie brie 4 OF a ee, ae 
¥ if See i So at: = aS 4 ce Fi # pee OS? gl Mee: # eo ae . my aa a ae eaten 3 . - c a 3 i re a a, nae 4 2 Pia rigs , ao B age hoKiy 
SIE OO £5 ae TREE Ln MONEY 2. PRD Ded RH AA se bie dan gmt oF eet es en ae cM ae, Dee ia ae ae oe ats, Bere ean 
hee ; aa ‘ 
a 
26 ee Pe 
| ; a iis M 
: SS (Se SRS, |S RIES =f- 
Seagrams Distillers Corp. Products........ 324,573 gaa oan 
Bensrams Gin ..ccccccscccccccccccccscsccs S08,508 ee 
; i BOND TRO cicccsccccccccccsssesscccscess § CHES ccekecaeo, San | 
Shipping Port Whisky ........--++..+++- 37,345 . EPL DOI 
; F PERE SAS OEE ET 13,190 oSeccesererscoeesce 1,038 
= ae | RRR 2,037 
| been eee ener enenes 5.008 OUD TO fh padic cen dsccscusceaevens 23,475 | thy Saxvaseeeonn 1,846 errr Trorr 3,176 
i srereeseeeeeeees 2,794] Windsor (Bourbon) Whisky .........+s0+ a an. ee pa trabaecaneve: Ue 
} } Spor y } Co cesecereescseeessens 4,620 | Winmer Whisky ............c.cccceeceeess 26,683) 48 oe | ED, 2.50 a easeushseeenesarexuwa “ie 
: = = 112,710 
—*, Min Whisky seseresereeeee 6,307 secccescsscccccesseeee 5,847] Home Drug Co. Remedies ............0+- 22,048 [BRO ....cssccceccccccrccccccccccccccces 2,279 
i . ve Sh Wee revseceeeeee 16,170 ——— | Hughes Products, K. A. ....ccscsccceveces 2,054 | Sleepy Salts .......ccccccccvcccccscesees 6,326 
4 reeeeeeees — Total, Liquors ........................36,355,859 | Humphrey’s No. 11 .....-.--s+ereseeeeees 29,656 | Sloans Liniment ......+.--++-+s+eeseeeeee 31,553 
| Sea ePARVES 107 718 Total, - : EE eae ome Smith Bros. Cough RBs vs erssrnssnsrns —— 
GPS TEPEERE pa fe en I oe te peteenbed F200 Fe: CUD. a occ cccccvceesee 303 
spelaieadeeaiaia Bao Produet MEDICAL esis BiyGrotel .cccccccccsssccicccccveccccccccce BRODER EMORMIRMO ccccccccvccesscccccsesecvccecces «SN peee 
) _ terete eee Ye nOBSL ccccccceececececeeccecececcecceaee 14182 |HYBO +--+ cceeseeeeeeeees , coves 16,044] Sorbol Quadruple .......ssesseeeeseeeeees 7,148 In 
rasa = . capita Jabal 268 547 A. D. & Remedios... ee cace 15,400 Bs We De PRs sv ecccscssrccses .-+++ 14,108] Squibbs Cod Liver Oil............++.++++. 36,294 
, WEASRS RRSP ESS, Pe - om senate K K¢ Imperial Remedy ........ ns -eeee. 28,826 | Squibb ............... 30,320 
| Tom Walker Products .........-..-+----+. 52.104] A. K. Tablets .......--seseeeeeeeereeess 5,504 - “ae on aae 
} i Town Tavern Whisky 581.109 | Absorbine, Jr. ........ Cee aa, ~~ International Formula .......-..+eeeeeenes 2,382 | Squibbs Mineral Oil............eeeeeeeees 29,497 
| Trainers Whisky Kinet Sumeedsds 8.594 Mammen. occnnscccccccscosciececeveccee SON08 Ee ee ds ns eek we CORRE 2,848 | Bquibbs Products ........ccccsccccecceceeh 069,047 
| Seenten Voller Whisky ici ala et a aha 31 645 Acquin .. see oe aa, ee Ironized Yeast ....... tenes seccacce RROMER TIES DUNGEON cicccccdccticccnsicssss. BET 
; Trenton Whisky dobich did drama 19 375 cece ene 144,468 [FMCW Frost ...cc cee ee cece ee eeee cence neces 3,982 | Sterling Remedy Co., John...........+...- 6,787 
sia eaegees : a reeesessessessss UO lgg [Jad Salts ......60...ccccceeceeceeeeeeceee 199,453 [StUrIZOl .-eeeeeeeeereeeeeeeseeeeeeeeeees 2,049 
| sdusaeannaechieiae 173.342 vececceecsseeeese 10,179 | Japanese Oil 73,793 | Stride Foot Aids.......-ssecsseeeeseeeess 23,853 
D. D. L. PRM 2. .ciscccsccccescccers G80 ccvcvcccscccesce 1,825 ha Bogdelct bib gins Ry int 
j , , € - . rer ere 120 ee eee ereseseee of, « of 
; Saas Skier Sen sohis oe; 7 a alba Oran St I ee ae ae a Johnson, Dr. O. A., Pile Treatment....... 29,500 pebesecsestencses SaanEE pr 
; ek Oe SOU ee. ee eR DAMME casssneccccscroscesccesssecces QAR ARE) G08 Comet MMe ysss0210:++> TRA Po Bsa ehesccescere ae og 
be’ : . 74 |Juvenis . ccenbibikess KenceeShace ee seen 2,308 PPUTTTT TIT TTT TT TTT 8,776 the 
j ' : ; Dr..ccccccccee 18,780 | Suter ; oe sendesconsccssescesses | §6SUS 
4 ; & 0461 Svn-O-Scope ____. , .ee we 
8,216 
P 74: ( . idbsveaeeeuee 75 aout alt able 110,94 Panat .* coon -e ; es 31,879 
; : ee wa.res SE Rib tesaa seh Pete nsensaseatenbaxenys bape Kemps Balsam ........cceececececeeeeees UBSTB | TACK ce ececeeeec eee seeeeesenenereneees 2,577 pa 
; | Wile, Julius Products ................+-. 7,728] Arron Tablets ...-..--sseeeeeeeeeereeceees 926 | Ki-MOIds .......seeeseeeereresreeeseeseee 18,041] Tecthina  ....+..+.1+.- see eeereeeereerenes 23,996 tio 
the tieg Arties Remedy Co. ....ccccccccccsccececs 1.341 | Kings, Dr. Corn Cure.......6-..seeeeeeeee UBL | Temex ceccccccccesscccccseresccssesecsens 6,586 6 
ea: eres | Arson Nesal Ol] ........................., 1,980 | Zech. B. ©. Bupture Treatment.......... 24,199 | Tettorine ...... ere clu 
‘ ee I cowagan g2g | Kohler Corn Cure.........+seeeeeeeeeeees 52,786 acokceensehes seen Sen of 
ee: Agpironal .....cscccccccccsceccccsceccsces SE 1GR] MOM Astier .o.r.-seervecerseecerceescese S508 sesececccccccoccs 38,273 the 
PO ne ere ae dh sagia pan nersebneranse 9,703 | Kolokay ...-- +. sess eeeeeseccreresereeeens 4,108 || teseeceeeeeeeeees 21,327 , 
cies buuta 630 | Kondons Nasal Jelly.........sseeceeeeeeee 18,330 [THOXING .. 0. e seer ee eeeeeeeeeererereeesees 56,190 hu 
: B. C. Remedy .......ccccccccucecceeceeees 291,182 | Kruschen SaltS .....-sscecseeeseeeesseees $84,452] 3 X Bu..cssccececccccccccccccvecccescvecs 5,372 an 
; : Raalmann’s Gas Tablets ............scceee 49,201 | DD. eee e eee eeeee 14,966 Toma Tablets .....c.cscccscsccccccccccers 16,088 a 
— ° ons J 67,673 an 
: era ect , en, Vay or  BUTNOR 55 6.6.04 004000 encotsocvene 61,26 ouee PewererErenr ss 9 CSCS LES ESET SSES ’ : 24,895 d 
Night eecbeeate Willy... cccsnvscossceens GOMES EOE ere ere ee 2,434 Tryco GRRIMIOES. ce cccccccccvcccsesscsceenss Saree ; 
Ae nnn cng cguees SN coc ccr as punsgeiavetesaseanaes 1,149 | TUMS ..eeeeeeeeeeeeeeereersereceseceeess 110,775 Ch 
‘ Chaheage || Bell-Ans ...........cccccccceccccccecesess 195,973 Leonard, Dr. A. O.........eeeecceeeeeees 14,167 | Turof Ben ......-.00- es eeeeeeeeeeeeecees 1,487 ane 
4 ik iien Se rete 471.430 | Lepso Epilepsy Treatment.............-.-. 7,564 | I. ...... 2-00.00, 562 
ae 85,745 | Limestone Phosphate .......-.+--2++eeee++ 100,812 | TYSMOL -.--.sereeseeeeesereeerererceees 5,391 UY] 
. Ce ae 52549 | Liquid Shumake ..............cceeeeeeeee 2,562] U. C. A. Mentha Salve ........-..s0s0-05 2,492 ‘ 
} 17.953 | Littells Liquid Sulphurate Compound..... 2,879 | Udga Treat. ...ccssscccccsccccccccceccces 83,198 
- : 207,653 | Lucky Tiger Ointment........-..ee+eeeee 3,563 Ulgo pee eeeesesercevecseersrersesvenreees 516 tel 
| 4 106,322 | Ludens Cough Drops Se wee 281,646 | Unguentine ...ccccccccccccccescccccccsese 22,049 ing 
: $ | SS See rpeee ee caatis 762 | Mack ) om wr 
bias: : PE PE ec ccperehheoeenecdere hens eeeens 56 833 Magi mp : lec 
ae y 19 KP \ 97 sal 7 
gene a Tad b tH ae tio 
: Bes j 2,193 dei 
. She, he genre grees, Buenger8 Me-Ba ..wccccececccevccececces 2,030 | “26s ase sovcecers ** aes 441,132 ” 
q dae ni Pm ™ ee Ys Bukets ...cccccccccccccccccccecccecccecses 182,664] McKessons Antacid .......s+sseeeeererees 10,511 | Veralin PeTOrrT rer eT UT TTOe TT OTe eT TT 7,196 
ks ge Yaa i % * ¢ Dal a Bumstead’s Worm Syrup ......-..++++++0++ 12,838 ep — hers bsesesi tenes secs Ps |p a = el eee pomp ol 
Ker. 2 . -* Me "eg Cali MrOdUCES ....cccecuceucuceueeeeseee 29,614] McKessons Vitamin Concentrate Tablets... 02 c TOUUCES wees e cece eeeceeeeeeeeecee 936,895 ; 
Ber. a m— Detour ——Petour > — ay 4S sgl ike a oe740 | McWethy, F. L. ‘Treatment........0...... 2,681] Vicks Vapo-RUub ........sssssseeseseeeree 400,200 vig 
j a . oc... aren Caldwell’s Pine Balm, Dr. .........cc.., 280,896 | Meinhardi Treatment, EB. J.........00.00++ 8.607 | Vicks Va-tr0-m0l ...+.--cseeceresceoereee 300,068 Sil 
a ne Seon, : cc ccceccesce $99,660 | Mentholatum ..........csccccccccseccscecs 209,688 Vons Tablets .ncccccccccccccccccccccccess 124,185 kn¢ 
Seno? ee ee NN deca iens tae dseneks 9.450 1 W. F. C. Bale. .ncccccccccccvcccescccces 6,861 
RYN) Callens TAS oncccccccccesivencecssccnses 1,283 | Mercirex «2.6... cece cere eee eeeenerreeee 6,687 1,494 E 
: } Ss wn Calotabs ..cccccccccccccccccecccccceccccce  @6,830 | MIGOL ..cccccscescesccccseccrccevcccccces $71,026 2,361 ito 
: ae © Oa | Campho Phenique ............+2..2ce2eeee 7,790] Milburn’s Health & Nerve Pills.......... 21,902 2,933 rene 
; er raignt & 4 Route Reet Ged ncscccccccccccsccvecetccecccee SMAREMIMPEED wc cccicscscvsvsvsscosececonsss SRE 5,616 ul 
Bic gt i & ‘A I es a coe g eatin ns 1,904 | Minra ......cccncccccccccvcceccccccccoccs 2,089 3,305 y St. 
# as PRINTING Capillaris X_ ........... cece eee eeeee esses 6,700 | Mistol Drops ......+--+eeseeeeeeserseeess 20,986 5,950 cal 
pe eS. Capudine 128,852 888 we 
\ ee ee Carboll ..ccocccccccccccccccccceccecsccces 24,086 |Moroline ...ccc.scssccncccccescoccccccone TR LEB 2,054 i 
oo ee ae Cardul ..cccccccccccccccccccccccccccceccse 190,646 | Mosby’s Indo-Vin ......sssssccceseveeees $99,642 72,377 the 
i ie Carlsbad Sprudel Salts ..........eeeeeee% 9,077 | Mothers Friend ...........sscssccsccsesee 79,266 2,083 
7 eee | SS ................ 293,655 | ............... 12,707 15,577 ( 
i EI ee Pe et a oe 1,397 | Mother Nature Products.............+++++ 5,567 | = 1,875 col 
f | rE Ae CS OT oR 1.674 | Mothersill’s Seasick Remedy.............. 3,452 Yeast PORES TOR cirevccscsscctacstecs FOE 
Pa tines ! Certar Oe gp'g99 | Murphy, B. O.........sccccscccesceeceees 5,988] Yeast-Vite Compound Tablets.............. 2,710 int 
PS ig eve WATE 11,630 pal 
i aii b ili ME ee ee) EE Pe TE Ee Ee 2,010 | ee 189,380 mv 
aes RR IR NG ke BONE ON NNS Soop i veciscrcercasseceecenes 41,034 Zeptabs ssttsesseeeeseeeeeeescsseeseeeauns 4,388 Mi} 
: we Se Clements Tonic .......eeeececceeceeceeeces SLID | Nasaldor ....... 0. ee eeeeeeeeeeeeeeeeeeces 5,161 | Zerbsts Capsules .....+eeessseeeeeeeeeees 11,046 Wo 
See ety WEE cc. cccccckaicacencnceaevnces “SMMERMNEIME 4s0b65ssis6oscavtarnaccsanvedcoxnss GRMEP Bree Sttesteterenegsesradassusessonseccs, Siam ot 
a f DRE fe ee ds ts a oe 400 | Natural Bod 544 Zoetie TEE i.kn 0000s ekearsciccnnessawse 4,563 
Fe $4 “e Coffee Ear Treatment Dr., W. 0.......... 10.023 | Nature’s Remedy Se ee 64,563 DEE SaUesV ier s Sands Ree keerbea renee 17,714 My 
is, Collum Dropsy HeMedy ...ccccccccceeeces a a : ee — = 
age, 4 SEEGERS ORC OE OL COTE 1,710 | MS CO.... cece cccevecs 1,125 
Pr q Copinel ..cc.ccccccccsccsccscccccesccsccee 18,001] Nizons Products, EEE.... 18,648 sen 
ee etsnise, EEE gissdiersisseierenso. Se Lines | 
Cough Savers ..........ccccceecceccecccces 28,517 | NorformS  ....... eee eeeeerececeeeeecceseees 35,488 
OF ae rie C(i«é‘ié‘ié‘(‘(‘(i‘(i‘é‘ié(aé‘ié‘iji¥iwws.... «30,244 | I Products........... 49,667 
Br Creomulsion ......cccccsccccccccccccccecee 498,421 | NO-VeE  .cccccseccvcccsccccccscccsccccece 2,252 
; Crystalin os Ee sesercrvdessesosonseese 1,544 | Noxacorn .......ccccsccccccceccvecccccese 3,281 . 
F i SHEN DEST FREE EORR PERE: SUS sig ssesssanebenGaaakoseasa bees -arare N 
; | ienert ees a a errr omerrrerr me 
Cys on ccivewecewpoceecn 4 MEIER TE civ cionsscudinensanssauepeane Bee 
ccccccccccccccccccce 90,886 | OSCFEK .ccrscccrsvcccccccvccevccccoceseses 8,006 
‘ pe DO civ cciceaccacrs. GORE TEE siicisccdciccacccdaccnteesesecceess Seine 
: eho: (=  § ~The EN  L <cesen San 
Shas ? | ‘Treatment ............ | 1,672] Owens Treatment, Mrs. Mildred........... 15,556 eres 186,957 
Ks ae cet Dermat oveeececcorccedeccenene Teese S, T.. We DOME: cacccvcacewaseiscsences Sa —— 
te ae Fegkos caghannsivass 656 | Paddock, Dr. E. E.......ssseeceseeeseess 10,728 —_ 
cia eee FP POV ITCT ETT CLT Cr 1,224 | Page Treatment, E. R........esseeccesee. 15,208 . eee 106,305 - 
Una alta ‘ Hy ssecce SETS 
“cpa A Doan’s Pills - 44,718 ° 
pried . Drakes Glessco, Dr ee te Re a a no 1,411 | Papes Diapepsin .........-ceeeeeeeeeceees 76,174 00,878 
; x Dre coccccccccceccce 409,821 | Parmint ..cccccccsceeeereeeeeeseeereeeeee 34,637 28,352 
: x 94C 213,92 
Be Electro Thermal Co. .....cscsceccsevcveces 2,963 | i. ........-.... 95,249 181,790 
ooaeee eee SESS 26 Ie an eres 3,108 | Penetro Salve ........-eeeeeeeeeeeeeeeees 175,494 9,395 
age # Elliott’s Erbal: Dr SEPT SS AES Ue 11,778 Pepeo Ginger eee e error esereesseeeseseere 5,957 71,418 
i er EEE Sesh erste 117.813 | Pertussin ....ceee cece eee ceeeeeersereeeene donee 64,559 
oy ceecccccecccccccee 105,426 | MEMUUUUMUMMMM 2.0... cssccceseccees 152,717 14,841 
lee . ETC INSE Bano gee he 7,457 | Pfunders Tablets sie eeenw wate 36-08 & 10,324 154,072 ; 
lig we SND mass 568,567 
Pn aS cal Ptiteeicescuserpecyiey | ee sececn MEE 22,718 
; error errr CTT eo ccecse 41688 33,305 
EE RNMEE Ss icc. onan ntessaduativerseehts 130 seceee 124,625 24,816 
| : ¥ AMMEN ceca ch ya sSovsebardeseasass, OEE 97 6,351 
ease rela ] = a es 45 id r..... 137,493 9,286 ‘ 
“3 2 2 Kae Cough Lozenges ......+0-.--++++++ 41,397 | pine Bros. Glycerine Cough Drops........ 52,981 380.56: 
ph Ga «eee ee eeeee © 8,544) Pincoleum .........ececeeeeeeceeeeeceeees 28,818 oo 
i wh Father John’s Medicine .......-eee---++e+ 83,822] Pinex oo... ceecec ec ceeeececececereeees 885,106 | & ee 
NG? “Den ert f CEE, ppiiance .......6....-- 8.458 | pinkhams , “a 7 07 , 
Sees oats Ve Feen-A-Mint ER oO oboe Ss SESS Te EUNEINGs += 000+ 0400s pt 771,186 
Se ea das? Sheeran / F aa cossccocecce Bemeee 1,053,851 
aaa a a . Fischer Protector 605 , Lydis BE... 980.604 421,150 
Oa 3 . ‘ sh ebaabadebhiaaie TS PU: Se vsabcber sens. Ciaebesstese ene eees 3,012 182,286 ; 
ae ERR RES | Rlnetden neces eseeeeeeeeeenseeeteees 49,072 106,114 © 
i : serereeseceerseeee 356,582 | Ploughs Product ........ssesececeesseeees 24,298 2,249,487 ‘ 
as a . Floratone C¢ secccecccccccecessce 8,083] Pluto Water .........cecececcccececcecees 161,474 114,861 : WA 
, e <\Wnuth Smart Shor ee cas oecinnse. GRUNT SME TS s Seb yi sicnueieseeaeksantecsetacas en 652,577 5 id 
nae - ots as etawccheenat Foley’s Pills tteteeeeeeeeeeeeeeeees 9,637 | Powers Relief ......cccceeseceecececeeees 2,028 1,827,273 * 
a ee ae Eh tne eae Jt a: ae 32,841 “ me 
* snean eae Gite aecaih . r idk tala tales eit ‘20 )Preseription No. 60..000ssccsescenccesess 8,510] ° 312,527 
= ha Formula R. C. 27 ..... eee TTT TTT tte 908 | Prokolon phat tele dae daly 5941 | Standard Ol ¢ f >} aska ecsccccccss 58,388 ne 
ae |= YOUR NAME HERE Freezone ............ ; " Doicccces Seen “ie 
ae Friedman, Dr. David ee 
“a CY ccc UE [Brortater ee cccceeeeceeeeeeees 6,060 .-..... 261,469 Se 
¥ psinciseventesty MMENDMEER. dcccnvinsakpvncevesashoehesseuusd Q 25,504 
late : EU pees is istaessustesietisssssccsncs, OMEN. Hi acaconn niente laanrsonh a8 2,498,999 * 
ar oe Geds oe eeeeeeeseeeeeeececerceeceeeeeees 2,822] Quan-Da-Sac .....c.cccecececeseeeeeeeeess 5,925 008,508 ye 
4 RO savnnedssiectesvesasavaxcssesss OUDMER MMMM... <ccccbcyxsaccecessccs. MAME 1.308.131 sa 
ee Glannux Compound .....ceeeeeeeeeeeenees D.OUO Tatar h PRBS. 66do sc cco siocecceceecnss 842 | Valvolin 499,095 al 
7 Z " RE ccd eee CEASE ARES ON CES U OW eRe 432} Raz Mah ......... 19.632 Tn SCEVRERSCCSSEORVSSVG RTL SEE DES es 4,433 : 
See a Yo. sh | Glendage Tablets . Wem: | 1 GE Oia ania eae 70.979| Total a : to 
aa nn io. MNMNOM foes cet ~~ A 
By ae, WT. ve ceeeee Bee TUNEL: bans canedevenesdantesesetévaxes> 3,5 
Bee |™ +B. Boececee 1018 |  ....... 321.745 Dentrifrices Lines Hs 
e Rote. ) ret Rehnchnaeas 8,247 | Rev Prescription .........+..sscceceeesecs 6,977 | A... ............. 191,699 
sai iB 4 ne OS6,705 | SW, GB .. . 6c svc csicccs 103,012 Colgates Doentifric® ...ccccccccccccccccccce 064,587 cl 
a ee akcesecces SUMNER UR Sti iia yc 794 | Denturine .........ssssscceccccccceccesees 1,545 ‘ P 
7 = * Grove’s Tasteless Chill Tonic ............. 52,509 914 RMN DUNE Kin ccccscceeeseevsceseedad 1,508 : 7 
er " i ie Ce OR oc soe ovo bk cs ceo 2.892 089 WOERANS occ csvcsecssccccccescccscsccccsccs 6 649,958 ., 
* Re aa ar ME ERS Sco eg nt 5,079 14 FOUUNE Seconecacccececsvococescsecescceces SEED : 
a ae whine. Gautendin’ 04 90 Th EEE AS4ccriceueversesesevcesaceeesnee ED q 
“a een q 
a oe Po I ; 
a ee ee COPD, ce ceeeeeeeeeeeeees 10,841 } Salicon RE ET aba chide aan 9 899 Ao ent OPER EEL ore ee eee ee eee Pea yt 3 
+ RAOUROTOIE ccc cc ccgeccccesccecsseesoecer ° 3. . ripe eee SSeS SPSS SRES EASES ESSA GOES EOS , 
: ie nen ..... 105,618 (Continued on Fage o re 
coy Ni 
Ror EE foes a : 
i : as Soy: 
4h {hide 
a as \ Re 
. pS has ahs cere send ete Soe Teena oe es ee ape d Bint heh ee TREE ANT MRE her SNM <chaces a, 0 a ee ae ee Re eA cay in Se Ra at ae he, Gea ee an Sie Lk 2 Peas i, gi gee oop ye cM Re Sige a es eae SOREL: 5 ere ATT ee eT Or ee eS, fet Me Mea ge 
Y a : : PSS ba ; Dia nay Se digi fe eile a pei ee rh faa ; ts Ye ag rae eons ae ; Ses eee ese pe ne aps gt span SRE i os iorin oo) pA BiG. 9 acs Wire "hie Seat ee Fe te nekices oaks Pid ws Oe F 
ay ; al ea : res) - ip ia Oey s ; : 4 ; ae: Hae fr a SE Sy a AEE A RT ga eee. at, Gre oe AS fe OER ome ae Be sy a > Pa 


159,83) 


,246,736 


Lines 
15,250 
24,054 
72,238 
30,748 
,178,962 
10,572 
149,386 
136,250 
20,885 
168,997 
11,179 
,150,877 
118,605 
81,925 
158,373 
160,753 
7,958 
71,807 
9, 896 
17,023 
956,961 
10,358 
60,715 
262,985 
4,701 


890,058 


Lines 
1,044 
4,080 

38,985 
5,082 

680 


= Na 


| 


March 30, 1936 


ADVERTISING AGE 


MUCH PUBLICITY 
IS DEVOTED TO 
ESSAY CONTEST 


Interest in Competition Is 
Increasing Rapidly 


Chicago, March 27.—Heightened 
interest in the ApbveERTISING AGE 
prize contests for essays on adver- 
tising was evidenced this week, as 
the contests moved into their sixth 
week. 

A deluge of clippings from news- 
school and college publica- 
magazines, and advertising 
club publications, reporting details 
of the contests, have poured in to 
the Contest Secretary, followed by 
hundreds of requests from students, 
and in many cases from their parents 
and teachers, for further details. 

A note received this week from 
Chas. H. Carver, instructor at Mon- 
roe High School, Rochester, N. Y., is 
typical of the reactions of educators. 

“The principal of my school yes- 
terday handed me a letter concern- 
ing your prize contest,” Mr. Carver 


papers, 
tions, 


wrote. “It seems to me that the sub- 
ject you have set and your regula- 
tions offer real opportunity to stu- 
dents. 


“Will you please send me 20 copies 
of your contest folder, one for each 
of our English teachers? I will dis- 
tribute them and so make the contest 
known.” 

From Frederick G. Myer, Jr., ed- 
itor-in-chief of the “St. Bona Ven- 
ture,” official weekly newspaper of 
St. Bonaventure College, New York, 
came a request for complete details. 
“There is quite a bit of interest in 
the college,” he said. 

One essay received in the college 
competition this week contained this 
interesting comment in an accom- 
panying letter: “I should consider 
myself the luckiest person in the 
world if I could have the opportunity 
of covering the Boston conference. 
My unele is an executive of one of 
the big publishing houses there.” 

“T shall appreciate it if you will 
send me 50 copies of the announce- 


SWEET “RU-RA-LINE”) 


New words to an old song, which 
should create equally as much jubi 
lation among space buyers—without 


the aid of stimulants. 


Says “Hello” to a good ‘‘Buy!”’ Stay at 
this New, 26-story hotel... a coast-to- 
coast patronage is your guarantee of 
*atisfaction. Here, Times SQUARE is 
all ROUND you—just a stone's throw 
to “Radio City’, 69 theatres, Sth 

venue and railroad terminals. Yet— 
when you want absolute quiet — your 
Piccadilly Room shuts off the city’s 
clamor a3 you would turn off a light 


Bright, richly furnished rooms — i 
~ 


baths — deep, soft “sl 
bead” beds sad A -th bees 
Pon venien- ss. Rates o gee 
Write for reservations 
Ask fh. free “Guide-Map” ef N.Y ‘ 


TWEST of B WAY 


KOUNEC a¢ 


ments on your college contest,” wrote 
Malcolm D. Taylor, associate pro- 
fessor of marketing, University of 
North Carolina. “We plan to use this 
as an assignment in our class in ad- 
vertising.” 


Ralph R. Decker, Jr., business 
manager of “The 1936 Microcosm,” 
at Dickinson College, Carlisle, Pa., 


requested six additional copies of the 
contest bulletin. “A great many 
Dickinson students are interested in 
entering your contest,” he said. 


Will Stimulate Thinking 


“IT have called your contest to the 
attention of my students and hope 
that some of them will participate,” 
Arthur E. Albrecht, associate pro- 
fessor of marketing, The City Col- 
lege, New York, wrote. “It is well at 
this time to stimulate thinking along 


these lines among our college stu- 
dents.” 

From the advertising class of 
Lake View High School, Chicago, 


came a request for 60 copies of the 


A request on your 
letterhead will 
bring you a copy 
of this demonstra- 
tion piece. 


contest folder, with the information 
that the entire class is planning to 
submit entries. 

One possible by-product of the 
contests is suggested by an Ohio 
advertising agency executive who in- 
quired if it would be possible to re- 
view the essays. “It might be the 
means of digging up excellent adver- 
tising talent,’ he says. 

The essay competition, for which 
ADVERTISING AGE has donated $1,000 
in cash prizes, plus two all-expense 


trips to the Advertising Federation 


dents, is for essays of not more than 


of America convention in Boston | 
June 28-July 2, is divided into two} 
parts: 
One, limited to high school stu- | 

} 


1.200 words on “How Advertising 
Helps the Consumer,” while the 
other, limited to college and uni-| 


more than 1,500 words on “The Eco- 
nomic Value of Advertising.” 

Thirteen identical prizes will be | 
given in each contest. First prize is) 


versity students, is tor essays of not 


eerrrry Tis a lel 
PELUEEEEN 
teeeteeess 3 oe 


. 
> 


A. F. A. meeting; second prize is $100 
in cash; third prize is $50 in cash; 
and the remaining prizes are $10 
each. 
Barrett Offers New 
Steep Roof Pitch 

A new type of coal-tar pitch for 
constructing built-up roofs on steep 
roof decks has been announced by 
Barrett Company, manufacturer of 
roofing materials. 


“Steep Roof Pitch,” it is claimed, 


supplies qualities previously avail- 
able only on flat roofs. Copy is being 
released in Architectural Forum, 


Architectural 
News-Record, Factory 
and Maintenance, 
Record and Time. 
Inc., is the agency. 


Record, Engineering 
Management 
Manufacturers’ 


McCann-Erickson, 


Agency Moves 
Van Auken-Ragland, Inc., Chicago, 
will move May 1 from the Daily 
News Bldg. to larger quarters in the 
Twenty North Wacker Bldg. 
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terrupted press runs. 


INTERNATIONAL 


Branch Offices: 


250 in cash, plus a trip to the) 


Printing Firm Starts 
Whitney-Paddenburg, Inc., has been 
formed, with a modern plant at 419 
Lafayette St., New York, to specialize 
in high-grade catalog and direct-mail 
printing. Officers are Ernest H. Whit- 
ney, president, formerly with Gibbs 
Press as vice-president, and John 
Paddenburg, secretary, who has been 
with Bartlett-Orr Press and John C. 
Powers Company. 


Moth-Surance Agency 


Chemical Control, Inc., maker of 
Moth-Surance, has appointed Mackay- 
Spaulding Co., New York. The prod- 
luct is a liquid for protection of cloth- 
ling, furs, rugs and similar articles 
|from moths and larvae. Newspapers 
| will be used. 


Distiller in Test 
North American Continental Cor- 
poration, New York, has begun a test 
campaign in Michigan newspapers on 
Golden Arrow gin, Plus Four Scotch, 
and Port Anna rum. Reese, Rossiter 
|& Co., Ine., New York, is in charge. 
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The paper you select provides the back- 
ground and the atmosphere for your 
printed message and might well prove to 
be the one factor which determines its ef- 
fectiveness. When the finished job needs 
richness in appearance and “‘feel’’ use 
TICONDEROGA English Finish. Its soft, 
velvety finish makes an ideal surface for 
fine reproduction of halftones, color plates 
and type and its uniformity assures unin- 


Specify TICONDEROGA English Finish 
for better house organs, booklets, catalogs, 
broadsides, circulars and folders. 


Address All Requests To Sales Dept. F 


PAPER COMPANY 


220 East 42nd Street, New York, N. Y. 
ATLANTA, BOSTON, CHICAGO, 


CLEVELAND, PHILADELPHIA, PITTSBURGH. 


TICONDEROGA 


ALInteanat ONAL live’ Mad 


CHAMPLAIN BOOK PAPERS « 


CHAMPLAIN TEXT « 


Craglih 


e by the Makers of TICONDEROGA TEXT « TICONDEROGA VELLUM 
SARATOGA BOOK PAPERS -« 
ADIRONDACK BOND AND LEDGER « BEESWING MANIFOLD «+ 


SARATOGA COVER e« 
INTERNATIONAL MIMEO SCRIPT 
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Our Group gained 833,000 
total net paid circulation for 
the five Publisher’s State- 
ment periods ending De- 
cember 31, 1935. 


Net paid for the February 
1936 issue is estimated at 
2,499,000 . . . a bonus of 
half-million over the cur- 
rent guarantee. 


Doubly significant because 
these enormous increases 
are 100% healthy increases, 
built with the same five 
magazines! 


True Remances + True Experiences 


Love & Romance .- Radio Mirror 
Movie Mirror 


Getting Personal 


Just to prove that advertising is already supplied with talent to 
carry it on to higher and more glorious planes in the future, parents 
meekly stepped aside to allow fellow advertising men and women to 
view the artistic creations of their offspring at the Robert Reid Mac- 
guire Organization’s studios in New York... 


The young artists ranged in age from “pre-natal” to 18 years. Some 
skepticism was registered concerning the pre-natal achievement, the 
finger of suspicion pointing in the direction of A. J. Weis, copy, Brown 
& Tarcher. A jagged curve on a large white sheet was entitled, “Vibra- 
tions Signifying Struggle against Physical Incarceration.” . 


Evidently of the abstract school is Christopher Weir, born in 1934, 
whose entry, labeled “this side down,” was given the explanatory title, 
“Nascent Tomorrow Seen in Time Perspective through Curved 
Space.” ... 

The collection contained more than 120 pictures by 35 advertising 
children of New York. By popular request the event was extended one 
week, closing Saturday... 


In the group up to seven years, Nancy Staples, three, daughter of 
S. S. Staples, art director, McCall's, portrayed her mother and father. 
Inspired, perhaps, by her own teething days, she credited her dear daddy 
with but two incisors. . On the other hand, James Stoll, 13, exhibitor 
of two pencil and two charcoal drawings, flattered his pappy in a rather 
serious study of H. L. Stoll, Moser & Cotins art director... 


Some of the children gave evidence that the horror element will 
not be lacking from tomorrow’s advertising pages, for example, little 
Gloria Infanti, daughter of George, formerly with Cecil, Warwick & 
Cecil now free lancing, whose illustration of a girl about to be hit by 
an automobile qualifies her for a job on a tire account... 


Rita S. Smith, seven, daughter of Crowell’s production manager, 
Malcolm Smith, created a vivid scene showing suicide on an ocean liner, 
with a whale rising out of the waters to swallow the evidence. .. Marilyn 
Matheis, eight, did a “before and after” piece of balloon copy 
on “Taste East.” She is the daughter of Dick Matheis, production man- 
ager, F-S-R. .. 


John Walker, whose father is in General Foods’ production depart- 
ment, displayed technical talent in his cross-section of the congested 
Holland Tunnel and North River. .. Leon Kelly’s Joann, age 11, turned 
out a striking painting of early New York. Mr. Kelly is secretary-treas- 
urer of Fishlar Zealand... 


Billy Elberty, six, whose father is Churchill-Hall’s art director, is 
revealed as a student of nature by his rendition of a dappled cow at 
milking time. . . Of surrealistic tendency is Adam Lovekin, son of the 
JWT man, who made a singing man, with hanging tongue, of the let- 
ter “Q.” 


One of the most delicate pieces was done by Diana Haensler, whose 
father is with General Foods. It was a colorful winter scene. . . Ned 
Chase’s knack of delineating horses was shown in a series representing 
his techniques at the ages of eight, nine and eleven. It apparently runs 
in the family, for Barbara, who entered two oils, expressed a flair in 
this direction some years ago at the age of 15. Their papa is free lance 
Edward Chase... 


Wedding bells rang merrily over the week end for Louis A. Witten, 
radio department, H-M, and Evelyn Denny, Cambridge, O.; for Ellis 
Warren Gladwin, Jr., Donahue & Coe, and Helen Alden Mills, Scarsdale; 
for Wells Wadsworth Constantine, Jr., of Robert W. McBride Publish- 
ing Co.’s advertising department, and Caroline Louise Graf; and for 
James Morgan Seward, assistant CBS treasurer, and Ina Storey Gwyn 
of Scarsdale. . 


J. F. Kane, head of the marketing and sales service, has written a 
little book, “War or Peace? A Forecast,” published this month by Timely 
books. .. S. R. Penfield and A. S. Putney, Curtis Publishing Co, Chicago, 
were aboard the French Liner Lafayette when it sailed recently on an 
11-day West Indies cruise... 


Bill Pond, national admanager of the Boston Transcript, has joined 
the ranks of colyumnists. . . He is editing a weekly feature in his pa- 
per, “Advertisers and their Agencies.” . . 


Bruce Barton of BBDO told the New England Gas Ass’n in Boston 
that if the Republicans want to recapture this country, they must think 
in selling terms and talk in advertising language. .. Guy P. Gannett, 
publisher of the Portland, Me. Press-Herald and Express, made an air- 
plane survey of the flood in the Kennebec and Androscoggin valleys, 
and wrote an account which was carried by the Associated Press. . . 


Hugh B. Lee, former national advertising manager for Des Moines 
Register and Tribune, is now selling insurance in Kansas City for 
Prudential. . 


Amon Carter, publisher of the Star-Telegram, felt at home as he 
looked over the ten-gallon hats worn by members of the Fort Worth 
Advertising Club at a frontier party held in anticipation of the 
approaching Frontier Centennial. The colonel acted as toastmaster. 


. Bill Leahy, Dennison Mfg. Co. a. m., lost a stud at a dinner in 
New York the other night and complained about the draft. He is another 
one of these authors, his book on “How to Protect Business Ideas,” 
having just come off the presses. . 


The addition of Bert Cavanaugh to the media department of Roche, 
Williams & Cunnynham, Chicago, gives that agency three space buy- 
ers. The others are Frank Hakewill and B. F. Abeling. . . Bennett 
Chapple, vice-president, American Rolling Mill Company, took the mike 
on the Armco broadcast the other night to tell the world that the steel 
industry has done its share toward maintaining employment, paying 
out 20 billion dollars in the last decade for labor and materials. . . 


Charles Schlaifer, a. m. for the Tri-State theaters, Omaha, mourns 
the advertisement that never appeared. The authorities were consider- 
ing putting the quietus on “Klondike Annie,” and Mr. Schlaifer was all 
set with an ad telling the customers that “Annie doesn’t live here any 
more.” Unfortunately, the movie was allowed to continue. . . Gov. 
Sholtz, the advertising minded chief executive of Florida, braved the 
March winds for a brief appearance before the Philadelphia Club of Ad- 
vertising Women at its 20th annual dinner dance... 


S. R. Bernstein, erstwhile m. e. of AbverrisInG Ack, and now di- 
rector of research and promotion, is researching the behaviorism of 
Janet Bernstein, aged seven days, and trying to promote himself into 


The Original True Romances Group 


her good graces. . 


Major Market 
Group Adopting 
Syndicate Idea 


New York, March 25.—A new pro- 
gram of local bank advertising, 
based on a series of feature articles, 
has been made available to mem- 
bers of Major Market Newspapers, 
Frank E. Fehlman, managing direc- 
tor, announced. 

The plan provides for an article 
on basic’ financial information, 
signed by Dr. Marcus Nadler of the 
Wall Street division of New York 
University, to be made up as an ad- 
vertisement 150 lines by three col- 
umns, and run every week over the 
name of the local bank sponsoring 
the campaign. Subjects already se- 
lected for use include, “Inflation in 
the United States,” “What About 
the Dollar?” “Why Not Paper 
Money?” and “The Federal Budget 
Deficit and the People.” 

One of the features of each ad- 
vertisement is a box containing a 
brief news release on international 
events and their relation to Ameri- 
can business, which Dr. Nadler will 
send out by air mail Thursday noon 
so that the complete advertisement 
can be run Saturday, Sunday or 
Monday, at the option of the bank. 


Browne to Spend 

$500,000 in Dailies 
A new campaign on Wilson blended 
whisky will be started April 3 in 65 
newspapers in New England, New 
York, New Jersey, Pennsylvania, 
Maryland, Delaware and Washington, 
D. C., according to F. C. Eibell, ad- 
vertising director of Browne Vint- 
ners, New York. 
He said that lineage will be the 
largest ever run On any one brand in 
the territory covered, with an invest- 
ment of $500,000. Present plans pro- 
vide for weekly copy up to 700 lines. 
White-Lowell, Inc., is the agency. 


Lloyd in Magazines 


W. H. S. Lloyd Co., New York, 
wall papers, has released a magazine 
schedule through William Irving 


Spring Campaign 
for Sweet-Orr Clothes 


Sweet-Orr & Co., Inc., has begun a 
10-week newspaper advertising cam- 
paign in the metropolitan New York 
area with a full-page for work clothes 
in the New York Evening Post. Fol. 
lowing advertisements will be two- 
thirds of a page and less, appearing 
in the Daily News and Post. 

The main emphasis will be placed 
on work pants. A prize contest and a 
four-color jumbo store display are 
featured. Frank Presbrey Company, 
New York, is in charge, with Jordan 
L. Mott as account executive. 


Has Fairfax Hotel 


Finley H. Greene Advertising 
Agency, Buffalo, N. Y., has been re- 
tained by Fairfax Hotel, Buffalo. 


Te sald t0 hotels, use 


Ther ote! Monthly 


Member A. B.C. and A. B.P. 


Published by JOHN WILLY, INC. 
Merchan4ise Mart, Chicage 


——————— 
Agencies— 


Slide-Film trouble? 


Let me help you solve your 
problems in 


—script-writing 
—production 
—recording 


Thorough experience all 
phases. Will work with you 
as free lance, in advisory 
capacity, or direct your en- 
tire slide-film activities. 


Address Box 737 


Hamilton, Ine., New York. 


Advertising Age, N. Y. C. 


“Dear 


590 KILO. 5000 WATTS 


“Covers the Nation’ 


WON 


OMAHA, NEBR. 


it. If 


days? 


“Listen to 
day. Like it, it’s different. Pana is 
about 450 miles from Omaha. 


*Letter from Pana, Ill., Proves WOW Coverage 


WOW Man On The Street. 


your program every 


“An easy problem if you care for 


a hen and a half laid an egg 


and a half in a day and a half, how 
many eggs will six hens lay in seven 


I believe the answer is 28.” 
«Letter on File 


JOHN BLAIR CO., Representatives 
New York, Chicago, Detroit, San Francisco 


ON THE N.B.C. BASIC RED NETWORK 
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. Here are the reasons why adver- 
tsers—large and small—are enthu- 
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Tehele Maker 
to Sell Call 
of Open Road 


New York, March 26.—There is 
nothing romantic about duck—but a 
under the stars is something 


tent 


Ise. 
: How Wellington Sears Company, 
New York, hopes to stimulate de- 
mand for the humble material which 
is so important to campers was re- 
yealed this week with a full page in 
Time. Various trade groups already 
ave throwing their support behind 
this basic campaign. 

The story of the conception of the 
plan has dramatic characteristics. 
It is interwoven with the tale of a 
depression and the plight of young 
men unable to obtain a foothold; 
with Uncle Sam’s efforts to hold 
back the encroachment of cities by 
creation of forest preserves; and 
finally, the commercial angles which 
all these events combined to create. 


The Great Hegira 


Partly as a result of formation of 
Civilian Conservation Corps in 1933, 
partly because of the general im- 
provement in business, 1936 promises 
to be the greatest vacation year in 
American history. Chief Forester 
F. A. Silcox estimates that more than 
58,000,000 persons used _ national 
forest recreational facilities alone in 
1935. More than 2,500,000 scorned 
conventional facilities and_ slept 
close to the bosom of mother earth, 


Axton-Fisher May Use 


“Twenty Grand” Name 


Axton-Fisher Tobacco Co., Louis- 
ville, Ky., may use “Twenty Grand” 
for its cigarettes under a decision 
handed down by the Court of Cus- 
toms and Patent Appeals, Washing- 
ton, D. C. 

The opinion overrules a decision 
by the Patent Office. 


New Pontiac Contest 


Pontiac Motor Company is offer- 
ing two new Pontiac cars and 164 
cash prizes in a national economy 
contest during April. The object is 
to determine mileages of average 
drivers. 


Rundbaken Advanced 


Rose-Martin, Inec., New York 
agency, has appointed G. M. Rund- 
baken space buyer for all media ex- 
cept radio. He succeeds Carl J. Me- 


» Cracken advanced to general man- 


ager. 
Boston Agency Moves 
Livermore & Knight Company, 


Park Square Bldg., Boston, will move 
April 1 to enlarged offices at 131 


Clarendon St. 


POSTERS 


siastic about McCandlish posters 


» nd McCandlish service. 


® Faithful Reproduction of the 
artist's sketch. 


® Brilliance of McCandlish inks. 
@ Fine presswork. 
® Weather-resisting paper. 


© Deliveries made on time. 


Consult us on your next job. 


McCANDLISH 


LITHOGRAPH 
CORPORATION 
Ba: «hs ® a 
Roberts Ave. and t. 
MILA D CLP wa 


with only fabric between them and 
the heavens. 

Wellington Sears Company be- 
lieves that nearly 60 million Amer- 
icans are likely prospects for camp 
gear in 1936. Whether they wish 
simple fly tents or more elaborate 
motoring outfits, the company will 
profit by stimulating what is already 
a definite trend. It will also reap a 
harvest from sale of other merchan- 
dise into which its material is made, 
the list including rough clothing, 
shoes, mosquito netting, camp bed- 
ding, fishing tackle and other para- 
phernalia. 

Illustrations in the Sears series 
show a happy fisherman describing 
the big one that got away, while he 
fries himself one of the smaller ones 
which was landed, among other typi- 


cal camp scenes. The copy is being 
made available to distributors and 
dealers in various forms, as well as 
to the direct beneficiaries, manufac- 
turers of tents. 

The account is handled by Rich- 
ardson, Alley & Richards. 


REMINGTON SPONSORS 


WILDLIFE INSTITUTE 


Bridgeport, Conn., March 27.— 
Since the manufacturer of firearms 
cannot prosper unless there is 
something for hunters to shoot at, 
Remington Arms Company is spon- 
soring the American Wildlife Insti- 
tute, of Washington, D. C., the com- 
pany’s annual report revealed. 

“The growing scarcity of game in 
this country has given your manage- 
ment a great deal of concern,” said 


President C. K. Davis in the report. 
“During 1935, an important move- 
ment to restore and conserve the 
vanishing wildlife resources of this 
continent was inaugurated. This 
movement is under leadership of Jay 
N. Darling, former chief of the 
Bureau of Biological Survey, U. 8. 
Department of Agriculture, and 
other interested citizens.” 

One of the steps in the plan, Mr. 
Davis said, was calling of the first 
North American Wildlife Conference 
by the President of the United 
States, at the request of the Ameri- 
can Wildlife Institute. 


Moss-Chase Named 


Reif-Rexoil, Inc., Buffalo, N. Y., has 
appointed Moss-Chase Co., Buffalo. 


Newell to Pogue 


Barclay W. Newell has been ap- 
pointed publicity director of H. & 
S. Pogue Co., Cincinnati, O., store. 
He has been publicity director of 
J. N. Adam & Co., Buffalo, N. Y., de- 
partment store for seven years. 


Mitchell’s New Post 


Gerald J. Mitchell has been ap- 
pointed advertising manager of Cir- 
culation Management, Chicago. He 
was formerly with Fralich & Bates, 
and John W. Cullen Company, pub- 
lishers’ representatives. 


Clark With Agency 


Richard G. Clark has joined Byren 
& Weil, Inc., Philadelphia, as account 
executive. He was formerly with 
Jerome B. Gray & Co. 


Advertising fine! 
Sales force on its toes! 
BUT... Slow motion at the 
point-of-sale? 


SO at Re 


OU have driven a car with one spark plug “missing” — 
that’s like trying to market goods through retailers with- 
out effective point-of-sale merchandising. 


Unless you remind your prospects—at the sales spot—of 
your consumer advertising, you lose sales and waste money. 
Don’t wait at the back door, hoping to get shelf space for 
your product. Instead, supply your dealers with materials 
for use up front—materials which will stimulate turnover. 


“US” can help you improve turnover and strengthen brand 
preference. That statement is backed by a half-century of 
successful experience, nation-wide. “US” knows merchan- 
dising . . . works with Agencies and Advertisers . . . creates 
and produces 42 different types of merchandising and point- 
of-sale helps. Put YOUR point-of-sale problem up to “U S”. 
Call or write the nearest office. 


ERE’S ONE ANSWER! 


ials. 


TO FOOD PACKERS. 
Labels are one of the 
42 **US”’ Products. 
Ask for our new Dem- 
onstration-Portfolio of 
modern 


“US” office. 


Food Pictor- 
Address nearest 


CINCINNATI 


320 Beech St. 


CHICAGO 
205-V W. Wacker Drive 


BALTIMORE 
420 Cross St. 


NEW YORK 
52-V E. 19th St. 
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Classifications 


(Continued from Page 26) 


Newspaper Lineage, 1 935, by | Claim 


| 
| 


- 


| work 


| vertisers. 


| Nestle Permanent Wave 16,771 | Stera-Kleen 23,135 
Nida 1,495 | Stillman’s Freckle Cream 2,291 | 
Nonst 13,278 | Stotter Dr Facial Treatment 3.186 | 
Northern Tissue & Gauze 86,000 | Tampax 23,651 
N XN 1.729 | Pwissors 1,277 
e ge nar | Vapon Dry Shampo 4,927 
ie 19399 | Vaseline Hair Toni 111,091 
psig | 9 1¢ 
| Palme Product 6,516 - ' Pape 
« Pauline Palmer 1,050 teri » 76 
Pepsodent Antisepti sen,ene | Wetter? Tisem oo 
| Pepsodent Product 8,323 | Wernet’s Powder, D 1,230 
| ner Pee SSELRSSSOLELE RESTS FESS =6=— VERE We Prot I 49,126 
Phantom Skin Hemover 1,582 | Wildroot W sue aerde: 12.660 
ha = products 2 a | Witol Preparation, Wi! 3,003 
*ro-Ker rAl2 | way 7,947 
Bep-t-Det 4,100 | x arin 13,546 | 
Kesinol Miscellaneous Products 10,984 Yardiey’s English Lavender Product 143.640 
oo Arthur E. Hair Restorer — | Youth Molde 1,708 
ollette p2g 7™ Re 
| Zee Tissue 64,28 
Safe Kurl 1,844 | Zip Depilators 12,831 
s bm . t Ki V or Zotos Permanent Wave 130,142 
Schwartz “I e Se — 
Scot Towels sd 9,310 Total. Miscellaneou 6,965,631 
Segal Razor & Blades 11,139 vl 
Ne — — “> Total, Toilet Requisites 21,935,000 
Shampo-hKolor e mn ae ake seek 
Sta-Rite Heir Pins 1.404 | (To be continued next week) 
. . . .* 
Purvin Poster Wins Joins Scripps-Howard 
Cleveland Contest Shedd Vandenburg has joined the | 
Sigmund Purvin, Cleveland Art national advertising department of | 
ele ( , 2Velé é Seri . sian iii sina New 
‘ - Scripps-Howard Newspapers, New 
> 2 > mas ore "17e y - . : tak | 
School student, was grand prize win York. He was formerly advertising 


ner in the student’s poster art con- 
test sponsored by the Cleveland 
Safety Council. Awards of $500 were 
contributed by Central Outdoor Ad- 
vertising Co., Cleveland. 

Winning posters will be 
at Cleveland College the 
April 18. 


THIS AD 


appeared in 3,700 
country weekly 


newspapers 
the same 
| week| 


director of the 


exhibited 


week of | moving 


That same week those 3,700 
newspapers carried enough retail grocers’ 


advertising to fill a column a mile and a half 


long—eight times the length of the Normandie! 


Here is an influence of advertising over reader 
and dealer which defies duplication by any 
other medium. It strikes right at the point of 
sale in a market where jobbers say 40 to 90 per 
cent of their sales originate. 


Each one of the 6.000 grocers who advertise in 
these newspapers every week knows that it is 
the local weekly newspaper alone that goes into 
the homes of all his potential customers. And 
to them it is news. Housewives in town and on 
the surrounding farms look for the grocer’s ad 
regularly with an interest second only to their 
interest in the neighborhood gossip (which they 
also find in the local paper). 

When a small town grocer sees a Quaker Oats 
ad in the newspaper he and his neighbors read 
—and he’s sure to see it there—he can under- 
stand and appreciate the cooperative spirit 
behind it. It doesn’t go into a few local homes 


DAVID MAGOWAN 
310 East 45th St., New York City 


Boston 


Transcript. 


WJAY Moves 


Radio station WJAY, Cleveland, is 
its studios from , 
Rd. to new quarters in Carnegie Hall.|a different hue from blue. 


1224 Huron 


New York City, March 27.—Con- 
cluding ten years of experiment, | 


Howard Ketcham, New York color | 
engineer, claims successful comple- 
tion of a practical and inexpensive 
device for the transmission of colors 
over regular telegraph or cable com- | 
munications. Under the patented | 
name of Colorcable, the machine 
will shortly placed on _ the 
market. 

Mr. Ketcham, 


be 


who is a graduate 
Amherst, has done considerable | 
for automobile manufacturers, | 
both in standardizing colors, and in 
predicting which would be most 
popular over a given period. He has 
also served a number of leading ad- 


of 


Dimensions of Colors 


His new device, he said, operates 
by means of a simplified system of | 


|code letters and the Colorcable ma- 


| chine, 
| sions: 


Sach color has three dimen. | 
Hue, Value, and Chroma. Hue 
identifies the predominating wave | 
length in color; red, for instance, is 
Value 


‘That New Machine 
Will Telegraph Color 


| white is the highest value and black 


and a million several states away. It reaches his 
customers—all of them. 


This provides the Quaker Oats representative 
with a powerful sales weapon to encourage the 
grocer to display Quaker Oats prominently on 
his counters . . . feature it in his own advertising 
... sell more Quaker Oats. 


A parallel can be drawn for almost any product 
—hardware, drugs. shoes, feeds. Multiply by 
3,700 the number of your dealers in the average 
small town. You'll quickly see why WNU news- 
papers, the largest unit of circulation in the 
small town and country market. deliver the most 
potent impact upon that market available in 
any medium of advertising. This impact may be 
applied nationally or regionally by the adver- 
tiser, but only one cut, one order, is required 


for one ad, 


no 


matter what the number of 


papers in which it is used. 


Western Newspaper: Union 


EARL E. SPROUL 


| grees stop 
/seven stop twenty-four degrees stop 
| blue 
| grees.” 


| the sender has reference. 


Information 


Advertisers 


| A retail 


refers to the light strength in a 
color; a light value is a tint; while 
a dark value is a shade. Therefore 


the lowest. Chroma, the third di- 
mension referred to, is the degree 
of purity possessed by a color. For 
example, an olive green is a green 
of weak chroma, while an emerald 
green of strong very pure 
chroma. 

The transmission under the Color- 
cable necessitates twin Colorcable 
machines, one at the sending and 
one at the receiving end. The send- 
ing machine reduces color to numer- 
ical terms which can then be cabled 
or telegraphed and duplicated on the 
receiving machine. 


is one or 


How It Operates 


The device consists of a specially 
constructed cabinet about the size of 
a Gladstone bag, encased in which 
are color corrected lights to prevent 
visual variations, incandescent lights 
to duplicate indoor lighting, a Unit- 
versal disc spinning motor, a cali- 
brated disc, and a complete set of 
assorted Maxwell color discs. 

The receiver superimposes’ the 
stipulated Maxwell color discs upon 
the calibrated disc, which is then 
rotated by the electric motor at a 
high speed, causing the dise colors 
to resolve themselves into one tone. 

In accuracy tests of the device, 
sample colors of paint and textiles 
were transmitted by telegraph from 
New York to California. - The colors 
thus received were then duplicated 
and returned to New York and 
found to match absolutely the origi- 
nals, it is claimed. 

In transmitting information for 
reproduction at another point the 
exact match for a specified sample 
of blue wool upholstery material, 
the sender would telegraph or cable 
the following message: 

“Neutral four stop 
purple 


de- 
blue sixty- 


sixty-two 
dash 
fifty-eight stop fourteen de- 

Dises of these colors, arranged in 
these percentages under the iden- 
tical viewing conditions, will enable 
the recipient to see the color to which 


for 


The following documents may be 
secured without charge by any na- 
tional advertiser or advertising 


agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE. 
No. 918. Retail Grocery Guide. 
route book 
Washington, D. C., issued by the 
Washington Post. It lists the 2,075 
retail grocery stores in metropolitan 
Washington, names of buyers of all 
corporate chains, wholesalers’ 
operative chains and other coopera- 
| tive buying organizations in the mar- 
| ket. Each store is designated by sym- 
|bols indicating the income level of 
;customers served, whether or not 
|meats are handled, and cooperative 
| buying affiliations, if any. 


grocery for 


co- 


|No. 813. WKY Presents Facts About 
Its Market. 

Why the capture of the Oklahoma 
| City market should be the first ob- 
jective of advertisers entering Okla- 
|}homa is told in this booklet issued 
|by station WKY. Geographical, trans- 
|portation, and population statistics 
‘are given, with a concise summary 


| 
| 
| 
| 


|of facts about WKY’s listening 
areas. 
| No. 802. KNX, the Voice of Holly- 


wood. 


The complete story of daytime and 
nighttime coverage is told 


in this 


the “Voice of Hollywood.” Market 
maps, statistics on home and auto 
radio ownership by counties, an ap. 
dience buying-power survey, a de 
scription of KNX merchandising 
service and results of sponsors are 
included in this detailed informa. 
tion on the KNX market. 


No. 863. The Third Largest Market 
in Illinois Outside of Chicago. 


A market and media analysis of 
the Rock Island-Moline area as Made 
by The Rock Island Argus. Charts, 
maps and tabulations present pop». 
lation statistics, family statistics, 
standards of living, industrial statis. 
tices, motor vehicle registrations ang 
sales, wholesale and retail food and 
grocery sales. 


No. 882. An Unequaled Record. 

As a matter of fact, Better Homes 
¢& Gardens boasts of several un. 
equaled records in this brochure, 
which describes the publication's 
gain in circulation and advertising 
lineage since its establishment in 
1922. A copy of the February issue 
is included, with a list of advertisers 
using one column or more in this 
issue, their products and agencies. 


No. 899. Results of Ten Weeks’ Sur- 
vey of Boston Radio Stations. 


This booklet, issued by The Yankee 
Network, describes in detail the lis- 
tener interest of Boston radio sta- 
tions. Listening habits were deter- 
mined by means of an instrument 
perfected by Professor R. F. Elder, 
of Massachusetts Institute of Tech- 
nology, the survey being conducted 
under his direction. Results are the 
actual listening record of 1,000 fami- 
lies to 101,004 quarter-hour periods. 


No. 883. WSM Mail Report—Jan. 1- 
Dec. 31, 1935. 


In 1935, mail received by radio 
station WSM, Nashville, Tenn., in- 
creased 7.6 per cent over 1934. This 
map has been issued by the station 
to show the number and percentage 
of letters broken down by states. 


SAVE 


1 HOUR 
PER DAY 


OBS that take you hours 

we do in minutes. Su- 
perimposed ‘stats, as 
below, for instance. Or 
reverse panels—why 
bother? Let us reverse! 
Or — speed up bids, with 
extra ‘stat dummies . . . 
and a dozen other short- 
cuts. Let a Rapid Contact 
Man show you ways to 
save | hour per day! 


The Lettering 


The Superimposed ’Stat 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing 
ton, 444 Madison, VAnderbilt 3- be i 
CLEVELAND, Ninth — Chester Biés 
MAin 9335 @ CHICAGO, 119 So. Dew 
born, 228 No. La Salle, 360 No. Michis 


210 So. Desplaines St., Chicago, Ill.| new file of material issued by KNX, 


Ave., STAte 5977. 
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Earnings of 
Advertisers 


Public acceptance of Packard’s 
model One Twenty introduced last 
year in the $1,000 price class set a 
new unit sales record for the com- 
pany and boosted net earnings for 
the year to $3,315,622, compared with 
a net loss in 1934 of $7,290,549. 

Packard last year shipped 52,256 
cars, compared with 6,071 in 1934. 
Retail car sales increased 474.6 per 
cent over 1934, the largest percent- 
age gain in the automotive field. Ex- 
port shipments likewise were up, in- 
creasing 373.4 per cent, including 
those from the Canadian plant. 

Although the new One Twenty line 
has placed Packard in second place 
in its price class, the company has 
not forfeited its standing in the 
higher price bracket. The Packard 
Hight, Super Eight and the Twelve 
continued to dominate their fields, 
according to President Alvan Ma- 
cauley, and the company secured 
nearly half of the fine car business 
of the country. Packard dealers and 
distributors throughout the world 
increased to 1,500 during the 


were 
year. 


Colgate-Palmolive-Peet Company’s 
sales jumped nearly $10,000,000 last 
year, reaching $81,683,630, compared 
with $71,968,612 in 1934. Profits also 
were up to $4,141,721 from $3,744,107 
tor 1934. 


A 

Sears, Roebuck & Company, the 
nation’s largest mail order house, 
finished its fiscal year on Jan. 29 
with the greatest sales and earnings 
in its history, with the exception of 
1929. Net income amounted to 
$21,519,218 on gross sales of $417,- 
080,465. Comparable figures for the 
preceding fiscal year were $15,020,- 
550 and $338,603,705. Sales increase 
amounted to 23.2 per cent. 

In his statement to stockholders, 
General R. E. Wood, president, 
pointed out that instalment business 
has grown more rapidly than cash. 
He explained that this division is 
capable of further expansion if the 
company desires to liberalize pay- 
ment terms, but this has not as yet 
been deemed advisable. Sales in the 
mail order division gained a little 
more than retail, but this trend is 
expected to reverse in 1936, the Gen- 
eral stated. 

Referring to the recent ruling of 
the Federal Trade Commission pro- 
hibiting Goodyear Tire & Rubber 
Company from selling tires to Sears 
at prices below those extended to its 
own dealers, General Wood stated 
that he did not believe it would in- 
jure the tire division’s operations, as 
he is of the opinion that Sears can 
buy tires in the open market as 
cheaply as under its contract with 
Goodyear, 

~ v 

The serious migratory water-fowl 
Situation which continued during 
ins) affected earnings of Remington 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 


Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


Arms Company, Inc., by reducing 
shot shell sales. The company, how- 
ever, reported net income for the 
year of $136,525 on total sales of 
$12,651,677, an increase of 7.6 per 
cent over 1934, mainly accounted for 
by inclusion of sales of Peters Car- 
tridge division, acquired in May, 
1935. 

During the year the wholly owned 
subsidiaries, Remington Cash Regis- 
ter Company and The Remington 
Cutlery Works, both inactive, were 
dissolved. 


ee. ee, A, 

General Electric Company billed 27 
per cent more sales in 1935 than in 
1934 and closed the year with $27,- 


843,772 profit, compared with $19,- 
726,044. Sales billed amounted to 


$208,733,433 in 1935 against $164,797,- 
317 in 1934. Orders received during 
1935 totaled $217,361,587, an increase 
of 18 per cent over 1934’s total of 
$183,660,303. 


as oe 

Real Silk Hosiery Mills, Inc., re- 
ports sales of $11,891,486 for 1935 
with profits of $374,830. The com- 
pany had a loss of $355,732 in 1934. 

, ee v 

Net sales of Republic Steel Cor- 
poration for 1935 amounted to $137,- 
117,708, an increase of 40.8 per cent 
over $97,432,562 reported for 1934. 
Net profit for the year reached $4, 


455,735 compared with a net loss of 
$3,459,428 in 1934. The 1935 figures 
include operations of Corrigan-Mc- 
Kinney Steel Company from Oct. 1, 
1935, but do not include Truscon 
Steel Company. 

“Structural activity, demand for 
pipe and miscellaneous demand are 
increasing,’ T. M. Girdler, chairman 
of Republic informed stockholders. 
“Tin plate requirements continue 
large, and releases from the auto- 
mobile industry are expected to ex- 
pand shortly. Such basic conditions, 
together with the increasing use of 
alloy and stainless steel, find Re- 
public in the strongest position in its 
history.” 

a v 

United Drug, Inc., and subsidiaries 
netted $1,504,517 in 1935 on sales 
amounting to $82,739,760. Sales in 
1934 totaled $78,439,489, returning a 
profit of $1,833,960. 

v v v 

Beech-Nut Packing Company and 
subsidiaries report net profit for 1935 
of $2,273,757, compared with $1,910,- 
877 in 1934. 

v v v 

Earnings of U. S. Industrial Alco- 

hol Corporation for 1935 are ex: 


pected to reach $879,000 after deduc- | 


tion of around $1,000,000 for plant | achieve 
expansion. 


reconstruction and For 


the previous year net profit was $1,- 
580,067, including $722,000 profit on 
the sale of interest in the Penn- 
Maryland Company. 

Expansion plans include an experi- 
mental plant for production of cellu- 
lose acetate by a new patented pro- 
cess developed in Air Reduction Cor- 
poration’s laboratory, both corpora- 
tions being under the same manage- 
ment. This is in line with the man- 
agement’s desire to diversify the 
company’s products and reduce alco- 
hol production costs. 

Anti-freeze alcohol, formerly the 
largest part of the company’s busi- 
ness, now comprises only about one- 
third of it. Profit from this source 
has been difficult because of over- 
production of stocKs and uncertainty 
of weather. To overcome this situa- 
tion the corporation last year intro- 
duced a new 100 per cent pure anti- 
freeze alcohol containing a soluble 
oil to prevent evaporation. This is be- 
ing sold under the trade mark, Super- 
Pyro, on consignment at a fixed 
price. Sales are reported encourag- 
ing. 

a v 

Product improvements and addi- 
tions to the line in 1935 aided Under- 
wood Elliott Fisher Company to 
the greatest profit since 


1930. Net profit was $3,095,870, a 19 


per cent increase over $2,604,879 in 
1934. The percentage increase in 


sales in the domestic field was some- 


what exceeded in the export field. 

The gain in volume occurred in all 
divisions but was least noticeable in 
the accounting machine _ section, 
where units are relatively higher 
priced. Two retail sales models were 
added to the Sundstrand adding ma- 
chine line, with features to facilitate 
collection and recording of sales 
taxes. 

The company is remodeling a va- 
cated plant at Hartford, Conn., for 
establishment of a general research 
laboratory which will also house a 
school for instruction of service men 
and salesmen. 

vey 

From sales aggregating $4,373,296 
in 1935, Rose’s 5-10-25 Cent Stores, 
Inc., netted $303,196, compared with 
$293,445 in 1934 when sales totaled 
$3,539,309, a decline of 23.5 per cent. 
During the year the company opened 
14 new stores in as many cities, in- 
creasing the chain to 87 units. Eight 
additional stores are to be opened 
this year. 

vgey 

Mead, Johnson & Co., manufactur- 
ers of infant diet materials, increased 
profits in 1935 to $1,298,408 from 
$932,055 in 1934. 
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“Pages” / 
that SELL. 


Four pages—one sheet 
of sturdy bond paper 
—covering Il major 
headings about radio, 
newspapers, farm, 
Zines (re ; trade or general maga- 
nh gional or national) —now help publishers and 
Setion dha to sell more space or time. Furnish infor- 
forms 4 (his modern way. Agencies also use AMA 
in * questionnaires.” ¢ ¢ Send for samples today, 
your letterhead. No obligation te buy. 
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HERE is symphony in the molded metal of the perfect- 


ly patterned electrotype which transmits to paper all of 


the full, rich tones of the flawless engraving. There is rhythm 


of understanding between Rapid and the advertising execu- 
tive, artist, and engraver whose combined job is tocreate“ buy- 
ing impressions” through the medium of the printed page. 
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ADVERTISING AGE 


March 30, 1936 


NETS WARMED BY 
EIGHT RENEWALS, 
FIVE NEW SERIES 


New York, March 25.—The Kleenex 
Company has renewed for 52 weeks 
its three-a-week radio program heard 
over 37 Columbia stations at 12:30 
to 12:45 noon. The first program of 
the extended contract will be heard 
Monday, March 30. The feature is on 
the air Monday, Thursday and Fri- 
day, originating at WBBM, Chicago. 
Lord & Thomas, Chicago, are in 
charge. 

Also beginning March 30, Sterling 
Products Company will sponsor a 
Monday-through-Friday serial, ‘Back- 
stage Wife,” for Dr. Lyon’s toothpow- 
der in a 15-minute period followed 
three times a week by an additional 
quarter hour sponsored by Charles H. 
Phillips Company for Phillips’ Milk 
of Magnesia face cream. 


New P & G Program 


“Backstage Wife” will be carried 
over the NBC Blue network plus two 
Northwestern stations and Group B 
stations in Cincinnati, Dayton and 
Indianapolis. The time is 4:15 to 
4:30 p. m. EST. 

Phillips’ “How To Be Charming” is 
scheduled not only for the NBC Blue 
net but also five South Central, four 
Southwestern, three NBC Pacific 
Coast Blue stations and KLO, Ogden, 
Utah, Monday, Wednesday and Fri- 
day from 4:30 to 4:45 p. m. EST. 
Blackett-Sample-Hummert, New York, 
handle both broadcasts. 

A five-a-week serial over three sta- 
tions of the NBC Blue network also 
starts Monday for Chipso, Procter & 
Gamble product. Known as the “Magic 
Voice,” it will be on the air from 
4:45 to 5 p. m. EST. Blackman Ad- 
vertising, Inec., New York, is the 
agency. 


Pet Milk Expands 


Pet Milk Sales Corporation, St. 
Louis, adds 12 stations to its Colum- 
bia hook-up Tuesday, at the same 
time changing broadcast periods from 
11 to 11:15 a. m. EST, to 12:15 to 
12:30 p. m. EST, Tuesday and Thurs- 
day. The added coverage, bringing 
the total to 40 stations, is in Shreve- 
port, Pensacola, Knoxville, Wichita 
Falls, Lincoln, Youngstown, Wheel- 
ing, Davenport, Greensboro, Roch- 
ester, Syracuse and Providence. ‘‘The 
Pet Milky Way” originates at KMOX 
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and is directed by Gardner Advertis- 
ing Co., St. Louis. 

A change in days and time for the 
Remington-Rand-Edwin C. Hill 
broadcasts takes effect Tuesday un- 
der a renewed contract. Hill will be 
heard Tuesday, Thursday and Satur- 


cr 


day, 7:15 to 7:30 p. m. EST over the 


NBC Red network of 22 stations. 
WEAF is the key station. Batten, 


Barton, Durstine & Osborn, Inc., New 
York, is the agency. 

Gruen Watch Co., Cincinnati, has 
renewed its weekly “Time Marches 
Back,” starting Tuesday over WOR, 
WLW, WGN and CKLW of the Mu- 
tual network at 7:45 to 8 p. m. EST. 


The agency is De Garmo-Kilborn, 
Chicago. 
Also renewed is United Cigar 


Stores Delaware Corporation’s “Good 
Evening Serenade” featuring Isham 
Jones, on a Mutual WOR and WGN 
hookup Friday, 8:30 to 9 p. m. EST. 
Young & Rubicam, Inc., New York, 
directs the account. 


Miss Talley Signed 


Marion Talley, formerly an 
sional guest star on radio network 
programs, will be heard regularly 
Fridays in a series to be launched 
April 3 by Ralston-Purina Company 
for Ry-Krisp. The time is 10:30 to 
10:45 p. m. EST on the NBC Red net- 
work. Offering concert numbers, the 
program will originate in NBC Hol- 
lywood studios. Gardner Advertis- 
in Co., St. Louis, is in charge. 

During a_ special broadcast of 
Dodge Brothers Corporation April 4, 
a message to dealers will be deliv- 
ered by K. T. Keller, president. 
Talent includes Bert Lahr, Gertrude 
Niesen, Freddie Rich’s orchestra and 
Ted Husing. Eighty-one Columbia 
stations will carry the program from 
2 to 2:30 p. m. EST. It originates at 
WABC and WJR. Ruthrauff & Ryan, 
Inc., New York, is the agency. 


occa- 


A proven success, the “Sherlock 
Holmes” program of Household 
Finance Corporation, is changing 


time and adding stations, effective 
April 4. In addition to Mutual sta- 
tions WOR, WLW and WGN, the 
program will be heard at 7:30 to 8 
p.m. EST Saturdays (formerly 10:30 
p. m.) over CKLW, Detroit; WKBW, 
Buffalo, and WBAL, Baltimore. 

Instead of “picking up” the Feena- 
mint National Amateur Night April 
12, WOR and WFIL will take the 
program starting April 5. Sponsored 
by Health Products Corporation, it 
is now broadcast by Mutual stations 
WLW, CKLW, WGN, WGAR, WNAC, 
WPRO, and WCAE, 


Hylton on Columbia 


Jack Hylton and his Continental 

Revue will be heard for the first time 
over a coast-to-coast network April 5 
when he starts a series of Sunday, 
9 to 9:30 p. m. EST, broadcasts for 
Real Silk Hosiery Mills over 25 NBC 
Blue network stations. The _ re- 
broadcast will be from 12 to 12:30 
a. m. Under a renewed contract, 
this series replaces Real Silk’s “Life 
Is a Song,” which held sway for two 
years. Leo Burnett Company, Chi- 
cago, is the agency. 
G. Krueger Brewing Company has 
renewed for six weeks its ‘Musical 
Toast” series over the Columbia net- 
work. 


Home Products 


Division Shifted 


Fairbanks, Morse & Co., Chicago, 
have transferred their home _ prod- 
ucts division to Indianapolis, where 
the lines are manufactured. 

The change affects, among others, 
W. Paul Jones, sales manager, and 
W. R. Ceperly, advertising manager, 
of the division. 


Champion Gets Big 


Chrysler Contract 


Champion Spark Plug Co., Toledo, 
O., has signed a contract to supply 
spark plugs to all units of Chrysler 
Corporation, both for original equip- 
ment and for replacement. 

The order involves annual delivery 
of 3,000,000 spark plugs for new 
equipment alone. 


KDKA Appoints Barr 


Kay J. Barr has been appointed 
manager of press relations for KDKA, 
Pittsburgh, succeeding Lynn Morrow, 


who has become sales promotion 
manager. Mr. Barr has been with 
the Resettlement Administration in 


Washington, D. C. 


“Help Wanted” and 


charge $1. 


per in., $4.75; 4 to 6 in., per in., 
per in., $4.00; 13 to 15 in., per in., 
contracts. 


“Situations Wanted,” 


The rates for this department are as follows: 


30 cents a line, minimum 


All other classifications (singie Lgoertion rates): % inch, $2.75; 1 to 3 in., 
4.50; 


to 9 in., per in., $4.25; 10 to 12 in., 
$3.75. Write for discounts on term 


POSITIONS WANTED 


HELP WANTED 


DESIGNER, Lettering & Layout 
Desire connection with agency or 
company. Posters, packages, broad- 
sides, folders, etc. - 

Box 738, ADVERTISING AGE, Chicago 


Internal political pressure forces me 
to replace a talented artist. This man 
has done an exceptional job creating 
entire repackaging developments for 
national advertisers. He is well 
known to the industry. I can heartily 
recommend this man as an art direc- 
tor. Address 

Box 739, ADVERTISING AGE, Chicago 


Artist, wood engraver, & illustrator, 
now free-lance, desires permanent 
connection with Chicago advertising, 
lithographing or publishing company. 
Box 741, ADVERTISING AGE, Chicago 


BUSINESS OPPORTUNITIES 


WANTED—Ageressive free lance ad- 
vertising man to share space and work 
cooperatively with artists. Telephone 
Harrison 1573, Chicago. 


SERVICES 


ADVERTISING KEY CASES 
Your trade mark, product, building, 
auto, etc., embossed on beautiful cow- 
hide key case. Splendid good-will of- 
fering for general distribution. Send 
for samples and low quantity prices. 
WEINMAN BROTHERS, Inc., Mfrs. 
15th Floor, Merchandise Mart, 
CHICAGO 


15% TO AGENCIES 


On all car card space orders. $50 per 
month includes rich Honolulu in your 
campaign. Write to Adv. Dept. 
HONOLULU RAPID TRANSIT CO., 
HONOLULU, T. H. 


HOUSE ORGANS 


500 COPIES HOUSE ORGAN $10. 1M 
$15, 2 colors. A Real Sales Builder, is- 
sued monthly. Your ad on front cover. 
Keeps your name before trade. Effec- 
tive adv. at lowest cost. Get sample. 


Crier Adv., 1840 E. 87th St., Cleveland 


WANTED—A new trade magazine, 
now on its tenth issue and operating 
in the black, has an opening for an 
Eastern Mer.; Detroit Megr.; and St. 
Louis Mer. 

If you can furnish definite evidence 
of a real record of production in sell- 
ing Local or National, send complete 
details regarding yourself in first let- 
ter. 

This growing, young-man, publish- 
ing concern offers a future for square 
shooting, hard hitting salesmen who 
can produce. 

The writer can furnish _ sufficient 
evidence on how it is possible to earn 
an average of $125.00 per week with- 
in one year. All letters in strict 
confidence. 

Box 742, ADVERTISING AGE, Chicago 


Advertising salesman, preferably some 
experience in trade paper field. Must 
be young, aggressive and able to for- 
mulate advertising programs. Draw- 
ing account and commission. Fine op- 
portunity for right man. Give full de- 
tails as to qualifications, past experi- 
ence, etc. 2osition requires Chicago 
resident. 

Box 740, ADVERTISING AGE, Chicago 


SALESMEN 
Excellent sideline or full time propo- 
sition for salesmen contacting news- 
papers and publishers. Reference but 
no cash required. Quick sales. 
Box 734, ADVERTISING AGE, Chicago 


ART WORK AND CUTS 


FREE ELECTROS 
We will make you one electro of each 
halftone or zine etching we make for 
you—absolutely free. Print from your 
electros and save your originals. 
Hamilton Engraving Co., Hamilton, O. 


MISCELLANEOUS 


NEWEST PROCESS!!! 
Ideal for reproducing sales letters, il- 
lustrated advertising literature, house 
organs, etc. No typesetting or expen- 
sive cuts necessary. 

Rapid, Accurate and Economical 
600 COPIES $2.50 
Additional Hundred Copies 20c 
Send for Samples 
LAUREL PROCESS, 480 Canal St.,N. Y. 


FOR SALE 


Several desirable publishing proper- 
ties in monthly trade field available. 
Price range $3,000 to $100,000, part 
cash and terms. 

Harris-Dibble Co., 11 W, 42 St., N.Y.C. 


PHOTO POST CARDS 
Actual Reproductions of your 


hotos .. . . . $15.00 per 1000 
8x10 Size for Salesmen’s 
Samples .. $10.50 per 100 


Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 


Mobilgas a: 
Mobiloil Urge 
Mobilization 


Chicago, March 26.—Tying in with 
awakened public concern over traf. 
fic accidents, an advertising cam. 
paign for Mobiloil and Mobilgas built 
around the slogan ‘“ ‘Mobilize’ fo, 
Safety” has been scheduled by the 
Chicago automotive division of So. 
cony-Vacuum Oil Company, Inc. Req 
stickers will be the safety emblem 
to be distributed. 

The campaign will break in tomoy. 
row’s Chicago Tribune, with a ful] 
page in color. A page in rotogravure 
will appear in the Chicago Daily 
News of April 4. The campaign wil] 
continue with 1,000-line copy in the 
Daily News and Chicago Evening 
American, 

Opening copy in the drive, which 
Socony-Vacuum may utilize in other 
sections, is headlined “Your Car Was 
Safe When Built—Keep It Safe!” 
Drivers are urged to “ ‘Mobilize’ for 
Safety at the Sign of Friendly 
Service.” 


Offer Double Service 


Chicago motorists can aid the 
safety movement, copy advises, by 
having the “Friendly Service Man” 
complete three operations, involving 
new crankcase oil, gear lubricants, 
and chassis greases. 

After the engine, gears and chassis 
are cared for, the Friendly Service 
man will “give your car ‘Double In. 
spection’ Service which means check- 
ing headlights, brakes, steering, 
wheel alignment, battery, spark 
plugs and fan belt.” 

If the inspection proves that these 
parts are in satisfactory condition, 
the attendant will place a red safety 
sticker, ‘‘Mobilized for Safety,’ on 
the windshield or rear window. 


Illustrate Safety Sticker 


The advertisements will illustrate 
the safety sticker, as well as a metal 
emblem for use on the license plate 
bracket of an automobile. The em. 
blem carries only the words “Drive 
Safely,” and the Flying Red Horse 
trade-mark of Mobilgas. 

Copy was prepared by J. Stirling 
Getchell, Inc., New York. L. 0. 
Holmberg Advertising Agency, Inc 
Chicago, is in charge of merchandis- 
ing plans. 


Rasmussen Chairman 


of National Tea 
George Rasmussen has been elect- 
ed chairman of National Tea Co., 
Chicago, a newly created post. He 
has been succeeded as president by 
KF. H. Massmann, former vice-presi- 


dent. R. V. Rasmussen succeeds 
Mr. Massmann., 
T. H. Rasmussen continues as 


treasurer, but relinquishes the posi- 
tion of secretary to B. J. Dickens. 


FAA Plans Hearing 
The Federal Alcohol Administra- 
tion will hold a public hearing May 
1 in Washington, D. C. 
whether regulations 
beling and advertising of wine 
should be amended to authorize 
sparkling wine produced by fermen- 
tation in bulk to be designated as 
champagne. 


WACD Offers Award 


The Women’s Advertising Club of 
Detroit will award a $25 scholarship 
to the woman student in the Adcraft 
Club’s advertising classes at Wayne 
University who completes the second 
year course this spring with greatest 
merit. Helen Shaw Staunch is chair- 
man of the scholarship committee. 


Appoints W. S. Warner 


W. S. Warner Co., San Francisco, 


governing | la- 


has been appointed by Joshua 
Handy Iron Works, engineers and 
machinery manufacturers. Trade 
and technical publications in the 


mining and construction field will be 
used. 


Issues Dares Booklet 


veneral Plastics, Inc., North Tona- 
wanda, N. Y., has issued an illus- 
trated booklet describing use of 
molded Durez in packaging a wide 


variety of products. 


to determine | 


Sleininger Opens 
Cc. L. Sleininger, former secretary 
and treasurer of Free & Sleininger, 
has organized Sleininger, Inc., to 
represent radio stations. Offices have 
been opened at 360 N. Michigan 
Ave., Chicago, and in New York. 


Budlone’ s New Work 


Richard C. Budlong has joined the 
advertising service department of 
Brown & Bigelow, St. Paul, Minn. He 
was formerly publicity director of 
Northwestern Mutual Life Insurance 
Co., Milwaukee. 

Fox Opens Office 

Harry W. Fox, advertising man- 
ager of Hotel Bulletin, New York, 
has opened an office at Room 807, 
410 S. Michigan Ave., Chicago. The 


telephone is Webster 4294. 


Levinger in New Post 

Leland lL. Levinger 
D’Evelyn & Wadsworth, Inc., San 
Francisco, in charge of radio. He 
was formerly vice-president of Sid- 
ney Garfinkle Advertising Agency. 


has joined 


Test Quincy Copy 
Waitt & Bond, Inc., Newark, N. J., 
Quincy cigars, has launched a test 
campaign in Hartford, Conn., through 
Batten, Barton, Durstine & Osborn, 
Inc., New York. 


cc. Recognises Irish 


V. Browne Irish, director of sales 
of Central Outdoor Advertising Co., 
Inc., Cleveland, O., has been elected 
a vice-president and director. 


Has Horner Campaign 


Illinois newspapers are being used 
in a campaign for Governor Horner 
through Fred A. Hinrichsen Adver- 
tising Agency, Rock Island, 1). 


Have you seen it? 


First of its kind. Au- 
thentic 1936 report of 
what Syracuse women 


actually buy. Covers 
both food and drugs. 


Why guess at results? 


Here are the facts — no 
cost or obligation. 
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WSM 


50,000 WATTS 


Nashville, Tennessee 


Strong for merchandising? 
Then you need WSM's field 
men making 500,000 house-to- 
house calls a week! 
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THE MARKET DATA BOOK—BUSINESS 
PAPER EDITION—FOR 1936/1937 


THE 19361937 EDITION OF THE MARKET DATA 
BOOK—BUSINESS PAPER EDITION—FOR 15 YEARS 
THE STANDARD REFERENCE BOOK FOR INDUS: 
TRIAL AND TRADE ADVERTISERS, WILL BE PUB: 
LISHED IN SEPTEMBER, 1936. IN ADDITION TO COM: 
PLETE AND AUTHORITATIVE MARKET DATA ON 
EVERY FIELD OF TRADE AND INDUSTRY, AND ALL 
ESSENTIAL |REFERENCE MATERIAL COVERING 
PUBLICATIONS SERVING EACH FIELD, THE VOL: 
UME WILL CONTAIN NUMEROUS INNOVATIONS 
DESIGNED TO MAKE IT INVALUABLE TO INDUS: 
TRIAL AND TRADE ADVERTISERS AND THEIR AD: 
VERTISING AGENCIES. COMPLETE DETAILS WILL 
BE ANNOUNCED IN THE NEAR FUTURE. 


ADVERTISING PUBLICATIONS, INCORPORATED 
100 E. Ohio Street, Chicago - ~- 330 W. 42nd Street, New York 
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ADVERTISING AGE 


March 30, 1936 


BROADCAST 


keep selling! 


PROPHETIC NOTE 
NBC's 1936 Summer Audience will be bigger than 
ever. Use broadcast advertising this summer, and 


LUCKY GUEST No. 1,000,000 


The nation-wide public interest in NBC programs and 
stars is dramatically spotlighted by the near approach of 
the millionth Radio City studio tour guest. Last 
Monday 997,000 visitors from everywhere had made 
the tour and the person who buys the one-millionth 


guest tour ticket will be presented 
with an RCA Magic Eye radio set. A 
complete tour in Radio City, including 
a show at the Music Hall and the 
Center Theatre, luncheon and dinner 
and a reception by a committee con- 
sisting of Fred Allen, Jack Benny, 
Ray Knight, Irene Rich and Lucy 
Monroe, are also on the program. 


HOWARD PETRIE RECEIVES 
B.B.D.6 O. ANNUAL AWARD 


Every year Batten, Barton, Durstine & 
Osborn honors a radio announcer as 
the best of the year. This year Howard 
Petrie, NBC Staff Announcer, was the 
selection and during appropriate cere- 
monies was awarded a stop watch and 
a check for his 1935 work. The award 
was made by Roy S. Durstine, Presi- 
dent of the agency. 


850,000 ALBUMS! 
2,700,000 MEMBERS! 
400,000,000 STAMPS! 


Procter & Gamble’s Stamp 
Club of the Air on the NBC 
Blue Network has proved to 
be outstandingly successful. 
Known as Captain Tim's lvory 
Stamp Club the program con- 
tinues to attract a responsive 
audience at every broadcast. 


REVIEW OF THE 


LIONEL BARRYMORE JOINS ROMBERG © 


_ 


ONTH / 


( Advertisement ) 


FOR SWIFT 


A new Monday night series which began March 16 
has Lionel Barrymore as a regular star of the program. 
Sponsored by Swift and Company, the program with Sig- 
mund Romberg will continue to offer light operatic melodies, 
particularly his own compositions. This is Mr. Barrymore's first 

extended radio series, his radio efforts having been restricted to [ a 

infrequent guest appearances. | 


TOP TENOR OF THE REVELERS 


Robert Simmons, now soloist of Cities Ser- ' 
vice program, has a voice that is definitely | 
radio timbre of the highest order. Consult : 
NBC Artists Service for further information : 
about him. 
The 
neck 


; 


RY-KRISP PRESENTS 
MARION TALLEY 
Beginning April 3, Marion Talley, famous opera . et 
and concert star, will be presented in a series LUCILLE MANNERS 
of radio programs over NBC by the Ralston- COLORATURA SOPRANO 


Purina Company. She will feature “music all 


America loves to hear,” including famous opera 
arias, light opera selections and favorite concert 
music. The program will be broadcast every Friday 
from 10:30 to 10:45 P. M. Eastern Standard Time 
on the NBC Red Network. 


Miss Manners has been appearing on Cities Servic? 
programs while Jessica Dragonette is vacationing: 
Her final program will be broadcast Friday, April 3 
at 8:00 P. M. on the NBC Red Network. We 


recommend your tuning in to hear her. 
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TO ENCOURAGE STROLLS ON BOARDWALK 


With the Broadway Association holding a banquet, Wrigley officials on hand in force, and crowds look- 
ing on with interest, this new spectacular was switched on in New York March 28. It is 75x 198 feet 
in size. (See editorial on Page 12.) 


WINNING SMILE NEW BID FOR SAFETY RAZOR MARKET 


Razor hlades know 
six ways to be wrong 
6 Tre weereety secs . . . seretcke. 

2 Fer 076 rner ., . Mant, uneven. 

3 Tua rorri acu ros . . . poare, dol. 
& Tae ais FOCK. . . thc, homey, 


8 Tae seow-mrevrs ween, .. rownd, eof. 
© Tor, eecemn cat... britile, dablente. 


Camels did its shopping early in anticipation of the summer season at Atlantic 
City, which attracts 17,000,000 visitors every year. This is the result. R. C. 
Maxwell Company handled the installation. 


NEW CONVENIENCE FOR INK USERS 


a Dorothy Lewis, winner in the Minneapolis 
von nasow i porvie ox sie Star's contest to find the girl best repre- 
senting Jane Arden, leading character 
in an adventure strip by Monte Barrett 


and Russell Ross. She received a trip 


tf 


to Chicago, a check, and a radio con- S94 Bis sa By : SIRIAPR LSD 7) 

tract with WCCO. She bestows a smile 
The new Waterman's ink bottle may be tipped on its side. An unusually wide on cameraman on alighting from a plane Standard Safety Razor Corporation, Norwalk, Conn., is running dominant space 
neck permits easy access to the ink. Frank Presbrey Co., New York, is the agency. in Chicago. in New York newspapers through N. W. Ayer & Son. 


EXPORTERS PUT MICROSCOPE ON THEIR PROBLEMS IN NEW YORK MARCH 17 


Sitting in at one-day convention were, upper : Pe ee area. ia as 
left, George Bauer, Automobile Mfrs. Assn.; ; A 


Edgar Smith, General Motors Export Co.; a 
waiter; A. M. Hamilton, American Locomo- 
tive Co. and an unidentified observer. 


Getting a smile out of the proceedings 
‘ . ae _< a. were, upper right, C. J. Warren, Underwood F eh : mS 4 
, : ae Elliott Fisher Co.; D. C. Townley, American \ oat ee ee _ ;: q 
aa : x ' Home Products Co.; H. A. Clark, du Pont; . eet ae ced, _— 4 ae 
and Roger L. Bracken, Millers Falls Co. 


ie) - ; = ee a ae Listening with keen interest, lower left, are * Pe ac Fr ; " 4 
. : J. A. Zellars, Remington-Rand, Inc.; J. T. pa ae oa — = — 

Wilson, International Business Machines Co.; ; * a - ; 3 ms 

and Oren O. Gallup, Faultless Caster Cor- a : Ss 

poration. : 


Service 6 a a ad Pas ae The jovial pair at the lower right are E. S. ; ps, re, p 

tioning: i . ey oe be tae - ae Pendleton, Denver Chemical Co., and Frank ‘ : 7 oe —— 
il 3 . : So Re re. A. Blair, vice-president, Fletcher's Castoria, ¥ > lie cee PE gee ss 

Apr Ss ed and president, Proprietary Assn. 
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'WE DONT CHARGE FOR 
THE SHOTS THAT MISS” 


You wouldn’t expect a sporting goods store to make such 
an offer. Nor an advertising medium. But your chances 
of hitting or missing the mark in advertising depend as 
much on the publication’s aim as on your own. 

A lot of advertisers (and they range from soapmakers 
to steelmen) know that the 600,000 families who read TiME 
are important to their sales. But that obvious fact alone 
would not explain TIiMe’s success as a selling medium. 


The main reason is that TIME itself hits the mark. TIME 
is important to its readers and commands their attention. 


TIME 


The Weekly Newsmagazine 
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